award CriTeria
advertisers seen in Architectural Record in the ﬁrst 3 issues of 2015, in print (full-page or greater) or online, qualiﬁed for the
competition. The jury was comprised of architects representing the breadth of the profession—ﬁrms of all sizes working on
projects from large-scale commercial to residential and interiors.

Architectural Record’s advertising excellence awards recognize the most effective ads in the building and design marketplace,
and the companies and agencies that produce them. For 125 years, architects, designers, and owners have turned ﬁrst to
Architectural Record to ﬁnd out what’s next. Architectural Record is the profession’s best source of news and information about
building products and materials and the projects they bring to life.

2015AWARDSJURY

10 TipS FOr adVerTiSing eXCellenCe
Successful advertising gets attention, whets architects’ appetites for more information,
and leads them deeper into your sales and marketing programs. Over and over again.

1W
 hat’s the one message you want architects to hear?
Choose one main message, or drive a few key points—which readers will remember.

Kim rousseau, leeD aP
iD+c,
Director of Interior Design,
Cooper Carry

Manuel cadrecha, aia,
LEED AP BD+C, Design
Director, Principal,
Perkins & Will

thomas Dalia, aia,
Managing Principal,
Smith Dalia Architects

Online awardS
The winning online ads achieved excellence in one of many ways
including visual appeal, effective use of animation, interactivity
and engagement, or having a consistent message online to
correspond with their print advertisement.
Toviewtheonlineaward-winningadvertisements,
visit:archrecord.construction.com/adawards

Merrill elam, Faia,
Principal,
Mack Scogin Merrill Elam
Architects

Kevin Gordon, aia
leeD aP,
Principal,
TVS

best in class

Honorable Mention

Bobrick
KleinMichaelianPartners

BentleySystems,Inc.

Unilock

CENTRIA
The Pipitone Group

Epson

Forms+Surfaces

Winner

GuardianIndustriesCorp.
Williams Group

TechnicalGlassProducts
Brandner Communications

LUTRONELECTRONICSCO.,INC

USer engagemenT 2015 winnerS
The User engagement awards are for companies that achieved quantiﬁable excellence in engaging the architectural community
through Continuing education courses and Online advertising.

ONLINEADVERTISING

SPONSOREDCONTINUINGEDUCATION

winners achieved excellence by generating the
highest amount of user interaction, click throughs
and online trafﬁc.

The top Continuing education articles and interactive presentation
courses were taken by thousands of test-takers — a quantiﬁable
measurement of user engagement that is part of the larger 167,000+ tests
that were taken over the past year in the pages of architectural record
and online at Architectural Record’s Online Continuing education Center.

WINNERS

WINNERS

Bradley

MenckWindows

Most Leads

Top Renewal

CertainTeedGypsum,Inc.

Price

RABLighting

TileofSpain

BondedLogicInc.

DougMockett

Roxul

Electrolux

SaftiFirst

KnightWallSystems

Glen-GeryBrick

TechnicalGlassProducts

LaCantinaDoors

Sunbrella®Fabrics

ThinkGlass

KriegerSpecialty
Products

Unilock

MarvinWindows
andDoors

2tell the same story, in print and online.
reinforce the strength of your campaign by using consistent messaging and imagery
in your print ads, your online landing page, banners and other online media.

WhirlpoolCorporation

“getting an architect’s
attention is a special
challenge for
advertisers. marrying
the product’s message
so it is understood with
a compelling image that
captures the attention
of the architect is
no easy task. Our
program recognizes
those advertisers who
have successfully met
that challenge with
advertising that has
both visual appeal and
effective messaging.
Congratulations to all
of our winners who
were selected by a
distinguished panel
comprised of the very
people for whom these
advertisements are
created.”
— laura Viscusi,
Vp & publisher,
Architectural Record
Media

Fastest Moving

Top Interactive

WhirlpoolCorporation

CertainTeedGypsum,Inc.

reThinkWood

AtlantisRailSystems

SageGlass

ThyssenKruppElevator

3 Get technical.
Support any campaign claims with technical data that represents key measures
of your service or product line. Tell a story. Use charts, graphs or schematics to lend
impact to a credible technical claim. The text should be succinct, clear, valuable
and honest.
4

Use simple, strong and memorable images.
architects are visual people and respond better to dynamic images. Online, catch the
architect’s eye with video and animation, if it helps to better tell your story.

5

Use white space…or black space.
Strategically use white (open) space to allow important images and words to pop.
Keep the color palette limited, and the layout clean and open—with room for thought.

6

show the product.
architects love to see products “in action,” proving that they work as claimed. Help
architects to see your product in ways that inspire imagination and creativity, using
conventional media or unique vehicles, such as digital billboards.

7

show the riGHt project.
if your product is in a noteworthy project, use it as a testimonial in your ad. Show the
project, identify it, and credit the architect behind the design—even a great project by
an unsung architect can work.

8

online, less is more.
when converting traditional campaigns to online, focus on your main message and
call-to-action in the ad, and save contact information for the landing page.

9

land more leads with your call-to-action.
You got their attention. You educated them about your products. what do you want
them to do next? Call, write, click? make use of action verbs to guide users to respond.

10

think young.
architects think young, regardless of whether they are new to the profession or have
years of experience. You should think young, too, building campaigns that appeal to
the youthful, optimistic minds of today’s architects.

TOADVERTISE:212-904-6791
www.architecturalrecord.com

2015
adVerTiSing
eXCellenCe
award winnerS
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Indoor Air Quality Gypsum Board

absorbs VOCs
and cleans the air

Left
Leftbrain.
brain.

LEFT TO RIGHT: FLUTE BY THE ROGER THOMAS COLLECTION CABINET KNOBS AND PULL, SHIFT GRIP BY TED BOERNER, FLUTE DOOR HARDWARE, RAIL PULL, 2 3/4 “ HOUSE LETTER ‘A’

© 2012 CertainTeed Corporation

LED pendant luminaires.
The perfect blend of hand-blown glass
and LED technology.

We b e l i e v e o n e ’s d e s i g n p h i l o s o p h y, l i k e o n e ’s
m o z z a r e l l a, s h o u l d b e n i c e a n d s t r e t c h y.

LEFT TO RIGHT: BAMBOO PULLS, DESIGNER COLLECTION WITH WOOD TEXTURE AND RIDGE LEVER, AND BRUT KNOB BY TED BOERNER

2015 Award Winners

BEGA
LIMBURG Collection

Introducing Wolf M series ovens. Deliciously

Meet
Meetright
rightbrain.
brain.

adaptable to kitchens of every style and size,
the M series encompasses
three distinct designs–nine
models in all–in widths from
27" to 36." New inside and out,

Contemporary

the M series incorporates

Student Service Centre Cologne by Schuster Architects Düsseldorf, Photo Jens Kirchner

our most advanced cooking
features, including a menu of
Transitional

foolproof presets for favorite
recipes and an innovative

fbreC facade

new convection system that
produces more uniform

| Sustainable glassfbre reinforced concrete

AirRenew is the only gypsum board that actively
cleans indoor air by absorbing VOCs and turning them
into inert compounds. How does it work?
Scan the QR code or visit www.AirRenew.com

Professional

heat for more consistently delicious results.

| Large format panels and formed elements
| Individual colors, sizes and forms

All of which makes the M series ideal for any

| Unique, honest character of material

kitchen, and any cook. wolfappliance.com
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Learn more through our CEU
http://ceu.construction.com/article.php?L=418&C=1269
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BEGA sets the standard

BEGA-US
www.bega-us.com
(805) 684-0533
No. 149

800-233-8990 • certainteed.com • http://blog.certainteed.com
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Pioneer Village Station, Toronto
SGA / IBI Group Architects in joint venture with Will Alsop
Cast node photograph: Dieter Janssen

ROOFING • SIDING • TRIM • DECKING • RAILING • FENCE • FOUNDATIONS
GYPSUM • CEILINGS • INSULATION • PIPE

ToTo
learn
learn
more,
more,
visit
visit
bimiq.com
bimiq.com
or or
callcall
1-866-Oldcastle
1-866-Oldcastle
(653-2278).
(653-2278).

www.castconnex.com

Distributed by fbreC North America
1-877-740-0303 (toll free) | Email: usa@fbreC.com

corotechcoatings.com

www.fbreC.us

HANDCAST BRONZE |

roc kym ounta inha rd wa re.com

HANDCAST BRONZE |

roc kym ounta inha rd wa re.com

HANDCAST BRONZE |

roc kym ounta inha rd wa re.com

innovative components for inspired designs
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®

LIVING TOTO

FORTINA

Wireless Adjustable Aiming & Dimming.
Sealed LED Light Engine.

Long
live your
design

HARNESS
THE POWER
OF WATER

A remarkable architectural system that will fool your
senses: replicating wood slats

tm

and louvers with aluminum and a
hyper-realistic non-pvc surface.

TOUCH THE FUTURE OF
LIGHTING CONTROL

d e v ot e d
OMNI SAN DIEGO HOTEL

f i r e p r ot ection.
With
With fire-ratings
fire-ratings up
up to
to 90
90 minutes,
minutes,
VT
VT doors
doors stand
stand guard.
guard.

A S A S I N G L E SO U RC E MAN U FAC T U R ER , L a C ANTI NA D O O R S O FFER S

EcoPower® harnesses the energy of running water to power itself

A CO M P L E TE AN D P ER FEC TLY MATC H I N G D O O R PAC K AG E C R E ATI N G

— that means no electricity is required. It’s a simple solution that’s
good for the planet. That’s the TOTO theory of sustainability.

SYM M E TRY AN D BAL AN C E WITH O U R NAR ROW STI L E S AN D R AI L S .
BAC KED BY AN I N D U STRY L E AD I N G 1 0 YE AR WAR R ANT Y, O U R D IVER S E

FOLD | SLIDE | SWING

PEOPLE-FIRST INNOVATION™

R AN G E O F P RO D U C TS , MATER IAL S AN D P ER FO R MAN C E O PTI O N S M EE T

totousa.com | 800-350-TOTO

TH E N EEDS O F ANY CO M M ERC IAL O R R E S I D ENTIAL P ROJ EC T.

Product Shown | Helix® M EcoPower® Faucet

CALL 888 . 221.0141

We’re more
than just a
paint company

http://www.kimlighting.com/ltv8/

You designed an amazing interior space.
As an architect, your reputation is on the wall,
right down to the coatings you specify, so you
need to have confdence that the products you
choose will match your vision, and will endure.

The Bluetooth word mark and logos are registered trademarks owned by Bluetooth SIG, Inc. and any use of such marks by Kim Lighting is under license.

©2015
©2015VT
VTIndustries,
Industries,Inc.
Inc.All
Allrights
rightsreserved.
reserved.

We ofer professional support you can rely on
to help ensure that your vision makes it on that
wall, and to meet the need of every commercial
and residential project—because our reputation
is on that wall too:

Design by Matteo Thun & Partners

Come and visit
us at Duravit NYC:
105 Madison
New York, NY

■

Extensive National Architectural Program

■

Product and environmental certifcations

VTDoors.com
VTDoors.com1-800-827-1615
1-800-827-1615(ext.
(ext.512)
512)
B N I N D . C O M

35CoLLECTIoN
Purism. Sensuality. Intelligence.

67

It’ll change the way you look at neutral glass.

© 2014 Technical Glass Products. Pilkington Proflit is a trademark of Pilkington plc. Lumira is a registered trademark of Cabot Corporation. Technical Glass Products, One Source. Many Solutions., and TGP America are registered trademarks of Technical Glass Products.
Photo courtesy of NBBJ.

L ACANTINADOORS.COM

©2015, B&N Industries, Inc.

|

P360-6D
Fresh Apple

O P E N S PAC E S ®

Introducing Solarban® 67 glass. A crisp, vibrant neutral glass that stands out from
the crowd. For a sample, call 1-888-PPG-IDEA or visit ppgideascapes.com/sb67.

Introducing our state-of-the-art Architectural Color Box,* featuring more than 1,400 color options.
To receive your complimentary Color Box, visit BehrColorBox.com *Supplies are limited
CM

Solarban, IdeaScapes, PPG and the PPG logo are trademarks of PPG Industries Ohio, Inc. | Cradle to Cradle Certiﬁed

is a certiﬁcation mark of MBDC.

PPG Industries, Inc., Glass Business & Discovery Center, 400 Guys Run Road, Pittsburgh, PA 15024 www.ppgideascapes.com

DuraStyle. The new standard for your bathroom. Excellent design. Smart technology. Best price-quality ratio. Unlimited possibilities. Quality
that lasts. A Duravit original. Curious? info@us.duravit.com, pro.duravit.us, www.duravit.us

project: Hillshire Brands, Chicago IL
architect: Perkins + Will
landscape
andscape architect: Wolff Landscape Architecture, Inc.

CREATING ROOFTOP ENVIRONMENTS

To be further inspired, go to futureofshade.com.
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Cool by

C/Shas
haslong
longbeen
beenthe
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C/S
thatarchitects
architectsturn
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that
shadetheir
theirbuildings.
buildings.But
Butwe
we
totoshade
didn’tstop
stopthere.
there.We
Wehave
havethree
three
didn’t
innovativeways
waystotoreduce
reduceglare.
glare.
innovative
C/SAirfoil
AirfoilLUX
LUXadds
addsdramatic
dramaticLED
LED
C/S
lightingtotooutline
outlineororilluminate
illuminate
lighting
your
building.
C/S
Cascade
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your building. C/S Cascade blades
seemtotofloat
floaton
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Performdelivers
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Fora afree
freecatalog,
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The versatility of Sunbrella® fabrics opens new opportunities to let your imagination roam.

12:14

Design

Wood Tiles | Pedestals | Site Furnishings

Introducing
Introducing
threeexciting
exciting
three
waysto
toreduce
reduce
ways
solarheat
heatgain
gain
solar
andglare
glare
and

04.30.2013

Flow >> Matte Nickel with Bamboo Blades
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Innovative Products

To learn more about our kitchen designs, please
visit www.bulthaup.com

“I choose to build with redwood because the beauty is all there; you just have to
expose it. Quite honestly, it doesn’t look like anything else. It’s got a depth of color
and a richness that easily make it the signature of a project. Redwood is such an

BisonIP.com | 800.333.4234

Boston, Chicago, Dallas, Denver, Hamptons,
Houston, Los Angeles, Miami, New York,
Philadelphia, San Francisco, Santa Monica,
Scottsdale, Toronto, Vancouver, Washington DC

extraordinary natural material, and Nature never repeats herself, so every time
we use redwood it will be different than the last.” Get inspired by projects that
architects like Olle Lundberg have built with redwood at GetRedwood.com/Olle.

C/SPerform
Perform
C/S

C/SAirfoil
AirfoilLux
Lux
C/S

C/SCascade
Cascade
C/S

Celebrating the modern idiom

100%

50%

The 35 Collection grows with
a new generation of
high performance products.

Off
DAYLIGHT

OCCUPANCY

Designed by frog design.
Find us at landscapeforms.com or
contact us toll free at 800.430.6208.

Responsive to the lightest
touch and motion.

Clear Connect® wireless technology enables
connection to daylight and occupancy sensors.

PUSH THE ENVELOPE.
WORKS WITH ALL LIGHT SOURCES | RESIDENTIAL AND COMMERCIAL APPLICATIONS

LUTRON.COM/GRAFIKT

WHAT’S BEHIND BARZ?

DESIGN. CULTURE. CRAFT.

What’sthe
theBig
BigIdea?
Idea?
What’s

provide
with
a canvas
to create
your
BIGGER
PICTURE.
WeWe
provide
youyou
with
a canvas
to create
your
BIGGER
PICTURE.
Using
parametric
solutions,
Ceilings
your
medium
to produce
Using
ourour
parametric
solutions,
Ceilings
PlusPlus
cancan
be be
your
medium
to produce
walls
ceilings
sustainable,
functional,
acoustical,
accessible
affordable.
walls
andand
ceilings
thatthat
areare
sustainable,
functional,
acoustical,
accessible
andand
affordable.

hex grid 1/2 hex
inchgrid 1/2 inch

hex grid 1/4 hex
inchgrid 1/4 inch

Pilkington Proflit™ from Technical Glass Products lets your imagination take shape. This interlocking channel glass system
comes in a variety of unique colors, textures and fnishes. Pilkington Proflit lets in natural light without the loss of privacy. It
can be backlit for dramatic effect and insulated with Lumira® aerogel for energy effciency.

Take a closer look by exploring our interactive Texture Module at tgpamerica.com/texture.

Barz ceilings+walls
™

tgpamerica.com | 800.426.0279

Project: University of San Francisco, John Lo Schiavo, S.J.
Center for Science and Innovation

Barz can be micro-perforated on the sides for acoustics.
Above: 2”x 4”, 1”x 2” and 2”x 2” Barz.
Finish: Blanco Mat high LRV (93), no glare, no refections.

Location: San Francisco, CA

Other fnishes include Arboreal® real wood and Sarante® pvc-free
faux wood veneers with a woodgrain almost indistinguishable
from the real thing.

Architect: NBBJ
Product: Pilkington Proflit™ translucent channel glass system
with Lumira® aerogel insulation

ceilingsplus.com
8166
ceilingsplus.com
323323
724724
8166
email:
parti@ceilingsplus.com
email:
parti@ceilingsplus.com

ceilingsplus.com +1 323 724 8166

modernfan.com
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1 Rocky Mountain Hardware   
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12 Construction Specialties Inc.  
Brian J. Ganton & Associates
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4 Technical Glass Products
Brandner Communications

9 [fibre C] North America
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13 VT Industries 
Noble Communications
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16 CAST CONNEX
17 C
 ertainTeed Gypsum Inc.
Brickworks Communications Inc.
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19 The Modern Fan Co.

15 B+N Industries, Inc.
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10 Landscape Forms, Inc.
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14 Sunbrella® Fabrics  
Wray Ward

24

8 Lutron electronics Co., inc   

The Pipitone Group

21

22
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Winners
Single

11 Ceilings Plus   

7 Benjamin Moore + Co.
The Martin Agency

Best in class
Spread
3 PPG Industries, Inc.

6 Bulthaup

12.16.2013

18 Kim Lighting a brand of Hubbell Lighting

20 H
 umbolt Redwood
barrettSF
21 Sub Zero
The Richards Group

Honorable Mention
Spread
22 Oldcastle BuildingEnvelope®
Brian J. Ganton & Associates

Honorable Mention
Single
23 Bison Deck
Abbie Kozik Design, LLC
24 DURAVIT USA, INC.
25 LaCantina Doors, Inc.
26 TAKTL, LLC
27 Toto USA

