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AWARD CRITERIA

2013 AWARDS JURY

Advertisers seen in Architectural Record in the first 4 issues of 2013 in print (full page or greater) and in the January/February
issue of Greensource, or online qualified for the competition. The jury comprised of architects representing the breadth profession;
firms of all sizes working on projects from large scale commercial to residential and interiors. Ads were judged on a scale of 1-10
in each of the two categories, Content and Graphic design. More than 150 ads were judged.
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USER ENGAGEMENT 2013 WINNERS

CONTINUING EDUCATION 2013 WINNERS

The User Engagement Awards are for companies that achieved
quantifiable excellence in engaging the architectural community
through Continuing Education course and Online Advertising.
These awards were not selected by our jury.

The top 10 Continuing Education articles and interactive presentation
courses were taken by thousands of test-takers — a quantifiable
measurement of user engagement that is part of the larger 150,000
tests that were taken over the past year in the pages of Architectural
Record and online at Record’s Online Continuing Education Center.

Winners achieved excellence by generating a significant amount
of user interaction, click throughs and online traffic.

Online
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Continuing Education Top 10 Article Sponsors

WINNERS

HONORABLE MENTION
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LinerMate easily
secures trash bag and
ﬁts neatly into waste
receptacle.
®

Wide-open napkin and
tampon tray provides easy
access to products.

One towel at a time, every time.

ADA compliant. The one and only.

ConturaSeries® Dispensers and Receptacles now include unique TowelMates and LinerMates as

Napkin-Tampon Vendor requires less than 5 lbs of force, no grasping, pinching or twisting of the wrist.

standard equipment. Towel usage and waste are reduced by more than 20%. And, unsightly trash bag

Meets ADA Accessibility Guidelines. Jam-free coin operation. Design integration with Contura, TrimLine

receptacle overhang is a condition of the past. Visit bobrick-koala.com for a demonstration.

and Classic series with coin and free-vend options. Visit bobrick-koala.com for a demonstration.

%2%5,&.&20�%2%5,&.:$6+5220(48,30(17,1&

BOBRICK.COM © 2012 BOBRICK WASHROOM EQUIPMENT, INC., 800.553.1600

VTDoors.com
VTDoors.com1-800-827-1615
1-800-827-1615(ext.
(ext.512)
512)

BIM IQ ® is Patent Pending.

Custom Stainless Steel & Copper Aquatic Products
Residential Commercial
Luxury Bath Fixtures Spas Swim Spas Swimming Pools
Cold Plunge Pools Water Features
Built to Client Specifications

Sustainable

Advancing Building Technology Today and Tomorrow Structurally Integrated Accessible Floor Systems

Sophisticated

BEGA
LED Bollard Collection
Diamond
S P A S

I n terio r D es ig n er: Stephen & Gail Huberman, SGH Designs
P h o tog ra ph er: B ru ce B u ck

Diamond Spas

©2013
©2013VT
VTIndustries,
Industries,Inc.
Inc.All
Allrights
rightsreserved.
reserved.

some stars
hang a bit lower

inspire intrigue

CONTACT US
SIAFS
811 FIRST AVENUE, SUITE 615
SEATTLE, WA 98104
1-877-464-0355
www.roenassociates.com/siafs
info@siafs.net

1.800.951.spas (7727) 720.864.9115 fax 720.864.9120
www.diamondspas.com info@diamondspas.com

This is the Next Revolution in LED Outdoor Lighting.
This is Kim Lighting.

BIM

Excellence in design, quality,
performance and sustainability.
BEGA sets the standard

cool by
BEGA-US
www.bega-us.com
info@bega-us.com
(805) 684-0533
No. 149

www.kimlighting.com/products/altitude

design
Aridus helps prevent moisture problems in concrete ﬂoors, providing a reliable and permanent solution
®

Designing innovative structures and livable spaces is a complex process. Your dream project is one that is aesthetically pleasing, functional, and most
importantly, a risk-free, healthy place to live and work. Vapor emission from concrete is often overlooked as a potential cause of ﬂoor covering failures
(estimated at hundreds of millions of dollars in repair cost annually). Furthermore, sick building syndrome and other indoor air quality issues often start at
the ﬂoor surface and are aggravated by excessive concrete vapor emission. Aridus® speciality concrete mix is the ﬁrst and only concrete solution to this
industry-wide problem that, unlike costly and late stage treatments, helps prevent moisture problems from the very beginning of your project by accelerating
the concrete drying time. The result is a faster ﬂooring installation that helps keep your project on schedule and signiﬁcantly reduces the risk of liabilities
associated with ﬂoor covering failures. Specify Aridus® for your next project.

modernfan.com | 888.588.3267
FIND OUT MORE ABOUT ARIDUS® AT WWW.US-CONCRETE.COM/ARIDUS
CALL 1-866-882-6176 OR EMAIL ARIDUS@US-CONCRETE.COM

®
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14 CertainTeed Gypsum
Think Tank Studio
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10 The Modern Fan Co.

15 Construction Specialties, Inc.
Brian J. Ganton & Associates
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5 Rocky Mountain Hardware
Burchiellaro Design
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11 Armstrong Ceiling Systems
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12 Bluebeam Software, Inc.

Zban Advertising

16 Epson America, Inc.
M&C Saatchi
17 UL
Brierton Design

WINNERS
Precise line
accuracy to
0.018 mm

Like wood
wall protection,
only better.
THE NEW EPSON SURECOLOR T-SERIES
®

Better, because with our new and improved patterns, Acrovyn®
Chameleon™ looks exactly like real wood. It comes in all of the species
designers want, yet it doesn’t require any of the maintenance associated with real wood.
In fact, it’s just as durable as regular Acrovyn. And, Acrovyn 4000 contains no PVC
or PBTs, so the best looking choice is also the right one for the environment. For a free
catalog, call 800-233-8493 or visit c-sgroup.com. Find Construction Specialties
on ®, ® or twitter.com/acrovyn.

®

•

Extreme plotting accuracy at resolutions up to 2880 x 1440 dpi

•

Capable of producing a precise, color, D-sized plot in 25 seconds

•

Advanced pigment ink technology for truly durable, full-color plots

•

High-capacity ink cartridges up to 700 mL for low printing cost

•

Space-saving design with easy access front-loading paper and ink

EPSON SureColor T3000 - 24" | $2,995

H A N D C R A F T E D B R O N Z E H A R DWA R E

EPSON SureColor T5000 - 36" | $3,995
EPSON SureColor T7000 - 44" | $4,995

888.552.9214

HANDCRAFTED BRONZE HARDWARE

8 8 8 . 552 . 9 497

Speeds are based upon print engine speed only.Total throughput times depend upon factors such as computer, file size, printer resolution, ink coverage, and networking. For the SC-T3000, top speed for a D-sized plot is 28 seconds.
Prices are MSRP, before rebates. Please check with an EPSON Professional Imaging Authorized Reseller for actual price as dealer prices may vary.
EPSON and SureColor are registered trademarks and EPSON Exceed Your Vision is a registered logomark of Seiko Epson Corporation. Copyright 2012 Epson America, Inc.

Protection for tomorrow’s environment

rockymountainhardware.com

MADE FROM 90% POST CONSUMER RECYCLED

H O S P I TA L I T Y

rockymountainhardware.com

MADE FROM 90% POST CONSUMER RECYCLED MATERIALS .

MATERIALS . MADE IN THE USA .

MADE IN THE USA .

CONNECT WITH
THE EXPERTS

PEOPLE-FIRST INNOVATION™

Innovation inspired by

the natural power of water.

EcoPower® Turbine

EcoPower® Flush

Dance like there’s a tomorrow.

CEILING

SY S T E M S
Between us, ideas become reality™

EcoPower® Faucet

Water is life’s basic element. We clean with it, so we work to develop innovations that keep it clean. TOTO’s
EcoPower® technology harnesses the natural power of flowing water to reduce energy usage and water
waste. You¹ll enjoy the stylish ergonomics of a motion sensor designed to anticipate your needs flawlessly.
That¹s People-Centered Design for better aesthetics, performance and efficiency in every TOTO product.

www.TOTOUSA.com

800-350-TOTO

CertainTeed Gypsum is serious about a sustainable future.
Partner up with us to take the lead in designing and building environments for tomorrow.
Learn more about our award-winning innovative products – such as AirRenew®,
SilentFX® and Diamondback® – online tools and continuing education by visiting
www.CertainTeed.com/Sustainable
If you could take some of the legwork and a lot of the frustration out of your job, why wouldn’t
you? You’re just an email or call away from trusted information from an impeccable source.
Simply contact one of our code authority experts in the U.S. and in Canada.

BIM IQ

®

EXPERTISE IS EASY TO REACH AT

PRODUCTS:

800-233-8990 • www.certainteed.com

UL.COM/CODERESOURCE

VOLATILE ORGANIC
COMPOUNDS
FLAME RETARDANTS
CHEMICAL EMISSIONS

BUILDING:

Ultima ® Create! ™ Vector ® with Prelude ® XL ® 15/16" Suspension System
Springmill Learning Center, Mansfield, OH
Splashmakers LLC, Mansfield, OH

A R C H I T E C T:

ROOFING • SIDING • TRIM • DECKING • RAILING • FENCE • FOUNDATIONS
GYPSUM • CEILINGS • INSULATION • PIPE

Join the Discussion > Discover our new group at LinkedIn.com—search “UL Codes”
UL and the UL logo are trademarks of UL LLC © 2013. BDi 21112 AR-02

Like smartphones have revolutionized how people communicate, BIM IQ® will revolutionize Building
Information Modeling (BIM). How does it differ from BIM? Change the glass option or mullion design—only
BIM IQ® will show you that change from any view of your project, interior or exterior, in its precise location, on
any day of the year! That’s right, and you not only see what it looks like, BIM IQ® calculates the energy data based
on your selections—no waiting. Visit BIMIQ.com and submit your project to see if it is a candidate for BIM IQ.®

DISCOVER THE NEW SCIENCE
OF INDOOR AIR QUALITY
As people encounter more chemicals at home and
at work and in the products they create, it is critical
to understand potential hazards and minimize
adverse health effects. Through New Science, UL
is working to mitigate emerging indoor air quality
safety risks and to safeguard innovation.

UL.COM/NEWSCIENCE
UL and the UL logo are trademarks of UL LLC.

Sanitaryware, bathroom furniture, bathtubs, shower trays, wellness products and accessories: Duravit has everything you need to make life in the
bathroom a little more beautiful. Austin Morrison (512) 928 1110, Boston Splash (800) 686 6662, Chicago Studio 41 (312) 222 4900, Dallas Elegant
Additions (214) 745 0088, Denver Bella Vie (720) 382 1090, Long Island Blackman (631) 283 1500, Los Angeles Snyder Diamond (310) 450 1000,
New York Davis & Warshow (212) 688 5990, Miami Decorator‘s Plumbing (305) 576 0022, Perrysburg Waterhouse Bath Studio (419) 874 3519,
Phoenix Central Arizona Supply (602) 943 3488, San Francisco The Bath & Beyond (415) 552 5001, San Juan Luis Freire (787) 622 0505, Seattle Keller
Supply Kitchen & Bath Showcase (206) 285 3300, South Norwalk Klaff‘s (203) 866 1603, www.duravit.us
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Sanitaryware, bathroom furniture, bathtubs, shower trays, wellness products and accessories: Duravit has everything you need to make
life in the bathroom a little more beautiful. New for the pro - pro.duravit.us. More info at Duravit USA, Inc., Phone 888-DURAVIT,
info@us.duravit.com, www.duravit.us
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Onto, Matteo Thun

ONTO. A NEW FORM
OF BATHROOM DESIGN.

8

T: +1 (800) 437-6360
F: +1 (718) 729-2941
E: marketing@mechosystems.com
W: mechosystems.com
@mechosystems

We’re not the same ol’ MechoShade.
We’re the new MechoSystems.

Patients have in-bed
finger-tip control of
the roller shades.

protect
what’s inside.

Antimicrobial
shadecloth means no
fungus among us.

Shade bands can
be removed for
cleaning.

Outdoor views shorten
recovery periods and
encourage positive
results.

© 2012 Kawneer Company, Inc.

Security threats are real and architects need products that will shape the lives of occupants and
deliver added defense. We stand ready to protect what’s inside. Kawneer’s comprehensive blast
mitigation portfolio – now with a range of ultra thermal products – provides occupants ultimate
protection against external forces. From curtain walls and windows to entrances and framing systems,
Kawneer offers a single source solution that is tested to meet stringent federal requirements.
After all, it’s what’s on the inside that matters most.
ULTRA THERMAL / BLAST RESISTANT

Architectural Aluminum Systems
Entrances + Framing
Curtain Walls
Windows

kawneer.com

ALCOTT

LEO

HI-GLO

RAMA

© 2013 MechoShade Systems, Inc. All rights reserved. All trademarks herein are owned by MechoShade Systems, Inc. No part of this advertisement may be reproduced or otherwise used without the express written consent of MechoShade Systems, Inc. © James Hobart, Photographer, Florida Hospital, Orlando.

MechoSystems is the leading manufacturer of
window-shading solutions worldwide. Our manual
and motorized—even automated—roller shades
provide privacy and natural light at the same time.

T: +1 (800) 437-6360
F: +1 (718) 729-2941
E: marketing@mechosystems.com
W: mechosystems.com
@MechoSystems

• Find an image of a roller-shade system.
• It must offer huge energy savings.
• The shadecloth should provide views to the outside when down.
• Is the project by a noteworthy architect or designer?
• If it is, then cut it out and paste it here.
• Chances are it’s ours.

LO-GLO

a new world of possibilities
Ultima® Create!™ Ceiling Systems allow you to transfer custom artwork onto high performance acoustical ceiling
panels for a show-stopping interior statement. Take custom design to new heights with all the benefits of Ultima –
excellent sound absorption, anti-mold and mildew, and resistance to impact, scratching, water, and soil. Visit our
website to learn how easy it is to creat e with Ultima Create! Ceiling Systems.

RAMA

armstrong.com/ultimacreate 1 877 ARMSTRONG

Rama is a Tree of Light. Minimalist in form.

Landscape Forms Lighting.

Sustainable in function. High efficiency

World-class design, precision optics and
advanced LED technology united to create

LED or Metal Halide. Limits light pollution.

Find us at landscapeforms.com or contact

Find us at landscapeforms.com or contact

us toll free at 800.430.6208.

us toll free at 800.430.6208 .
UNO Natchez School Chicago, Illinois
Architect: UrbanWorks

D E S I G N . C U LT U R E . C R A F T.

Designed by

Natural wood
that brings
your projects
to life

With bulthaup b3 interior elements, you can showcase your creativity on a whole
new stage. These elements break away from the conventionally rigid structures within
drawers and pull-outs, and you can reorganize them as you wish, time and again.

a superior visual experience.

Supports dark skies.

D E S I G N . C U LT U R E . C R A F T.

Boston
Chicago
Dallas
Denver
Houston
Los Angeles
Miami
New York
Philadelphia
San Francisco
Santa Monica
Scottsdale
Toronto
Vancouver
Washington D.C.

www.bulthaup.com/interiorsystem
800 808 2923

Clad your buildings with the beauty,
warmth, and elegance of wood that
is maintenance-free.
Our performance results far exceed
the industry requirements.
At Prodema we're all about wood
and respect its sustainability.

PRODEMA NORTH AMERICA
5582 N.E. 4th Court,7B
Miami, FL 33137 • oﬃce: 305-756-2062
CONTACT US AT:

sales@formasinc.com

www.prodema.com

ONLINE AWARDS
The winning online ads achieved excellence in one of many ways including visual appeal,
effective use of animation, interactivity and engagement, or having a consistent message
online to correspond with their print advertisement.

HONORABLE MENTION

BEST IN CLASS

WINNER

HONORABLE MENTION

18 Focal Point

Bobrick Washroom
Equipment, Inc.
KleinMickaelianPartners

Bluebeam Software, Inc.

Cascade Coil Drapery, Inc.

Guardian Industries Corp.
Carton Donofrio Partners, Inc.

Forestry Innovation Investment
reThink Wood

Klein USA Inc.
ab+c

Softwood Lumber Board
reThink Wood

19 Diamond Spas
20 Kim Lighting

Epson America, Inc.
M&C Saatchi

21 Prodema NA
I Love You Agency

Hunter Douglas Contract
Post & Beam

22 SIAFS
Atomic Sky

Nedlaw™ Living Walls

23 TOTO USA

UL
MBLM

24 U.S. Concrete
25 UL
MBLM

To view the online award-winning advertisements, visit: archrecord.construction.com/adawards

Architectural Record’s Excellence in Advertising Awards recognize the most effective ads in the building and design marketplace,
and the companies and agencies that produce them. For more than 100 years, architects, designers, and owners have turned first
to Architectural Record to find out what’s next. Architectural Record is the profession’s best source of news and information about
building products and materials and the projects they bring to life.

10 TIPS FOR ADVERTISING EXCELLENCE
Successful advertising gets attention, whets architects’ appetites for more information,
and leads them deeper into your sales and marketing programs. Over and over again.

1

W
 hat’s the one message you want architects to hear?
Choose one main message, or drive a few key points—which readers will remember.

2 Tell the same story, in print and online.
Reinforce the strength of your campaign by using consistent messaging and imagery
in your print ads, your online landing page, banners and other online media.

“Powerful
advertising not
only informs but
drives readers to
action. This year’s
winners took
varied, distinctive
approaches
to engage the
reader and inspire
them.”
— Laura Viscusi,
VP & Publisher,
Architectural Record

3 Get technical.
Support any campaign claims with technical data that represents key measures
of your service or product line. Tell a story. Use charts, graphs or schematics to lend
impact to a credible technical claim. The text should be succinct, clear, valuable
and honest.
4 Use simple, strong and memorable images.
Architects are visual people and respond better to dynamic images. Online, catch the
architect’s eye with video and animation, if it helps to better tell your story.
5 U
 se white space…or black space.
Strategically use white (open) space to allow important images and words to pop.
Keep the color palette limited, and the layout clean and open—with room for thought.
6 S
 how the product.
Architects love to see products “in action,” proving that they work as claimed. Help
architects to see your product in ways that inspire imagination and creativity, using
conventional media or unique vehicles, such as digital billboards.
7 S
 how the RIGHT project.
If your product is in a noteworthy project, use it as a testimonial in your ad. Show
the project, identify it, and credit the architect behind the design—even a great
project by an unsung architect can work.
8 Online, less is more.
When converting traditional campaigns to online, focus on your main message and
call-to-action in the ad, and save contact information for the landing page.
9 L
 and more leads with your call-to-action.
You got their attention. You educated them about your products. What do you want
them to do next? Call, write, click? Make use of action verbs to guide users to respond.
10 T
 hink young.
Architects think young, regardless of whether they are new to the profession or have
years of experience. You should think young, too, building campaigns that appeal to
the youthful, optimistic minds of today’s architects.

TO ADVERTISE: 212-904-6791
www.architecturalrecord.com

