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Introducing Syllables, the ceiling whose look
depends on you.
Syllables is a collection of highly decorative,
¥ in-relief, acoustical ceiling systems. Each one contains
ol various, distinctly different panel designs.

Arrange these panels any way you choose to
create your own ceiling design.
Despite its intricate look, a Syllables ceiling
requires no extensive design time. And it’s available
. for immediate delivery.

For a portfolio, call 800 233-3823

N \ and ask for Department
N Svlables: (Armstrong
“ N\ N N\ / Circle 1 on inquiry card
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Letters

On returning from a trip, I
belatedly read RECORD’s November
1985 issue and was delighted with
the editorial on licensure for
landscape architects. I was frankly
dumbfounded by the AIA’s position.
The professions have all grown
sufficiently complex that their
inereasing interdependence would
seem to have precluded an action
that seemed rather parochial in
these ecumenical times. Licensure
for landscape architects has been a
matter of fact for over 25 years now
and, as you point out, certainly does
not preclude architects from
practicing in areas where they have
skills. It simply protects the right of
the public to know it is dealing with
competent professionals in the
landseape architectural field. Again,
in the rather complex area of large-
scale community planning, we
frequently will end up with a team
representing up to 20 different
professional disciplines, some of
which we may have in-house but the
vast majority of which are retained
from the best professionals
available, Clearly, in those instances
where licensure is indicated, we
would of course hire a licensed
professional.

FEdward D, Stone, Jr., FASLA
Fort Lauderdale, Florida

I want to congratulate you on your
editorial “Housing the homeless—a
challenge to architects”
[ARCHITECTURAL RECORD, January
1986, page 15]. I recently was
retained by the Boston Society of
Architects to help enhance its publie
service impact, and one of my very
first media submissions concerned
the involvement of BSA members in
housing the homeless. It is also my
understanding that the BSA
cosponsored the national resolution
on the subject.

It is only by banding together and
by increasing both the professional
and nonprofessional awareness of
this pressing issue that we can as a
society solve the problem of
housing the homeless.

Lois E. Boemer

Boemer Associates

Marketing and Communications
Boston

Helene Lipstadt’s review of
Modernism in America, published
in the November 1985 RECORD [page
89] contains an error. Eero
Saarinen, rather than his father
Eliel, placed fifth at Wheaton. In a
sense, Eero’s presence as a
premiated entrant represents a
coming of age of his commitment to
modernism, and Eliel’s background
presence an indication perhaps of
the gap emerging between them.
The elder Saarinen had begun to be
known as “Pappy,” at once a term
of endearment and a benign
honorific reflecting the feeling of a
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new generation that he was
somewhat old hat,

Interestingly, Eero submitted his
‘Wheaton entry while he was
employed in New York at the office
of Norman Bel Geddes; it was his
coworker there, Caleb Hornbostel,
who won first place (with Richard
Bennett),

Peter C. Papademetriou, AIA
Professor

School of Architecture

Rice University

Houston

As an architect who began
practicing in the Wright/Mies/
Corbusier era with its freedom from
eclectic imitation and its emphasis
on the honest use of materials and
structure, I have been baffled and
dismayed at the apparent
acceptance of the so-called
Postmodern style. What I assumed
to be a passing fancy, about as
significant as tailfins on cars, has
seemingly become not only aceepted
but fashionable. How can so many
be so misguided?

I believe I got a glimmer from the
initial editorial of the new editor of
ARCHITECTURAL RECORD, Mildred F.
Schmertz, in the October 1985 issue.

The second paragraph starts off
with the recognition that, for most
of us (readers and architects), the
primary interest is in the design of
buildings. The next sentence is the
tip-off: “While making our own
esthetic judgments as editors and
writers, we also offer editorial
space to architects, planners, critics,
or historians who have devised
compelling theoretical
Jormulations to justify a particular
design approach.” [Italics added in
both cases.] We know from
experience, bitter experience, that
the esthetic judgments of editors
and writers lean toward (or rather
topple over into) the
aggrandizement of the Postmodern
style. Presumably this occurs
because Postmodern building yields
reams of copy, as one might expect
from a collection of Classical sight
gags and gimmicks. It should not
surprise you editors that most
architects are not concerned with
design conjecture but do care
intensely about physical beauty.

Jo Poul Tognstad, AIA
Honolulu

Corrections

Willis N. Mills, Jr., of SMS
Architects is working in joint
venture with Skidmore, Owings &
Merrill on Metro Center in
Stamford, Connecticut [RECORD,
January 1986, page 61].

RECORD should have credited Jack
Chandler & Associates as landscape
architects for the Lieff house
(November 1985, pages 142-143).

Calendar

Through April 15

Mies van der Rohe Centennial
Eazhibition, including photographs,
drawings, and models, as well as
full-scale artifacts and furniture; at
the Museum of Modern Axt,

New York City.

March 4 through May 25

Built for the People of the United
States: 50 Years of TVA ,
Architecture, showing drawings
and photographs, organized by the
Art and Architecture Gallery of the
University of Tennessee; at the
National Building Museum, Pension
Building, Washington, D. C.

March 19-21

Westweek, furniture exhibits and
seminars on contract interior
design; in Los Angeles.

April 8

One-day seminar on roofing
inspection, maintenance, and repair,
sponsored by the University of
Toledo; at the University of Toledo,
Ohio. For information: The
University of Toledo, Division of
Continuing Education, 2801 W.
Bancroft St., Toledo, Ohio 43606
(Attn: I. Kaufman) (419/537-2031).
April 13-15

Conference on “Frank Lloyd
Wright and Contemporary
Architecture,” with papers, panels
and a bus tour of Wright houses; in
Ann Arbor, Mich. For information:
The University of Michigan
Conference Department, 200 Hill
St., Ann Arbor, Mich. 48104
(818/764-1300).

April 24-25

Symposium on “New Regionalism:
Tradition, Adaptation, Invention,”
sponsored by the Center for the
Study of American Architecture,
School of Architecture, The
University of Texas at Austin; at
Jessen Auditorium, The University
of Texas at Austin. For information:
Patricia Henderson, Coordinator,
Center for the Study of American
Architecture, The University of
Texas, Austin, Tex. 78712
(512/471-1922).

May 3-6

The Pan Pacific Lighting Expo
Conference, cosponsored by the
American Institute of Architects,
California Council, the American
Society of Interior Designers,
Northern California and Peninsula
Chapters, the Institute of Business
Designers, Northern California
Chapter, and the lluminating
Engineering Society, Golden Gate
Section; at San Francisco. For
information: Andrea Hoppe,
Conference Director, Pan Pacific
Lighting Exposition, 2 Henry
Adams St., San Francisco, Calif.
94108 (415/621-4761).

Vera ABP
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Life safety /nsu/ai‘lnn with 3 sympathetic ear
.upto 62 SICworth!

Now, the fire blanket that has no e ual for life safety
prowdes systems with high STC, to Comparative fire
tests show this superior high melt mineral fiber insula-
tion protects partition framing members significantly
|on er thaanllass fiber insulation.

ERMAFIBER SAFB, for short, stands taller in sound
attenuation performance, too. Millions of sound-retard-
ing air pockets deliver from 45 to 62 STC’s when in-

©1985 United States Gypsum Company

stalled in stud cavities of USG partition assemblies.
That's where USG unit systems responsibility comes
in strong! Steel studs. Gypsum board. Joint treatment.
Acoustical sealant. Screws. You name it. We make, mar-
ket and test everything you need for dependable sys-
tems performance. See your USG Representative for
specifics. Or write to us at 101 S. Wacker Dr., Chicago, IL
60606-4385, Dept. AR386.
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UNITED STATES GYPSUM COMPANY
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THE DECORA
COLLECTION.
ELEGANT.
NSIVE.

INEXPE

Leave it to Leviton! Here's a line of deco-
rator wiring devices that adds all the value
you look for in a designer collection with-
out adding all the cost. In fact, a typical
residential installation can be equipped
throughout with elegant Decora for only
about $85.00 to $175.00 more than ordinary-
looking devices would cost.*

Rocker switches, receptacles, combina-
tion devices, wallplates, and touch dim-
mers. Available inivory, white, mahogany,
and ebony, with contrasting touch plates
for dimmers in gold and silver. Matching is
simple, contrast is smart. Overall schemes

Leviton. New opportunities through technology.

and design concepts are enhanced, never
compromised. Aesthetic appeal is univer-
sal, so Decora is equally at home in resi-
dential, commercial and institutional
settings.

Switches and Receptacles are available
in 15 and 20 amp ratings in most popular
configurations and wiring methods.
Switches can be plain, illuminated or
custom-imprinted. All Decora devices are
specification grade, meet or exceed UL
standards, are easily installed, and are of
rugged construction despite their trim
good looks.
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But beauty is in the eye (and hands) of
the beholder. So, if you'll get one of your
business cards into our hands, we'll get a
free sample Decora rocker switch and
matching wallplate into yours. See for your-
self how Decora will enhance your next
design without overly enhancing the cost!

Leviton, 59-25 Little Neck Parkway,

Little Neck,N.Y.11362.

LEVITON

*Based on a seven to ten room house
using an average swilch/receptacle mix
as specilied by local electrical codes
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Sometimes can
be hard...on you.

Everywhere you turn today, someone wants to sell you their
“own” particular brand of low-emissivity glass. That’s good.

What’s bad is that many of these companies are selling
low-emissivity glass that has been manufactured using the
“sputter’” method. This method produces a “soft” coat
low-emissivity glass.

“Soft” coat means that the reflective coating on the glass
has a limited shelf life. If this isn’t bad enough all by itself,
it also means that the glass is very susceptible to damage
while being assembled.

This damage, which can happen
during normal handling, may not
be apparent when it occurs. In
fact, it may not show up for
months; like not until the
window has been installed in

your customer’s home or
commercial building.

This won’t happen with
Weather Shield’s “hard”
coat Low-E.

Weather Shield’s Low-E
glass is manufactured
using the pyrolytic method.

This means the reflective coating is applied directly to

TR
TN
\\ the ribbon of glass as it leaves the furnace. This
\ produces a “hard” coat low-emissivity glass that has an
\ \

unlimited shelf life and will not be damaged by normal
handling during assembly.

Don’t take a chance on using a “soft” coat low-
emissivity glass. Do it the “hard” way with Weather
Shield’s “hard” coat Low-E. You’ll be glad you did.

All Weather Protection - Always!
¢
NN e : X} -
[ il

“Better Ideas in Wood Windows

WEATHER SHIELD MFG. INC.
P.0. Box 309, Medford, WI 54451
(715) 748-2100
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A new code of ethics:
Will there be a mandate for mandatory?

At the ATA Convention in San Antonio this coming June, delegates will once again struggle with E=%
the ethics question. A resolution will be presented urging that a newly proposed mandatory Code [g=i

of Ethics and Professional Conduct be adopted. To architects who have never delved into this
particular issue (young, newly minted ones I would suspect), advocating a code of ethics for the

architectural profession must seem to be the right thing to do, not unlike respecting Motherhood
and the Flag. But as most of you know, the question of ethics has been a vexatious one, so much [

so, that the acceptance of the new code at San Antonio is by no means certain.

The ATA first adopted a code of ethies back in 1909, and between then and the 1970s, it was
revised many times, reflecting the changing nature of architectural practice. Some major
changes: architects were no longer precluded from participating in design-build contracts, were
allowed to advertise, and could engage in design competitions that did not conform to ATA
standards. The turning point occurred in the early 1970s when the ATA’s mandatory ethical
standards, along with those of many professions, came under antitrust scrutiny. The Justice
Department declared that the prohibition against competitive bidding for architectural services
was a restraint of trade in violation of the Sherman Antitrust Act. This led to the consent decree
which forbade the Institute to prohibit or exhort against engaging in competitive bidding.

In 1979, out of concern that other key issues of the mandatory code would prove unenforceable & g

under the antitrust laws, the AIA Board of Directors voted to terminate it. In 1980, the old code
was replaced with a so-called Code of Ethical Principles, that is voluntary, non-binding, and
unenforced. Four years later, the 1984 Convention passed a resolution directing that a new
mandatory code of ethics be developed to replace it. A seven-man Ethics Task Force headed by
architect Harry Harmon was formed to draft the code. What caused the change of heart?
According to task force member Peter Forbes, who with the Boston Society of Architects was a
prime mover in getting the ATA to reconsider a mandatory code: “There must be a clear

exposition of what the ATA stands for. There must be a statement that the AIA is not just a good

old boys’ club, not just a synonym for ‘registered architect,’ not just a printing office for contract
forms, not just a lobbying force. Instead it is an organization that holds certain truths to be self-
evident and is willing to enforce them.”

Forbes points out further that membership in the ATA requires more than meeting the
minimum standards set by registration law. The ATA should impose and announce an adherence
to higher principles, including obligations to the public, clients, colleagues and the profession.
Forbes is not speaking of specific contractual conditions. He is calling for standards that would
establish the atmosphere of professional behavior within which the member works.

Those who favor the mandatory code do so also because it recognizes the importance of how
the public perceives the responsibility of the profession for the acts and conduct of its members,
with implications for the profession’s continued efforts to explain the value of using an architect.
More importantly, if architects are to be successful in their efforts to gain legislative relief from
the burden of professional liability claims, they must demonstrate that the profession takes an
active interest in policing itself. A mandatory code of ethics is a clear indicator of this resolve.
Conversely, if the proposed code is rejected by the membership, such action would have a
disastrously negative effect on the public’s perception of the profession.

The new code as written appears to be a generally enforceable document. Policies which might
attract antitrust measures were avoided, and to make sure, the task force’s work is now before
the Justice Department for review. So far, Justice has not identified any problems, but there are
difficulties which remain to be worked out. It remains unclear, for example, exactly how
disciplinary matters will be handled at the local and national levels. Some local chapters argue
that such procedures need to be agreed upon in principle before the new code comes up for
debate at the convention. The task force believes that, on the contrary, the necessary
enforcement procedures should be considered, agreed upon and put in place after the code is
adopted at the 1986 convention, but before it goes into effect in January 1987. However this
matter is settled, the Ethics Task Force emphasizes that the code is first and most importantly a
guide to the betterment of the profession, rather than a disciplinary document. It is also a very
careful, yet inspired effort that deserves the profession’s thanks and support.

Mildred F. Schmertz
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PLEC distribution can

make or bre

This book could make the difference.

PLEC means power, lighting, electronics and communications.
Unless your building’s distribution system for these services
provides adequate capacity, flexibility, aesthetics, and cost effi-
ciency, the result is built-in obsolescence. Costly changes.
Reduced usefulness.

Choosing the right type of PLEC distribution system
should be an important factor in planning and design. And
with a dozen basic types — and hundreds of manufacturers — to
choose from, making the right decision isn’t easy. Unless you get
help from an expert. No-strings help, that lets you evaluate different
systems for yourself. Add up the pluses and minuses. Examine all the
options. Read the book. It’s free. Walker has been a leader in the
development of PLEC distribution systems for over 60 years. Now
we've put our expertise on paper, in an illustrated 16-page guide
to PLEC system alternatives. A guide that can help you decide
which system is right for your building. Infloor, poke-thru,

raised floor, and other systems are described and evaluated against
six important criteria. Advantages and disadvantages are spelled
out. And lest you suspect you won't get the whole story, this

)
>

-your building

o

guide even covers the few types of systems we don't manufacture.
With today’s rapid growth and change in the systems that

bring your building to life, what you don’t know about PLEC

distribution can hurt you. To get your free copy of the PLEC book,

just send in the coupon.

Or call Toll-Free at ™

v S Wealllker

( [n Oth 614_373_444 1 ) P.O. Box 1828, Parkersburg, WV 26102 (304) 485-1611

A DIVISION OF BUTLER MANUFACTURING COMPANY

I Distribution Systems.

Name

I Company
I Address

City State Zip
Mail to: PLEC, Walker Div. of Butler Manufacturing
Walker, Zip Center, PO. Box 553, Marietta, OH 45750 -_l

See our insert in Sweet’s.
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"The history of architecture is
the history of the struggle for light...

Le Corbusier




Lighting the way to tomorrow.
Today, windows are a bigger part of architectural design than ever before.
That's because design is a bigger part of windows.

Kawneer's window line includes both Thermal and Non-Thermal models.

Vertically and horizontally pivoted. Inswinging and outswinging casements. Projected, top-
hinged, fixed and high performance windows. Kawneer has them all. To open design
opportunities. To open minds. |

And Kawneer windows are not only constructed to meet AAMA performance
but standards much higher. Our own. ‘

indows. They let you look at your design in a whole different

IKawneer

The Designer’s Element




For full technical description, tracing details and specifications,
contact your Kawneer representative or write to: Kawneer Company, Inc.,
Department C, Technology Park-Atlanta, 555 Guthridge Court, Norcross, GA 30092.
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Colorful PPG Duranar’ fluoro-
polymer enamel is the finish coat
with unmatched resistance to
color change and chalking.

The Versacor' epoxy base coat,
heart of the Robertson protected
metal system, is unsurpassed

in its resistance to corrosion,
chemicals and industrial
pollutants.

Specify the best for both beauty and protection with
Versacor PF from Robertson. You'll get the finest fluoro-
polymer (PVF,) finish coat (Duranar with its Kynar® 500
resin) on the outside, then just beneath that, the world-
class, 3-mil thick protection of Versacor epoxy base coat
over galvanized steel or aluminum substrate, depending on
corrosive situation and owner preference.

Put the protection of Robertson Versacor and the
beauty of PPG Duranar enamel to work for you on low- or
mid-rise metal wall or roof panels, high-rise curtain wall
systems, or any of a variety of industrial metal product
applications. Because, no matter what the product, or
where in the world you use it, Versacor PF* will out-perform
any other PVF, finish system.

Extensive testing and years of on-site-proven per-
formance have shown this coating combination is the
best you can buy. Write or call us and we'll be happy to
showyou. H. H. Robertson Company, Dept. AR-3,400 Holiday
Drive, Pittsburgh, PA 15220, Phone 412/928-7500.

Ro) iF

*Robertson uses PPG Duranar as its finish coat for all Versacor PF products and applications,
worldwide.

Robertson and Versacor are registered trademarks for H. H. Robertson Company. Duranar

and PPG are registered trademarks of PPG Industries, Inc. Kynar is a registered trademark
of Pennwalt Corporation.
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Architects:
Blue/Sun, Ltd.

Advanced design
ROTO Roof Windows
let in a lot more light

— while exceeding the energy efficiency
of triple glazing!

K

Consider the facts: ROTO’s
world-famous slim profile design
significantly increases the amount
of glass area in relation to the
overall roof window size, letting in
up to a remarkable 80% more
sunlight and passive solar energy
than any other roof window avail-
able . . . and all new high-efficiency Low “E’’ glass comes
as standard — not an extra.

Installation is surprisingly fast and easy. 3 models are avail-
able in 8 popular sizes, with a full range of options and
accessories. Check Sweet’s File 7.8/ROT and send or call
for our 8-page color brochure.

Let in more light with ROTO

(Outside CA and CT 1-800-243-0893)
(In CT 203-526-4996) (In CA 209-524-0262)

Install flatter, neater, timmer

ROTO FRANK of America, Inc.,
Research Park, P.O. Box 599, Chester, CT 06412

4777 North Star Way, Modesto, CA 95356
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INTRODUCING THE NEW STANDARD All the facts

about the just-

FOR STEEL JOISTS... introduced K-Series
Open Web Steel Joists
which will replace the
current H-Series. 64
pages filled with the
latest changes in the
specifications,

the totally new

- LOAD UP K-Series
Load Tables,

ONIT. even a new
Economy Table

to ensure selection
of the most efficient
joist.

N G N S G N . .

L--_------------------------
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| New edition: Managing Director 1l
Standard Specifications, Steel Joist Institute n 'I i
1 Load Tables and Weight Chamber A STA =
I Tables for Steel Joists and 1205 48th Avenue North |
| Joist Girders. $8.50 per copy Myrtle Beach, SC 29577 [ ]
No. of copies
| |
i 50 Year Steel Joist i
1 Digest. Everything you need to Name ]
| determine load capacities in |
1 existing joist-supported Firm 1
i structures._ $34.00 per copy |
No. of copies
I Total enclosed Street |
1 ) 1l
| Paymentincludes first class City 1
1 postage and handling and must ]
accompany order. State Zip J

SPACE-SAVING
DESIGN:

The Lapeyre Stair uses
less floor space than
conventional stairs
and is safer and easier
to use than spirals. The
patented alternating-
tread design provides
easy, safe access to
lofts, balconies,
basements or attics—
any location where
space is restricted.

CALL 1-800-535-7631
(inLA, call 504-733-6009)
for more information,
or to order. We need
only one accurate
dimension: lower to
upper floor height,

to give you price and
floor space required.

LAPEYRE
STAIR \c

P.O. Box 50699
New Orleans, LA 70150
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Design Competition for Pershing Square
The Park in the Center of Los Angeles

Pershing Square is the oldest
park in Los Angeles. Located
in the heart of downtown, it
has long been a barometer
of change in the city. This
design competition challenges
artists and designers to pro-
pose a new central square for
L.A.; to create a center 1n a
city notorious for not having
a center; to reflect the inter-
national flavor of the city;
and to celebrate the heritage
of Los Angeles and the prom-
ise of its future. The new
park should take advantage
of the wealth of plant mate-
rial able to grow in Southern
California and create a set-
ting, botanical in quality and
unlike any other open space

©

in downtown Los Angeles.

ELIGIBILITY

This is an open interna-
tional design competition.
It will be conducted in two
stages. The first stage is
anonymous and is open to
urban designers, archi-
tects, landscape architects,
artists and any other related
disciplines or interested
parties, Five finalists will
be selected to compete in
the second stage. Eligibil-
ity for the second stage
will include (1) a demon-
strated ability to legally
provide professional design
services in the State of
California, (2) a demon-
strated familiarity with
Southern California cli-
matic conditions, plant
material and lifestyles,

(3) a commitment to have
at Jeast one member of
the design team located in
California should the team
be awarded the contract.

REGISTRATION

Program packages will be
available March 15, 1986.
Entrants may register and
obtain the program by
sending complete name(s),
address and telephone
number along with a reg-
istration fee of US $55 to

.the Competition Advisor.

Program includes video
cassette. Checks should be
made to “Pershing Square
Management Association”.
Registration closing coin-
cides with the first stage
deadline, May 31, 1986.
The second stage finalists
will be announced June 12,
1986 and will submit their
refined proposals July 31,
1986. The winner will be
announced August 15,1986.

SUBMISSION

The first stage of this
design competition seeks
conceptual ideas for the
new park in the center of

downtown Los Angeles.
Submission will be a max-
imum of two 30" x 40"
boards. First stage drawings
will include a plan, cross
section and other views of
the site. Drawings may be
in any medium and may
include color and narrative
text. In the second stage,
plan refinements, techni-
cal and budget informa-
tion and athodel may be
required.

AWARDS

It is the intent of the spon-
sor to negotiate a contract
for the design of the square
with the authors of the

winning entry. Irrespective
of contract negotiation,
the winner shall be paid a
cash prize of US $10,000
Each of the five second
stage finalists shall receive
a Certificate of Qutstand-
ing Merit and 2 US $7,500
honorium to defray com-
petition expenses.

SPONSORS

This design competition
is sponsored by the non-
profit Pershing Square
Management Association
and the Design Arts Pro-
gram, National Endowment
for the Arts, in conjunc-
tion with the City of Los

Angeles, through the
Office of the Mayor,
Department of Recreation
and Parks, Community
Redevelopment Agency
and the Cultural Affairs
Commission.

For further information
and registration write:

William H. Liskamm, FAIA

Competition Advisor

Pershing Square
Management Association

523 West Sixth Street,
Suite 200

Los Angeles, CA 90014

Or call:

Competition Secretary
213-624-5115
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Architects list safety as a pri-
mary consideration in overhead
glazing design. That is why
laminated safety glass was
specified in atrium of the
Philadelphia Stock Exchange.
In the event of breakage, lami-
nated glass tends to remain

in its frame, reducing the risk
of injury from broken glass.
Its use in skylights is ap-
proved by the Model Building
Codes. For overhead safety,
specify code approved lami-
nated safety glass.

Circle 14 on inquiry card

Making Glass that WORKS for You

3310 Harrison, Topeka, KS 66611 « 913-266-7014

COLUMNS

WORTHINGTON GROUP, LTD.

Finely crafted columns in Ponderosa pine

Sculpted capitals in many styles

For information/brochure
call or write

P.O. Box 53101
Atlanta, GA 30355

( security + design

"N'o.-. ‘.“.,‘ ‘,i i

Model RR300 shown

Rally Racks are architecturally designed to be
maintenance free with no moving parts. They accept
all bicycles and locking devices recommended for
safety. Modular components for flexible site enhance-
ment. Vandal proof installation hardware included.
Five economical models to choose from, as well as
units for mopeds and motorcycles.

since 1971

Send for our free color catalog . . .

P.O. Box 299, Sonoma, CA 95476

404-872-1608

Circle 15 on inquiry card

707-938-4744
See us in Sweets and LA file
Available under GSA & HUD contracts

_/
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NewTHERMAFIBER"®

Smoke'Stop'System keeps smoke from S
pushing through THERMAFIBER insulation at“poke- |
through” openings and curtain wall seams. Essential
component of this exclusive system is THERMA-
FIBER® SMOKE SEAL™ —a special fire-resistant seal-
ant that blocks the passage of smoke between floors. The | 5
unsurpassed life safety results are, not only a 3-hour fire
barrier, but an effective shield against lethal particulate |
smoke.

See our representative for complete systems informa- \
tion. Or write to us at 101 S. Wacker Dr., Chicago, IL. 60606- |

4385, Dept. AR386. ©1985, USG Acoustical Products Company 4

USG Acoustical Products company |
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ANDERSEN PROVIDES
A UNIFORM WINDOW PROFILE

O MATTER WHAT SHAPE YOUR
AGINATION IS IN.

Triangular forms are the basic
1eme of the Ruhlin Company
eadquarters building in Akron, Ohio.
yver 500 windows, all Andersen?
/ere used in this passive solar design.

In the triangular window
penings Andersen Perma-Shield
lexiframe® units, 166 of them, were
sed. These can be shaped to fit any
rchitect’s imagination. Here, they
re in perfect geometric harmony
/ith the massive structural beams.

The Flexiframe units have the
ame site line, finish and details as
1e standard Andersen Perma-Shield
asement windows used in the super-
ructures at the roof peaks. These

T
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clerestories let abundant natural light
stream through to brighten the interior
and decrease the use of electricity.
The earth-hued Terratone color
and the uniform Andersen profile

add a unifying dimension to the
building. Outside, the color harmonizes
with the redwood siding and trim,
and the sandy-brown asphalt

shingles. Inside, with the beautiful
trim of birch and black walnut.

From past experience, the
architects knew that by specifying
Andersen windows, they could plan
on high performance The energy
efficiency built right into Andersen
windows far exceeds industry
standards for weathertightness.*

NRAN 750 , Low maintenance, too. Rugged

e N N i Perma-Shield® vinyl not only protects
the insulating wood core of Andersen
casement windows from moisture,
but it is virtually maintenance-free—
doesn’t need painting.

. The Ruhlin Company is one more
o example. With Andersen windows
your imagination can run wild.

For more information call your
Andersen distributor or see Sweet’s
File 8.16/An.

Or write Andersen Corp
Box 12, Bayport, MN 55003

== N
{

Come home to quality. m
Andersen

Circle 18 on inquiry card
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normbau |

Creative doors
unlimited!

Make creative entranceways and add
the senses and colours of all outdoors
with a NORMBAU door pull hardware sys-
tem. Push/pull handles of tubular nylon
in many configurations and types of
aftachment. Dress your new or remodeling
project to the limits of your imagination.
Fiffteen striking colours lend a contem-
porary European style. Ask for complete
NORMBAU door pullsysteminformationand
prices. And check these other NORMBAU
DESIGN SYSTEMS: builders hardware and
door lever trim sets, cabinet hardware,
bath hardware and accessories. Also rail
systems.

NORMBAU, Inc.
1040 Westgate Drive  Addison IL 60101
312/628-8373

Circle 19 on inquiry card

Specify the best

Freedom to get up HIDDEN WALL SYSTEMS
and down stairways.

The Cheney Liberty™ Wheelchair

Lifts enable individuals to ride safely
from floor to floor both indoors and out.
The Lifts are so versatile they can
even go across straight interme-

diate landings.

e Optional top or bottom overruns

¢ 500 pound load rating

The Cheney Handi-Lift® Vertical
' Wheelchair Lift provides safe stairway
Liberty afcess ?nd its attracti\ée design com-
e L plements any surroundings.
SelSsRSAR e Lifting range of 4 to 12 feet
e Indoor and outdoor applications
¢ 500 pound load rating

Where a restrictive access is required, F ) .
you'll find the Handi-Enclosure™ | , Egl?s%gzﬁitﬁ :Iciltet‘ggide:\l/k;/rglgtl;n;teel
unsurpqssed for'safety, g.OOd looks, and A | | insert, d'esigned to work with metal
ease of installation. To find out more studs/dry wall application. Concealed
about the freedom Cheney Lifts can 7 ?grt'twlir::gshcr’w]grswgt?;?lc ‘:aettcs for shelves,
prO):jlde in pub|_lt(; bDua':'(Ij(l_,?\%SLoerwp;“(l)arte YOCA stud is a combination metal wall
resiaences, wri | stud and slotted insert. Accepts dry wall TWO UNIOUE HIDDEN STANDARD
T 1-800-782-1222. and provides concealed slotted standards 0
Handi-Lift call il irae to hold brackets for shelves, cornices, SHELVING SYSTEMS - CHOOSE THE

hangrail, etc. for stores, commercial and ONE THAT BEST FITS YOUR NEED!

institutional construction.

Helping people help themselves.

The CHENEY company F[]RTEDMPLETE s TELEPHONE 312/873-3833

PO. Box 188, Dept. AR New Berlin, W| 53151 INFORMATION, g~ 5925 SOUTH LOWE AVENUE, CHICAGO, ILLINOIS 60621
1-800-782-1222 (414) 782-1100 WRITE OR PHONE FOWI METAL MFG. CO.

Circle 23 on inquiry card
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IF YOU HAVEN'T GOT
MONEYTOB

Zonolite Presents

THE FIRE BARRIER ROOF.

If you're in the market for an
economical, fire-rated roof assembly
with high thermal performance, here’s
one that’s right on the money.

No matter if it's for a new steel deck
or concrete substrate construction,
Zonolite Roof Insulation Systems
deliver. Up to 37 R’s. In a wide choice
of roof assembly designs. Fire-rated
up to 2 hours.

Equally important, they save you
money by eliminating the need to add
a separate fire-resistance barrier, or
fireproof the underside of a steel deck.

With the Zonolite System, insulation
boards are totally encapsulated in
lightweight concrete for protection
outside as well as in. Should a fire start
on the exterior of the roof, perhaps

Fire-Resistant
Zonolite®
Insulating Concrete

Cost-Effective
Insulperm®
Insulation (EPS)

from blowing embers or a roofer’s
torch, there is virtually no cause for
concern. It won’t contribute to roofing
spread of flame and has the UL and

FM Ratings to prove it.

Zonolite Roof Insulation Systems
are backed by Grace’s nationwide
force of roofing professionals who are
ready to assist in every phase of
design, installation, and inspection.
Zonolite is part of a family of quality
fireproofing and insulation products
such as Monokote® Fireproofing,
which have helped make Grace a
leader in the field of fire-protective
materials.

For more information, contact
Grace, the Expert’s Choice.

Call toll-free 1-800-242-4476 or
write to Tony Garone,

W. R. Grace &Co.,
62 Whittemore Avenue,
Cambridge, MA 02140. construction Products

Cirela 24 an iy aaid




PRACTICE POINTERS:»REYIEW WORKING DRAWINGS

t B s
i

An architectural firm had a new employee t the firm still had to pay a substantlal deductlble
design a concrete canopy over a long walkway at | By sharing actual case examples like:this, CNA |~ |
a large motel. Since it was a small part of the Insurance and Victor O. Schinnerer & Company, o
total project, the employee’s workmg drawings Inc.,canhelp you avoid similar losses and thereby: ™
went unchecked. control your professional liability premium. 1

Construction was well underway whenthe . . | Our loss control program, drawn from nearly" - | |
firm’s job captain noticed the columns appeared 30 years of continuous experience, provides - -
inadequate to support the canopy dead load, let | | ~seminars and bulletins with information on how 3
alone bending and rotation movement. Even w1th - you can help to reduce losses and control clalms |

the help of a cooperative contractor, remedial ; Contact Schinnerer. We offer you a program .
work came to $100,000. While the loss was lnsured worth investigating. N
_ - Y

Victor O. Underwriting Manager , , , v : ‘ o
[ 5028 Wisconsin Avenue, NW T S o
SC ']lnnerer Washington, DC 20016 (202) 885-9500 ; ' : , . :
Coverage for this program is provided:by:, ;

\

8 Company, Inc. Continental Casualty%ompany Gne of the' CNA Insurance Companies. For All the' Commitments You Make®

,(";ircxl_e 25 on;inquiry card ‘




From single-ply membranes to high performance insulation, Grace Roofing Systems provide new
dimensions in versatility for new or retrofit projects.

Grace technical representatives will help you select a system that perfectly fits your roofing needs.

Backed by some of the strongest warranties in the field, Grace Roofing Systems are installed by a
nationwide network of Grace-approved applicators.

For more information, contact: Grace Construction Products, Cambridge, MA

02140 (800) 242-4476. Circle 26 on inquiry card

Call Grace toll-free at (800) 242-4476




CRAFTED
WITH PRIDE
IN USA.

With the advent of
Du Pont certified ANTRON
PRECEDENT, commercial
carpets enter a new age. Take
on a luxurious dimension. And
lead brilliantly longer lives.

ANTRON PRECEDENT
virtually doubles the life span
of commercial carpets. And

the quality of that life is far
superior to any other. ANTRON
PRECEDENT carpets have
arich beauty that defies heavy
traffic. Their resistance to

soil and stain is unrivaled.

Their texture retention is unsur-
passed. They're carpets that
look newer longer and

reduce maintenance cost.

It’s a performance that’s light
years ahead of other carpets,
and only Du Pont could create
it. What goes into ANTRON
PRECEDENT is revolutionary
fiber engineering, TEFLON®
Low Surface Energy technology
and stringent construction




DuPont introduces Antron Precedent”
with performance that will eclipse all other carpets.

standards. And what It’s your assurance that
comes out is a carpet it’s met the toughest
system that’s so ad- specifications in the
vanced it commands a business. Those of
Du Pont certification mark. Du Pont for ANTRON
So when you demand the PRECEDENT.
iltimate in performance and Call today for more informa-
style, specify a carpet that’s tion and a list of quality licensed

backed with the quality “Q”. mills. (800) 448-9835. New certi-

Giral2 27 an indquivy sanl

fied ANTRON PRECEDENT...
only from Du Pont. It’s nothing
short of out of this world.
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Versatility In climates frigid and hot,

locations wet and dry,

vou never elevations high and low,

structures new and old,

thﬂug ht STO Exterior Insulation

Systems outperform

pOSSi ble other materials—

i like night and day.
WIth ’ That's because STO
exterior wall systems envelop the

outside of your building

insulation like a protective shield
that insulates and resists

SVStemS . moisture, yet remains
flexible even in extreme

or changeable condi-
tions—beautifully.
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STO INDUSTRIES, INC.

Quality Lane, Box 219
Rutland, Vermont 05701
Toll Free: (800) 851-5533

Circle 28 on inquiry card
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What you need.
When and where you need it,

kil




. Umtéd Jersey.
- The fast-moving o

SunarHauserman
5711 Grant Avenue
Cleveland, Ohio 44105

I ,é say ﬂz:;at Uﬁlted JerseyBanks lS a c.asé‘m pom R
tbaraWeinstem, The Hillier Grot

SunarHauserman
One Sunshine Ave g




It’s important
for a heavy plate
door to operate
properly... ol

*When so specified. Type J and Type JD
(pictured) are available with stainless steel
hardware throughout.

See our catalog in Sweets.

vou can specify
one that will.

When you specify a Bilco floor, pit or sidewalk door,
you call for long, trouble-free service. Most important,
as with all Bilco products, you specify one that will
operate properly.

There is a complete line of Bilco
walk-over access doors for inte-
rior and exterior installations.
They are available in steel and alum-
inum* in a broad range of standard
types and sizes, as well as special sizes. All
are designed for smooth, easy operation and all
will give your client lasting satisfaction.

DOORS FOR
SPECIAL SERVICES

The Bilco Company, P.O. Box 1203, Dept. AR3/86 New Haven, CT 06505

Circle 30 on inquiry card

EDWARD ROEHM SPEAKS WITH AN ACCENT.

"The intense visual competition of a retail center demands that
buildings speak up and get attention. We found an accent of
Fancy Cuts Shingles lefs our structure state its case with warmth,
quality and a detinite flair’

—Edward R. Roehm, AIA, The Design Collaborative

SHAKERTOWN FANCY CUTS®

Send for a free design ideas portfolio: Shakertown, Box 400-ARF3 Winlock, WA 98596.

Circle 31 on inquiry card

So Beadex is offering their tape-on trim!

Beadex Tape-On Corners are + Ease of application
free floating. Unlike Nail-On * No nail pops
Corners, Tape-On Corners « Shallower bead means less shrinkage

: * More rust resistant
will not. crack along the outer « Better surface for joint compound adhesion
edges if stud movement or + Paint adheres better to bead portion than to
shrinkage should occur. bare steel

* Available in 90 degree and %" radius corne

DETAIL ; ] STYLE  DIMENSIONS DESCRIPTION
e meaL 2 A B C D BEADEXOUTERCORN
N 5 B1 1582 2wae et s ooncealed Metal
¢\ 4 Galvanized metal corner
N 8 B-1W  19/32" 27/32" 13/16” 13/16" bead laminated to expos:

paper tape offers an ex-
cellent bond for joint ce-
ment and paint. For use
any thickness of wallboar|

B-1XW 23/32" 31/32" 11/16" 11/16"

1304 318
mETAL TapE

N 7/
> l BEADEX SOFTLINE

Softline corner and cove products help create the appealing

rounded inner and outer corners favored by many designers

Paper tape laminated to galvanized metal assures excellent

adhesion. The 3" radius adapts well to either 2" or 54"

drywall.

SOFTLINE CORNER

TAPE METAL
38 1112

SOFTLINE COVE

BEADEX MANUFACTURING COMPANY, INC.

833 Houser Way North 1325 El Pinal Drive
Renton, Washington 98055  Stockton, California 9520
(206) 228-6600 (209) 462-6600

Manufactured under U.S. Pat. No's. 2,649,890, 2,593,859
Other patents pending.
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Cotgan
JChallenge

Steelite challenges any other
metal panel coating system to
even equal—much less exceed
—the all-around performance
and long-term field experience
of the unique Corrstan
multi-mil coating system!

Nothing—but nothing—even equals

the Corrstan system. That is quite a
strong statement. There i1s some strong
evidence behind it. Call or write for our
new Corrstan Challenge brochure.

STEELITE, INC.

1010 Ohio River Boulevard
Pittsburgh, PA 15202

(800) 824-1370 (in PA)
(800) 824-1371 (outside PA)

Circle 34 on inquiry card
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SHELTERING AMERICA FOR OVER TWO CENTURIES.

1t E. Payne, Architect, Richmond, Virginia

rations will appreciate the distinctive, handmade quality, natural cleft and
re of Buckingham Virginia Slate roofing products that make any roof endur-
beautiful. Call or write for our free catalog and specifications catalog today.

Circle 35 on inquiry card

In the eyes of the world,
BuckinghamVirginia Slateis the
most highly regarded natural
roofing material in America.
Non-fading,with a high-mica
content, this slate was specified
by Thomas Jefferson, and is still
selected by eminent architects
of our time for its permanence
and natural beauty.

Because it blends with
either contemporary or tradi-
tional architecture, and helps to

blend both, its a
natural, super-
lative choice

for

residential

work, churches,
schools, commercial
and municipal jobs.

If you want to create
shelter that will be around for
generations to come, above all,
use a permanent roof of
Buckingham Virginia Slate.

.. Buckingham-Virginia
I Siate Corporation

4110 Fitzhugh Avenue + P.O. Box 11002
Richmond, Virginia 23230 (804) 355-4351
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IN TRODUCING THE FIRST AMERICAN BUILDING

The National Building Museum. A home for all members of the
building community. A place to exchange ideas, information,
and opinions. A rallying point to celebrate and promote building.
A center to enhance public understanding and appreciation of
the building arts and sciences.

The National Building Museum’s program of exhibitions,
films, and publications covers all aspects of the built environment.
Its information center supplies the building industry with current
and historical technological data. Its documentation center collects
both written and visual materials to aid writers, teachers, and
researchers.

The home of NBM is the century-old Pension Building in
Washlngton D.C., an architectural and engineering marvel whose
Great Hall is plctured above.

A nonprofit institution, NBM needs your support in order
to support you. Join us.

32Ed  Architectural Record March 1986

Judiciary Square, N.W., Washington, DC 20001
-

Become a charter member of the National Building Museum
Members are sent BLUEPRINTS, the museum’s publication, and
receive discounts on special activities. NBM is a nonprofit corporation.
Your membership is tax-deductible.

Name

Address

City State

Regular $15 Sponsor $50 Patron $500

Contributor $25 Benefactor $100  Student $5
Overseas $22

Make checks payable to:
National Building Museum and send to:

Membership/National Building Museum
Pension Building

NATIONA
BUILDIN




imm After you've seen Franke's Prestige Line...

Technology

EEE For the first time in years,
there is a design concept in
high-end stainless steel sinks that
is at once beautiful and
practical.

BN Franke created the
Prestige line to satisfy your
customer’s desire for a new
look in stainless that keeps pace
with contemporary cabinetry.
Bl Prestige melds the soft
curves of continental styling
with one of the largest sink
compartments available. .. all
within standard dimensions.

MM Every Franke sink is

Franke, Inc.

Kitchen Systems Division
2294 North Penn Road
Hatfield, PA 19440

Circle 36 on inquiry card

B Quality

made of heavy 18 gauge
stainless steel, with the highest
nickel content available, 18/10.
And, our sinks are fully under-
coated. Twice. They are extra
quiet. However, the best expres-
sion of Franke's emphasis on
quality is the flawless satin

finish that will retain its glow
indefinitely.

HEE We offer a complete line
of faucets in single or dual
control. Some with handy
pull-out spray spouts. Our
faucets coordinate with custom-
fitted accessories that add color
and versatility to the sink area.

M Design

Colanders, drain trays and
baskets, soap/ lotion dispen-
sers, and teak cutting boards
transform a Franke sink info a
complete work center.

M The Prestige line includes
single, double and extra-large
double models. Ideal for new
installations or remodeling.

BB E Continental design for
the American home. Franke.
The internationally recognized
leader in sink design for over
50 years.

N Send for our free
booklet; we'll tell you more.

Kitchen Sinks
Faucets
And Accessories
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ROCK OF AGES CORP. ARCHITECTURAL GRANITE

The Fleet Center, Providence, Rhode Island.
A perfect example of just how perfect
Rock of Ages Granite can be.

Contact our sales office for our brochure,
color selection, finishes, applications,
samples, budget prices or technical
assistance. Call toll free: 1-800-445-7050,
or in New Hampshire, call 1-603-224-5325.

3 : T NSt
Architect: H.O.K. ROA Manufacturing Plants — PO. Box 482, Barre, VT 05641
Construction Manager: Gilbane Building Co., Providence, Rl ROA Sales Office — 369 North State Street, Concord, NH 03301
Developer: Gilbane Properties, Inc.
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Few would argue with the critical
need to conscientiously comply with
building codes.

Yet, for those whose task it is to
design beautiful, functional buildings,
the influence of volumes upon volumes
of code requirements is undeniable.

Fortunately, Won-Door’s folding fire
doors now provide a way to comply with
critical building codes and still allow you
to design your building to look and
function the way you choose.

j For example, Won-Door Fireguard
. Doors can provide:

Code Required Fire Exit Corridors as long
- and as high as needed by folding from a
hidden wall pocket.

- Code Required Occupancy Separation

' Code Required Area Separation preserving
‘without compromising the appearance of an  the design prerogative for large open
. | elegant stairway or other design feature. space areas. :

Calt Won-Door toll free 1 (800) 453-8494,
or your nearest Won-Door dealer for all

Won-Door Fireguard™ protecting life,
property and beautiful building design.

A, A
A\ 4
- "!:‘ S i =3 d "‘g.,: i i
Code Required Elevator Lobby Separation ~  Increased Building Security as anadded
without cumbersome swing doors or ~ bonus with optional automatic opening and 1865 S. 3480 W.
At 4 aline ol , Salt Lake City, Utah 84104

Circle 46 on inquiry card

SEE US AT CSI BOOTH #'S 1836 & 1838 @ 1986 SWEET'S CATALOG FILE SECTION 8.8
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Back issues of

Architectural Record
—always in demand!

issing the July 1984 issue? 1-9 copies: $6 each Though we have copies of most

Or is it the September 1983 10-19 copies: $4.50 each recent issues, please check the
- issue you lack? Many back 50-49 copies: $3.90 each availability of the issues you need
issues are still in stock and can be 50 - 3.60 h before sending an order. You can
ordered from Architectural Record et 1 AR call Cheryl Levy at (212) 512-3443
rb_th gur sdu_pply %f egchéss_ueiiils ‘ or send a letter with a list of
imited and inventories dwindle . : : P required issues to the address
steadily. ’(rvf,lieti?gﬁlc:%l%d;gg (S}}:r?g(liz%up to below. We’ll check off the issues we
Back issues are $6 apiece and all 50 copies. For orders that exceed have in stock and let you know how
orders must be prepaid. We offer a 50 copies, enclose an additional $3 much money to send. Issues will be
discount for bulk orders as follows: for every 10 copies over 50. shipped upon receipt of your check.

RECORD

Back Copy Department/1221 Avenue of the Americas/New York, NY 10020 il

T Designers |
Drop Their
~.Pencils

I |

.for Computer Aided Design
——e—NEe=

this lication
is a‘z;;lzble in

MicroAge eliminates long hours at your draw-
ing board through the speed and accuracy of
CAD. Last-minute additions and corrections are
now a snap to create. And CAD is available at
prices even one-man firms can profit from!

MiCI‘OAge@’ Arizona Please send me additional information.

PHOENIX TEMPE . . . . .
MAPL 7% 24 W, Camelback Road 1010 W. Broadway University Microfilms International
“The Solution Store”® (602) 265-0065 9669434 300 North Zeeb Road 18 Bedford Row
Dept. P.R. Dept. P.R.
California CONCORD LA JOLLA SACRAMENTO Ann Arbor, MI 48106 London, WC1R 4EJ
850?'5/‘\’/?‘:}” E"'-:-S 4 1150 Contra Costa Blvd. 4180 La Jolla Village Drive 8121 Madison Ave. US.A. England
lishire Boulevart
(213) 652.7770 (415) 680-1489 (619) 587-0900  (916) 965-3425 Kiarms
Texas Institution

Oklahoma TULSA SAN ANTONIO Street
OKLAHOMA CITY 7029 South Memorial Avenue 2800 Woodway Park )

9602 North May (9|8) 254-8000 11333 1-10 City
(405) 752-0802 (512) 697-3090 State

©1985 MCS!. MicroAge and “The Solution Store” are registered trademarks of MicroAge Computer Stores, Inc.

32Sh  Architectural Record March 1986




New seismic
standards available

After several years of development,
the Federal Emergency
Management Agency has released
comprehensive design standards
that would improve the seismic
resistance of new buildings. The
standards are intended for
voluntary use by code organizations
and design professionals who may
build in regions without adequate
codes, and were developed by the
Building Seismic Safety Counecil
with technical support by the
National Bureau of Standards and
funding by FEMA. Entitled
NEHRP Recommended Provisions
Jor the Development of Seismic
Regulations for New Buildings—
1985, the standards are available in
a three-part report in which the
basic provisions and commentary
are contained in the first two parts
and an appendix in part three. For
copies, contact FEMA, P. 0. Box
8181, Washington, D. C. 20024.

Engineers’
peer reviews
yield insights

The system set up some time ago by
the American Consulting Engineers
Council—by which members
volunteer to monitor and comment
on the practices of other volunteer
members in order to improve the
monitored firm’s performance—has
yielded both a general knowledge of
why many firms most often have
problems and some very practical
benefits that may result from the
review process.

Among the former: a common
problem in many engineering firms
is a Jack of communications
between the people who write
contracts with clients and the
people who will do the work, so that
there is confusion on what is to be
done and the number of hours that
should be budgeted to do it.
Another common problem is a lack
of project planning.

Potential benefits that the review
process may yield include not only
better design performances but—of
vital importance these days—lower
insurance premiums. One major
carrier, which insures architects as
well, has agreed to work on a
program by which engineers
participating in the review process
may be able to achieve lower rates.
Still, ACEG vice president James K.
Coyne, citing the current “litigation
pollution,” recently told a House
pane] that a third of his members
could get no insurance.

More on liability from

“Grassroots” and elsewhere

With the ATA estimating that
almost half of all firms in the design
profession experienced a
professional hability claim last year
(compared to 12 claims per 100
insured architects and engineers in
1960), and that 13 percent of
architectural firms had to operate
with no outside insurance, and with
the average costs of claims rising
from $5,481 to $70,000 over the past
25 years, the session on possible
congressional action that would
solve the liahility problem drew a
more-than-normally-attentive crowd
during the ATA’s “Grassroots '86”
program in Washington D. C. on
January 29 through February 1.

“It’s truly a national crisis,” said
Representative James J. Florio,
chairman of the House commerce,
transportation, and tourism
subcommittee. “The problem is not
new, and it has surfaced in past
years mostly in connection with
medical malpractice and product
liability suits.

“But,” continued Florio, “in
recent months, it has spread to
pollution, day-care centers, large
companies, small businesses,
municipalities, nonprofit
institutions, and on and on to the
point that insurance companies
themselves are having trouble
getting reinsurance.”

Florio said the causes of the crisis
are complex and are traceable to
such diverse factors as volatile
interest rates, state regulations,
insurance company practices, and
basic difficulties with the nation’s
system of tort law.

One major cause, Florio said, may
stem from “cash-flow
underwriting,” by which insurance
companies underpriced their
product to maximize cash flow
when the yield on investment
income was high. “When interest
rates fell, investment income was
no longer compensating for the
underwriting losses from
underpriced premiums.

“The insurance industry is
virtually unique among major
industries in that it has been largely
shielded from direct federal
monitoring by the MeCarran-
Ferguson Act passed in 1945, While
some states, such as Florida, are
coming up with proposals for
tighter control over insurance
companies, questions have been
raised whether the states have the
capacity, resources, and expertise to
deal with the crisis on their own.”

The solvency of insurance
companies is another problem.
“There is no federal safety net, as
there is for bank failures,” said
Florio. “And the data that state
regulators receive from some
companies are extremely
unreliable—even while the number
of financially troubled companies
mounts.”

Among the possible ways to ease
the situation, he suggested that
insurance companies themselves
could insist on risk abatement as
the price of coverage. “The federal
government, too” he said, “must
enforce and improve its laws that
protect the public from exposure to
the unreasonable hazards of our
industrial society. While the
government until now has played
only a minor role, in the months
ahead we will be listening to
suggestions on whether a greater
role is now required.”

Senator Dennis DeConcini, who
shared the platform with Florio,
told ATA members that he believed
the ashestos problem, especially as
it affects schools, was in some ways
overplayed. “Asbestos was once
considered a good fire-retardant
material, and now no architect
would touch it.”

Meanwhile, two dozen
professional organizations in mid-
January announced the formation
of a broad-based coalition to
promote tort reform as part of an
overhaul of our justice system.

A statement by the coalition,
called The American Tort Reform
Association, said inflated judgments
and the growing unavailability of
insurance for a broad spectrum of
businesses, ranging from civil
engineers to airlines and child-care
centers, is reaching “crisis
proportions” that can be addressed
only by revamping the basic
premises of civil justice both at the
state and federal level.

ATRA’s 12-member steering
committee includes the AIA and the
American Consulting Engineers
Council. Other members iclude the
Associated Specialty Contractors,
the Mechanical Contractors
Association, the National
Association of Plumbing, Heating,
and Cooling Contractors, and the
National Electrical Contractors.

ATRA chairman James K. Coyne,
who has called the flood of liability
suits “litigation pollution”
(Engineers’ peer reviews, this
page), also calls it “the disease of
the ’80s that is dramatically
weakening our nation. Itis a
specifically American malady: while
the U. S. had 16.6 million lawsuits
last year, Japan had less than 1
percent as many. Litigation
consumes as much as $60 billion of
our Gross National Product and
wastes some of America’s finest
minds. Two-thirds of the world’s
lawyers are in the United States,
and it's a runaway contagion,
spread by the publicity about
outrageous jury awards, by
widespread TV solicitations from
unethical trial lawyers, and by a
class-action system designed to
infect everyone with lawsuititis.”
Peter Hoffmann, World News,
Washington, D. C.
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Project: Minnesota Twins Clubhouse, Hubert Humphrey Metrodome Minneapolis

Architect: Shea Architects, Inc., Minneapolis
Construction: Lund-Martin Construction, Inc., Minneapolis

Electrical Contractor: Sterling Electric Construction Company, Minneapoli

New modular fixtures answer multiple remodeling needs: advanced optics mean better lighting,
wide range of options gives design flexibility, four-week shipment keeps projects on schedule.

You can insist on the look and
quality of the best linear lighting
—even if you re up against a
tight completion deadline.

Remodeled spaces have all the lighting
problems of new construction without
the benefit of long lead times.

This carefully-designed space is actually
the clubhouse of the Minnesota Twins
baseball team—a far cry from the bare-
concrete and exposed-pipe image we
usually associate with a locker room.

Despite its remarkable luxury, this job
suffered under the usual remodeling con-
straints: an existing structure (the Metro-
dome) and the pressure of time (the open-
ing of baseball season).

The designers wanted the look of linear
fixtures and the even lighting that only a
high-quality lensed indirect fluorescent
system can deliver. Unfortunately, high-
quality linear systems need eight to twelve
weeks for delivery —acceptable for new
construction but too long for time-
sensitive remodels.

Circle 47 on inquiry card

Here, the answer lay in a newly-
developed modular system: FasTrac by
Peerless, which promises four-week
shipment on any order of up to 1000 feet.

Softshine optics: on the cutting edge

These 6" round linear fluorescent fixtures
offer seven of the controlled optical sys-
tems that established Peerless as a leader
in lighting technology.

Here, note the even ceiling and upper
wall illumination, overall shadow-free
environment and lack of glare. These two-
lamp fixtures, hung 10’ apart, use a wide
spread Softshine lens that distributes the
light into precisely the right viewing areas.

A selection of
specially-designed
lenses distributes
light facet by facet.
This up light com-
bines wide spread
with low lens
brightness.

This diagram, generated by research
computers at Peerless, shows how the
light strikes each individually-designed
lens facet, then fans out over a wide area
while the lens retains a comfortable low
brightness.

FasTrac design options: impressive

FasTrac’s modular aluminum extrusions
come in 4] 8'and 12' standard lengths and
twelve standard colors, in one-lamp and
two-lamp versions.

A quick-connector system allows the
fixtures to rotate, so they can serve either
as up lights, down lights or wall washes.
Peerless offers seven different Softshine
lenses plus the option of white or match-
ing colored baffles.

Through the use of joiner hangers, fix-
tures can be made into a continuous run
of any length, and black neoprene flex
connectors allow configurations. All
FasTrac options and components are avail-
able on the four-week shipping schedule.

FasTrac is part of the Peerless family of
Softshine products, designed to solve
illumination problems, design problems
and human comfort problems no other
fixtures in the world can solve.

Peerless invented and patented them.
Only Peerless makes them.

They’re the lighting of the future. If
you'd like to see what else the future
holds, just call.
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PEERLESS LIGHTING CORPORATION, BOX 2556, BERKELEY CA 94702-0552 - (415) 845-2760 |

PEERLESS’ “SOFTSHINE" AND “FASTRAC' ARE TRADEMARKS OF PEERLESS LIGHTING CORPORATION
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Marketing:
Do it like project delivery
Manage marketing as you would the rest of

your practice—with continuous attention and
as an integral professional function

By Ernest Burden

Suppose, as an extreme example,
that an architectural firm devotes
all of its marketing energies to
getting one special project of a
building type for which it is not
particularly well known. The firm
makes exactly the right moves
every step of the way through the
proposal and interview process.
And it wins the commission.

But, of special value in the case of
a coup achieved with such focused
effort, this firm is astute and does
not allow its marketing and
promotions related to this project to
stop once the commission is
awarded. By playing up its design
and production expertise, it
achieves public recognition for
excellence in a new field. And, of
course, the benefits of capitalizing
on your professional performance
apply to projects of any type for
which your firm may or may not be
particularly well known.

There is a definite continuous
relationship between marketing
activities and project delivery that is
evident throughout the life of a
project. The two activities can be
illustrated as two triangles in an
hourglass configuration which meet
in the middle when a project is
awarded (diagram at right). But the
way they should interface, however,
is shown by their overlapping
(diagram on the next page).

In reality, project delivery should
begin within the marketing area
when client objectives are defined
and analyzed. Similarly, the
marketing effort should continue,
as we have just seen, until the
project is completed. Now, we can
begin to see why the coordination
and, often integration, of the
marketing and design-delivery
processes are vitally important.
Indeed, this coordination and
integration form one of the key
factors in the success or failure of a
design firm today.

There are indeed many reasons to
coordinate the marketing and
project-delivery processes

To begin with,
compartmentalization goes against
realities. While, in the past, most
design and production functions

Mr. Burden heads the consultancy firm
of Burden Associates in New York, and
specializes in design communications. A
member of the Society of Marketing
Professional Services, he is the author
and publisher of a newsletter on design-
communications strategies and state-of-
the-art presentation techniques, The
Communicator's ADVISOR and the
author of several books, including
Architectural Delineation and Design
Presentation, both published by McGraw-
Hill—as well as Design Communications:
Developing Promotional Materials for
Design Firms to be published this spring
also by McGraw-Hill.

were compartmentalized and
isolated from the functions of
marketing and administration, this
form of isolation today counters
what both clients and architects
know—that architecture has a
business as well as an esthetic side.
Clients, in particular, believe that
the process results in a product.

Other reasons for not having
marketing begin with a request for
proposal and end with an interview
include how a client will feel about
his new relationship with the design
firm once he has awarded the
commission. It is precisely at this
point that he wonders what he has
bought. Assuming that the design
firm is a large one with distinct
marketing, management, and
design personnel, the client sees the
marketing folks heading out the
door toward another project, while
he has just inherited a team of
designers and a project manager
who are all strangers to him.

Let’s look at why that part of
project delivery that analyzes the
client’s objectives must start in the
early marketing stage. The
expectations of the client can then
control and direct the marketing
message. After all, when a client
awards a project to a firm, he must
have determined that the firm will
deliver what he expects. And the
firm must know enough to be able
to promise to do that.

That marketing efforts should
not end at the award of a
commisssion, but continue
throughout the life of a project, is
also important for getting repeat
business. From a marketing
standpoint, this repeat business
means you have past and current
clients to attest to their satisfaction
for the benefit of potential new
ones. To find out what is most
effective here, you should consult
clients on their reasons for the
selection of your firm. What was
most important in your
determination of their expectations?

Without a coordinated—even
integrated—program governing the
marketing process and project
delivery, a firm loses the
opportunity for a balanced practice,
loses the competitive edge, and may
even lose many clients in the
process. The efficiency and
effectiveness of the marketing
effort may be diluted or aborted.

To effect coordinated marketing
and project delivery, new forms of
management are required

As a result of the increased
awareness by design firms of
management in general, several
new forms are emerging. Now
there is marketing management
and communications management,
which govern the marketing and
selling effort up to the interview
and award of commission.

\ Marketing planning and research

i
4

Advertising and trade shows /

\ Public relations and publicity

Aark

ing
management

\ Direct-mail campaigns
\ Lead gathering-qualifying /
Promotion
\ CBD responses / i
Communications
Brochures eanion
audio-visuals

Proposals

Presentations
Corporate services
Project interviews
Design competitions
Public agency-zoning

Project fo marketing
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services L
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design management
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competitions Project
Design HHgegaigent
development
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Construction
/ Bid packages-construction G s
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/ Update general marketing plan \

Past wisdom produced a diagram
of marketing and the design-
production-construction process
(or project delivery) that might
look like the one above—two
triangles that meet when the
commission for a project is
awarded. But, in this already,
slightly updated version, it can be
seen that some functions from the
top marketing segment have crept
into the lower project-delivery
one—and vice versa.
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“It was really an easy choice to
make. Sure, we had practical things
to consider. The furniture we bought ~ PN
had to be high quality. Shaw-Walker’s g AN ‘

87 years of experience saw to that. ; ; A FURNITURE
We needed furniture that helped us '
work better, more productively. The - : 4

full line of products in the Wood- — THAT
wind™ Collection gave us every- . : - -
thing we needed. And its design

compatibility with Tempo 3 Ra- = T | ™A e\ REFIJECTED

“WE NEEDED

dius Office Systems, computer
support furniture, and Expan-
Desk® Radius increased the
ways we could apply it. But in
the end it was Woodwind’s ] a 4
beauty that won us over. - » \ 4

“You see, we’ve beenin [ e W\ 4 B o’ COIV[PANY,S
business for a short time, ' T : -
but we’ve doubled in size
each of the last five
years. We needed furni-
ture that would give us b
a new image, bring the /5
way we look as a
company in line with
the way we’ve been
performing. Wood-
wind did that for

“The way they o BEAUTIFULLY.”

hand-select oak
and mahogany
veneers and
finish them so
carefully to
bring out
the wood’s
natural
beauty; the
center drawer with
strong tongue-and-groove
construction and wood pencil tray;
the hardwood moldings on desk tops
to reduce wear. When we added these
up we got contemporary furniture
that was beautiful and sensible. And
when you think about it, buying fur-
niture because it looks good and re-
flects the kind of company you are is
a pretty practical idea after all.”

OUR

For more information on the
Woodwind Collection, write Shaw-
Walker, PO. Box 209, Muskegon,
MI 49443,

SHAW WALKER

See Shaw-Walker at Westweek, Pacific Design Center, Suite 368
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Marketing continued

Architects have long been
familiar with two better-known,
long-established activities, prOJect
management and constr uctlon
management. (Facilities
management, another newcomer,
provides value-added services that
are the most direct result of all in
relying on database information
provided by computer-aided
drafting and design.)

A few firms have come up with a
totally new form of management
that seems to cut right to the heart
of the issue by dealing with both the
marketing and project-delivery side.
It is called client management that,
as the name implies, focuses on
client development and retention.
These are some of the many
variations of management possible
within a design firm today.

Let’s look more closely at how the
integration of such seemingly
diverse functions as marketing and
project delivery can happen: At the
building-delivery end of the scale,
both project management and
construction management rely
heavily on many organizational
skills, such as preplanning,
scheduling, and budgeting. Why
should we expect anything less
from the management of marketing
and communications? Yet, few
firms apply the same rigorous
requirements to the most important
function of all—getting the work.

Before you can coordinate
marketing and the other
professional activities of your firm,
you must be able to manage
marketing.

The most important part of
any marketing effort can be

a finite marketing plan

Write it down. Without such a
statement, however simple, a
coordinated set of activities is
almost impossible.

The goals of the firm should be
identified in terms of its potential
growth within a market or markets,
new markets to explore, potential
income growth, and an increase in
the number of personnel required to
sustain that growth. Such a plan
should be updated annually.

How can the plan be carried out?
The written marketing plan is the
guide behind all marketing
communications (by which is meant
the visible products, such as mailers
and brochures, of preliminary
research, and marketing design and
production). Thus, there should also
be a written communications plan
that lists specific collateral products
for promotional use.

Once a firm has identified the
markets to pursue, this plan
identifies how to reach those
markets effectively with the
appropriate material and messages,
what format to use, and what
should be highlighted in each piece

of marketing material. It also
identifies whether to use project
photos, graphics, text, or an audio-
visual or video format. Each item in
the communications plan is given a
priority and a specific relationship
to all the others.

The plan should contain a
schedule and a budget for all the
items to be developed. The schedule
should outline when all the pieces
are to be prepared and how long it
will take to produce them. Use a
simple bar-graph format as you
would for tracking design and
construction activities. Since any
project takes much longer than one
anticipates, it’s a good idea to build
in some contingency time—except,
of course, for items that are on a
critical path. Each item on the
schedule should be assigned start
and stop dates, and target dates for
completion. Times for reviews can
be highlighted. The schedule should
be done in a format that is easily
reproducible, such as an 8 1/2- by
11-in. or an 11- by 17-in. foldout.

An integral part of the schedule
is the budget. The communications
budget is usually 25 to 30 percent of
the marketing budget. It does not
include marketing salaries, but
should include public relations
retainers, advertising, and funds for
graphic artists and photographers,
plus the production costs of all the
items scheduled.

In the spirit of integrated firm-
wide activities, a truly
comprehensive and coordinated
communications program combines
the creative talents and efforts of
the entire firm, not just the
marketing staff. It’s this
combination of ideas that make it a
“campaign” or “program” rather
than an isolated project, such as
producing the company brochure or
newsletter. A coordinated approach
will help to stabilize the firm’s
mission, and control the kind and
volume of work.

While a program should be based
on internal ideals, rather than on a
response to stimuli from outside
forces, one needs a system that will
produce meaningful results that
will help develop these ideals, refine
them and, most of all, test them for
goal effectiveness. Otherwise
energy and money are spent
needlessly.

While a communications program
supports marketing efforts, it does
not replace them; it enhances them.
It gives marketing the tools it
needs. But more importantly, it
gives architects the freedom to do
their basic job while the promotional
material does its job of getting new
work.

The material is helping to pre-sell
the firm in a positive manner, that
nothing else can do except for
personal contact. We have to be
present with our client to verbalize

L
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The up-to-date diagram shows
that marketing cannot stop with
the award of a commission. Nor
can project delivery start only at
that point. Both functions must
occur simultaneously throughout
what can be seen to be a new
expanded project life.
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Routing through Pioneer’s Melcor II
Almonde to reveal a sublayer of banded
Canyon, Spearmint, and Cafe au Lait.

IMAGINE BEAUTY
MORE THAN SKIN DEEP

And no limitations to your imagination. largest selection of decorative surfaces avail-
That’s how Pioneer views your work and  able—one that sets no limitations.
the materials you choose. For fast information on Melcor II,
Consider our Melcor II™—a solid, Pionite, and our entire line of decorative
color-through-the-core laminate, more work- surfaces, write to Pioneer Plastics, Pionite
able than ever; it cuts and bends smoothly Road, Auburn, Maine
without cracking or chipping. 04210. Or call (207)
It’s the latest innovation to join our Pionite 784-9111.
Series of wood grains, classic marbles, cool A Division of LOF
slates, leathers, abstracts, and the most Plastics, Inc.
sought-after colors. The most for your ;
And Pionite is only one series from the imagination. pioneer

A Libbey-Owens-Ford Company. ©1986 Libbey-Owens-Ford Co.
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Marketing continued

our thought, but promotional tools
can work for us as a silent sales
force. Such media get the invitation
to make the personal call,
Therefore such media should
represent a close substitute for
being there in person.

The task, then, becomes to turn

the physical reality into

a communications reality

The challenge is to bring the three-
dimensional reality of projects, of
people, of a firm’s experience, its
buildings, into a visual format that
can be presented to others—either
for mass distribution or to a
targeted audience. Firms need to
package their three-dimensional
design products in a two-
dimensional media.

The task is to change a physical
reality into a communications
reality. Clients do not want the
physical reality; they just want to
understand the ideas that went into
it. Therefore, the process must
describe how the product got that
way. You have to link the features
of your past projects to the exact
needs of the client’s project. You
have to emphasize needed benefits
to the client rather than dwell on
the excellence of your projects’
features.

You can take a client to see your
completed projects but this is time-
consuming, expensive, and, in the
case of most busy clients, difficult
to schedule. Therefore, the
promotional media must be a close
simulation of actually being there
on site, and actually talking with
your people and learning about
your experience. Promotional media
are not the place for abstractions or
other esoteric images. Before the
marketing pieces are designed, it is
important to know what the
marketplace wants in general, and
what selected clients in particular
want to know about your firm.

But even the reality of your work
must be tempered by what your
clients expect. Usually a firm has an
image of what it is—or, at least,
what it thinks it is, or would like to
be. But there is another image that
exists in the eyes of the client, and
some firms do not know what this
image is and, therefore, have no
way of controlling or directing it.
There are several ways to
determine what your image is and
what it should be.

The most common way of
determining what your message
should be is internal soul-searching
and goalsetting, although you must
caution against basing it on what
you want to do rather than what
you can do. Then there is the form
of market analysis that simply looks
at what others are doing and what
shifts are occurring in the
marketplace so that you can adjust
accordingly. Unfortunately, such

adjustment may mean that you are
always one step behind your
competitors.

For maximum results, there is
the client survey, in which specific
questions are asked to determine
precisely and objectively how the
firm is perceived by those who
might hire it. An obvious secondary
benefit of the survey is the
knowledge you gain of what the
client is buying before you decide
on what you are selling.

Armed with this objective
evaluation from clients, the
communication process becomes a
positive activity instead of a
guessing game. No firm would
design a building without an exact
knowledge of the client’s needs and
desires. Why try to market design
services blindly? When designing a
brochure, for example, it's a good
idea to think that the client is
looking over your shoulder and is
editing as you write. By taking this
objective viewpoint, we begin to
learn what is in our clients’ minds.

What does a corporate
communications program consist
of? A comprehensive corporate
program includes, among other
items, the following:

* A corporate identity program
* An advertising and public
relations program

* A direct-selling campaign

Different communications efforts
have different rates of return. Some
are virtually instantaneous, while
others require months, even years.
Advertising tends to produce a
quick response because it reaches a
broad audience with, hopefully, a
specific message. Public relations
produces a slower response
because, generally, it deals with
broader issues to which a limited
number of people must react. Direct
selling, such as brochures and other
direct-mail programs, has a
moderate rate of response,
although it can lead to contracts
sooner than public relations.

Among the promotional materials
you will first want to work on is

a corporate identity program
As in all other marketing pursuits,
knowing your client base is
important to the development of a
corporate identity. The logo or
logotype or firm name may go on all
your material, and is often the first
visual contact that a client has with
your firm. Therefore, it should be
appropriate to the majority of
clients served. This graphic
representation of a firm can include:
* Logo and logotype systems

* Stationery, business cards, forms
* Brochures, pamphlets, circulars

* Newsletters

* Armouncements

- Signage

The development of such a

program should creatively express

the firm’s operation, display its
unique character and capabilities,
and provide a workable format for
the design of collateral promotional
material.

The key to successful public
relations and publicity is that
they interest clients
In the past, everything that a firm
did to promote itself was labeled
“P R.” Today, promotion is more
highly specialized and relates to
bringing awareness of a firm to
potential clients through various
printed media.

It can include such diverse items
as:
* An openhouse at a new or
remodeled office
* The opening of a new project
* An organized tour of projects
* Lectures, seminars, and
workshops that the firm conducts
* Hospitality suites and exhibits

Advertising and trade show
participation are perhaps two of the
newest forms of reaching potential
clients. Each area is still virgin
territory, full of potential for design
firms. Those who have advertised
have discovered that it can change
the whole makeup of a firm quite
positively.

Direct-mail campaigns are a fairly
definite method of getting specific
messages to targeted audiences
Since there is such a wide range of
material that can be sent, direct
mail remains one of the most widely
used methods of getting messages
out. Some of the items that such a
campaign may include are:
* Brochures and fliers
* Newsletters and magazines
* Information booklets
* Posters and announcements
* Article reprints
* Video resumes and brochures.
Those who have participated in
any sort of promotional campaign
realize that 90 percent of the work
oceurs after it's over—in qualifying
leads and following up possibilities.
As in any business, leads are a
liability until they are qualified and
a realistic prospect or project
emerges,

By far the most common way of
showing the experience of a firm is
through a corporate brochure
It doesn’t matter whether the
brochure has two or eight colors, as
long as it represents the experience
and commitment to the needs of the
client base it serves. As the firm’s
main brochure, it is without a doubt
the number-one marketing tool. Of
course, it may be augmented with
brochures of special services or
types of projects that the firm may
provide.

Today, many firms are beginning
to experiment with new brochure
formats for the presentation of

their capabilities. Some are using an
audio-visual format. Such programs
have the added, convincing
advantage of featuring people from
the firm in speaking roles and, by
having previous clients appear on
the tape, describing the way the
firm handled the project. This is
without a doubt the strongest form
of promotion. But you can’t count
on getting positive client testimony
if your project delivery was not up
to par with the client’s needs.

Once you have cleared the
promotional stage, you must
produce effective proposals

When you get to the stage of
making a specific proposal to do a
specific project, you have to
recognize that the client is asking
for an exact method of performing
an outlined set of tasks. The key is
in interpreting the client’s
motivation, reading between the
lines, and matching up the firm’s
capabilities to the project’s needs.

At this point, project delivery and
marketing must interface on a one-
to-one basis. Project delivery must
now be wrapped in a marketing
package. Some of the items that
need to be designed specifically for
each project are as follows:

* Project descriptions

* Individual resumes

* Representative client lists
* Organizational charts

* Project schedules

* Photos of similiar projects
* References

All promotional activities were
performed for one purpose: that is
to get the opportunity to present
the firm’s capabilities and
qualifications to potential clients. At
the project interview, marketing
and project delivery are head by
head.

Up until now, the client has not
met the design team, project
manager, nor any of the other team
players. The marketing
representative may lead the
interview and make a commitment
to the client to remain on the project
as part of the formal project review
team. The selected project team
may want to go over the list of
critical issues that were used to win
the job by rechecking them with the
client. Whatever techniques are
used, it is important to reassure the
client that he actually bought what
he thinks he bought and that his
project will come out as anticipated.
As the project goes on, the activities
of the marketing people will include
documenting design and
construction—again to reassure the
client, but also to use in future
marketing communications.

From this, we can see just how a
few of the project-delivery and
marketing functions intermesh and
why we need management to
control the process.
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The Tri-Fount” Washfountain — the best way yet
to move traffic through a washroom.

It's as easy as 1, 2, 3.

1. It can wash one or two or three people at once.

2. It meets all barrier-free codes.

3. It's a real cost saver—saving water and energy with
each use, saving time and trouble with minimal

maintenance through the years.

Each of the three independent
spray nozzles is controlled by its
own push button, so each user acti-
vates a single metered .5 GPM flow
of preblended water. It really cuts
down on waste and waiting time.

Leg and toe clearances, and re-
quired reach to the push buttons
and water streams, are well within
existing barrier-free codes as well
as ANSI A117.1-1980 standards.
Less than five pounds of pressure
activates a safe, tempered flow of
water which shuts off automatically.
Optional backsplash—mounted
soap valves are available, too.
Concealed spray formers, recessed
push buttons, and a rugged access
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panel provide unsurpassed vandal-resistance.

The Tri-Fount™ Washfountain is also easy to main-
tain, with front access to all supplies and stops. The
unit's metering valve assemblies employ the same
basic design as Bradley's field-proven 90-75 metering
faucet. Timing can be adjusted
from five to twenty seconds by
turning a screw—without turning
off the water. And if the metering
cartridge should ever fail, it can be
replaced quickly and easily.

For more information, call your
Bradley representative or contact
Bradley Corporation, P.O. Box 309,
Menomonee Falls, WI 53051.
Phone 1 414 251-6000.
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We get the job done better.
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Computers:

For full effectiveness, limit your legal risks

By identifying and guarding against potential
problems, you can assure that computers ease
and do not encumber your firm’s operations

By Gerald Walpin

The October 1984 issue of RECORD
listed and described over 850
computer software programs
written specifically for architects.
Such programs cover all facets of
an architect’s business: office
management, project-cost analysis
and control, project scheduling and
management, space planning,
design and drafting, and
architectural engineering. Often
this software is written and sold by
those most familiar with the
profession—architects themselves.

This tremendous growth in
computer usage has had an
unforeseen consequence; the legal
problems resulting from computer
use have generated a rapidly
growing area of the law, which is
emerging as a full-fledged area of
legal specialization. This article
imparts some of the wisdom gained
so far. And it examines some of the
legal ramifications of the use of
computers and software by
architects.

An architect who has failed the
test for due care may be liable for
his computer’s mistakes

While the computer can assist an
architect in his work, it does not
relieve an architect of his
responsibility for exercising
professional judgment.

When a computer error is one
that indicates a failure to take due
care, liability may be imposed by
the courts. In a recent case, a
consumer was denied credit on the
basis of computerized credit
information, and sued on the basis
of that information’s inaccuracy
(Thompson v. Sam Antonio Retail
Merchants Association). Because
the credit service had failed to
exercise reasonable care in
programming its computer and
didn’t audit its information, the
consumer won the case.

An error in programming that
works its way into a building that is
thereby faulty could, of course, lead
to much greater liability than that
involved in a simple consumer credit
case, But the legal standard for
finding negligence will be the
same—reasonable care. In the
words of one court finding: “Men
feed data to a computer and men
interpret the answer the computer
spews forth” (Ford Motor Credit
Co. v. Swarens.)

The important point is that
excessive reliance on computer-
generated results may constitute an
absence of reasonable care, On a
practical level, a prudent architect
will verify the accuracy of

Mr. Walpin is the senior partner and
chairman of the litigation department of
Rosenman Colin Freund Lewis & Cohen.
He has written this article with the aid of
two associates, Michael Marks and

Aron Zysow.

computer-generated results, either
by manually verifying selected
computations, verifying the results
with a completely separate software
program or, at the very least,
testing the program on other data
where the result can be
independently confirmed. Of course,
all steps taken to verify results
should be documented carefully,
and this documentation preserved,
in case it is ever necessary to
demonstrate that reasonable care
was taken.

More difficult to comprehend,

an architect may be found liable

for not using a computer

While an architect’s potential
liability for computer mistakes is
easy to understand, computers can
lead to liability in less obvious ways.
For instance, an architect could be
held liable for failing to use a
computer.

One way in which this can oceur
is an architect’s telling his clients
that a computer will be used, but, in
fact, not using it. For instance, an
architect may show off his
computer as a marketing tool to win
business. In showing his potential
clients how fast and accurate he can
be with his computer, he may also
be obligating himself to supply
them with computer-assisted
services, even if the written
contract is silent on this.

Even in the absence of an explicit
or even implicit promise to use a
computer, a court might find an
architect at fault for not doing so.
In a parallel case involving
malpractice by an attorney, he was
found at fault when his legal
research failed to unearth an
important pending case (Holt v.
State Bar Grievances Board). The
finding held that computerized
research facilities, now widely used,
would have located such a case. To
the extent that the use of
computers in architects’ work
becomes the norm, the failure to
use a computer for certain tasks
may similarly constitute negligence.

Architects may also be at risk

when they process data for others

or reveal confidential information
An architect may use his own
computer facilities to process data
supplied by others. This sort of
service also brings with it the
possibility of liability. In one case, a
Minnesota school district had a
junior high school appraised for
insurance purposes. When the
school was destroyed by fire, it
turned out to have been
underinsured. The court held that a
valid legal claim could be stated
against the statistical company that
performed erroneous statistical
computations on which the
appraisal was based (Independent
School District Number 454 v.

Statistical Tabulating
Corporation,).

An architect may be held liable
for unauthorized disclosure or use
of confidential information
entrusted to him by a client. The
potential for the abuse of
confidential information is enlarged
when such information is stored in a
computer, due to the ease and speed
with which the information can be
copied or manipulated and (on many
computers) the difficulty of
detecting such abuse when it has
occurred.

Apart from the technical features
that can be put into a program to
block access to confidential
information, prudent architects will
have reasonable restrictions on
employee access to computers
containing confidential material
and, even more important,
restrictions on dial-up access to the
computer by telephones from
outside, Other precautions could
include the bonding of employees,
and the spelling out to employees of
exactly what is considered
confidential and what the
limitations on access and use are.
Architectural firms may have
recourse against an employee who
misuses his position to gain access
to confidential information. In one
extreme case (Bvans v. Virginia),
employees were convicted for
stealing computer information
about securities held in safekeeping
by a client bank.,

There can be problems from both
software developed by architects
and software developed for them
When an architectural firm decides
to develop its own software, it can
go about it in one of two ways:

« If the firm has employees with the
proper qualifications, it can develop
the software itself.

* It can retain outside consultants
to develop software to its
specification,

But either route may result in the
infringement of pre-existing
programs. Often, the decision to
develop software is made because
existing packages lack one or more
needed features, or because
existing software is incompatible
with a firm’s existing: computer. In
these cases, the development
process is often defined by
reference to existing products. And,
unless a package is developed
completely from seratch, the
potential infringement of the rights
of the owner of the referenced
product can become an issue.

The practice in the computer
industry of developing products
that are functionally compatible
with pre-existing products is well
established. For example, the
development of products that are
“IBM-compatible” is an industry in
Continued
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Install the new, fast-track
Wiremold® Chan-L-Wire®
Industrial Lighting Systerm in
1/3 less time than pipe and box.
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The new, fast-track Wiremold Industrial Light-
ing System eliminates the outdated pipe and
box installation. The immediate benefit is
lower installation costs and faster occupancy
for your new or remodeled building.
Installation of lightweight galvanized steel
strut and hangers is quick and easy. Patented
Chan-L-Wire cable pulls smoothly through strut and provides
30 Amp, 277/480 Volt, 30, four wire service. Tap assemblies
establish contact with cable conductors and 1 strut hangs
can be installed anywhere along strut run. A usually in
wrench is all that is needed to secure a fixture
to power. The Chan-L-Wire System is compat-
ible with all lighting manufacturer fixtures and
can be installed or relocated in /3 less time
than pipe and box. XL
This unique system provides unmatched flexibility. \ X
You can install fixtures anywhere you want along \
Chan-L-Wire strut to meet your lighting needs.
Then, later on, if you need to move your fixtures, 3.Tap is installed at fix-

ture location by aligning
/ 1

O) 2. Chan-L-Wire Cable is sim-
ply pulled through strut.

terminal block in neutral
channel and securing
metal saddle in strut.

4. Mount fixture to tap
and complete wiring.

by Wirem
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simply loosen the tap and move the fixture to its new loca-
tion. Exclusive “self-healing” cable seals over old termination
points overnight. In fact, the system is so flexible that it can
even be used for temporary lighting requirements during
construction. The fast-track Chan-L-Wire Lighting System

is compatible with fluorescent and
high bay lighting. It even allows you

to mix and match lighting types within
varying industrial environments. UL
listed and code approved. Manufac-
tured to meet the same high quality
standards that you've come to expect
in all Wiremold products.

The Chan-L-Wire Industrial Lighting
System. It's new. It’s fast-track. It's eco-
nomical. It’s worth finding out about.
Contact your authorized Wiremold
Chan-L-Wire Distributor or write to
The Wiremold Company. U

®
The Wiremold Company
@® Electrical Division
West Hartford, CT 06110
Telephone (203) 233-6251
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Computers continued

itself. With software, the issue is
exactly how much use a developer
may make of an original package in
developing his own. The general
rule has been stated by the National
Commission on New Technological
Uses of Copyrighted Works:

“One is always free to make the
machine do the same thing as it
would if it had the copyrighted
work placed in it, but only by one’s
own creative effort rather than by
piracy.”

While this area of the law is not
yet fully developed, court decisions
can provide some guidance on when
an architect programmer can be
liable. When the programmer has
access to and uses the source code
of an existing product, the courts
have generally categorized the
development process as involving
piracy, rather than creative effort.

In one recent case (SAS Institute
Inc. v. S&€H Comeutter Systems
Inc.), the defendant adapted a
statistical analysis program used
for one manufacturer’s computer to
a different computer. Because he
made direct use of the source code
in developing his own program, the
court ruled that his conduct
constituted a breach of his license
agreement with the plaintiff, In
addition, the court found that the
source code for the defendant’s
program was so similar to the
original that it infringed on the
copyright. Even visual or
operational similarity can be viewed
as evidence that, when combined
with other factors, dictates a
finding of infringement.

Here are some general guidelines
on developing new software:

* New programs that perform the
same functions as prior programs
should be developed independently,
ie., as little use as possible made of
the prior program in the
development effort.

* When the developer of software
has had access to the source code of
a similar program, a serious
potential for infringement exists.

* The screens used by the prior
program should not be copied.

On a practical note, when an
independent consultant is retained
to write the software, the
agreement with the consultant
should include a statement by the
consultant that the software to be
developed will not violate any
patent, copyright, trade secret, or
other proprietary right of any third
party. The contract should also
provide that the architect will be
indemnified by the consultant for
any liability resulting from a breach
of this representation.

While such a clause will not
prevent an architectural firm from
being sued, or affect the
determination of whether the
developed program constitutes an
infringement, it is important for

two reasons: First, it makes clear
that the architect can look to the
consultant for recovery of any
liability; second, it may make the
consultant conscious of, and careful
about, the infringement issue.

Copyright ownership of newly
developed software may or

may not be a clear-cut issue

‘When software is developed by an
architect’s employee at the direction
of the architect, the architect
usually owns all rights in the
resulting software, just as he owns
the other results of the employee’s
labors.

But when that architect retains
an outside consultant to write
software on his behalf, the issue of
ownership should be agreed upon in
advance. The situation becomes
sticky under copyright law when an
outside consultant is used.

Section 201(b) of the Copyright
Act provides that, in the case of a
“work made for hire,” the employer
or other person for whom the work
was prepared is considered the
author (and thus the owner of the
copyright), unless the parties agree
otherwise in writing. Many
software contracts, in order to give
copyright ownership to the
employer, rather than the
consultant, provide that the
software will be considered a “work
made for hire.”

Unfortunately, however, as a
matter of technical application, this
does not work. Section 101 of the
Copyright Act defines a “work
made for hire” very narrowly as
either: (1) a work prepared by an
employee within the scope of his
employment or (2) certain
enumerated types of work, which
do not include most computer
programs, even if the parties agree
in writing that the work will be
considered a “work for hire.” As a
result of this restrictive statutory
definition, the designation of a
computer program as a “work made
for hire” may be ineffective to
transfer ownership to the architect.

In addition, any document
intended to assign a copyright
should be recorded in the Copyright
Office by the architect since, if this
is not done, there can be problems
later on if the consultant tries to
record it himself, or sells the
program again to another firm that
then records it. Professional advice
in this area is sometimes 4 good
idea, since the work-made-for-hire,
and assignment and recordation
provisions of the law provide many
traps for the unwary.

A subject that concerns all
computer purchasers is their
remedies for faulty equipment

An architect who finds that he has
bought or leased a computer or
software that is not performing as

well as he was led to believe it
would may be able successfully to
sue the manufacturer of the
computer system or the software
designer or supplier.

Naturally, sellers usually seek to
disclaim liability for any problems
that may result from the failure of
their product to perform as
promised. Typically, they undertake
to do no more than to replace faulty
equipment or attempt to put
programs in working order and, in
any event, disclaim lability for
more than the amount paid for the
equipment or program. These
limitations on their liability have not
always held up in court.

In one case, a corporation that
purchased a computer system to do
its accounting recovered over $2
million in punitive and
compensatory damages on the basis
of a claim of fraud. The computer
company apparently knew about
defects but gave a false impression
of its programs’ speed and
effectiveness (Glovatorium, Inc. v.
NCR Corporation.)

When a newly installed computer
system fails to perform adequately,
it’s important to act quickly. An
insurance agency once claimed that
the failure of its computer system
led to its ultimate commercial
demise. But, while the company
that sold it the equipment was
attempting to remedy the problems,
the statute of limitations was
running out; it was too late by the
time the case went to court
(Triangle Underwriters, Inc. v.
Honeywell,)

The statute of limitations
applicable to computer malfunctions
can run out even before a computer
error is discovered. The problem
that architects face is that they may
be held liable for errors caused by
erroneous computer results long
after the statute of limitations has
run out for the computer suppliet.

An architect might thus be held
liable in a case brought some years
after his error was committed and
yet be unable to bring a timely
claim of his own against those
responsible for the computer error.
Patience in dealing with a
malfunctioning computer system
can prove very costly in the long
run; to avoid this, architects should
obtain an agreement from those
responsible for malfunctions that
will exclude the period when
corrective action is being taken
from the limitations period.

Among other problem areas are
employee claims about adverse
effects of computer use.

A general concern that faces all
employers who provide video
display terminals to their employees
is the frequently made charge that
exposure to these terminals is
injurious to health, Although some
studies do indicate that users of

these terminals suffer more than

‘nonusers from eye problems,

muscle strain, headaches,
backaches, and stress, the more
serious allegations that the use of
these terminals causes cataracts
and reproductive problems have not
been scientifically corroborated.
Still, labor unions and women’s
groups are trying to pass legislation
to regulate display terminal
manufacture and use.

Not surprisingly, there is an
increasing market in insurance for
computer users

These policies cover such things as
computer failure, software error,
and business interruption. One
specialized policy currently being
offered covers unauthorized aceess
by outsiders, but does not cover
unauthorized access by employees.
These computer insurance policies
have been designed to offer
protection against losses that may
not be covered by standard property
and liability policies.

In one case brought as a clajim
under a business interruption
policy, the insured had been forced
to shut down its computer system
when water damage in the
basement of its building made the
ait conditioning inoperative, Its
insurance company said it was not
covered because the water damage
was confined to the basement, and
physical access to the computer
system was unimpaired. The
insured business sued successfully
(Datatab, Inc, v. St. Paul Fire and
Insurance Company.)

Ih every one of these areas—
computer-generated mistakes, not
using computers, errors in
processing data for others, breach
of client confidentiality, copyright
issues related to software
development, faulty equipment, and
employee and insurance claims—
the architect in the computer age
faces myriad legal complexities.

Obviously, most architects will
never experience a lawsuit of this
kind. But, by being aware of
potential legal issues when
contracting for computer services
and equipment, tomorrow’s
architectural firms will be able to
offer their clients the finest in state-
of-the-art technology while
protecting themselves from
unpleasant legal entanglements.
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_ Ournewesttile is
like a diamond in the rough.

It's Promenade. And like a dia-
mond, it’s hard and beautiful. Just to
give you an idea of how hard it is, it
rates a 7.0 to 8.0 on the Mohs scale.
And the beauty shines through the
glazed matte finish with subtle shad-
ing in five different colors. All of which
will help you coordinate with today’s
contract colors.

It’s in the rough, mainly because
of the surface. Promenade’s textured
surface increases friction, so it
decreases slippage. And that’s im-
portant in all your high-traffic com-
mercial applications.

Promenade is durable, as well
as versatile. It’s vitreous, meaning
the moisture absorption is no
more than 3%, so it can handle
applications of extreme tem-

perature. And because of the frost
resistance, you can install it either
indoors or out.

So you see, Promenade is just
about everything you need in a com-
mercial ceramic floor tile. Rough,
tough and beautiful. And even a
breeze to work with. The flat-back
surface makes for easier installation,

©1985 Monarch Tile
*Nominal sizes: 378" x 778" and 778" x 778",
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. every application

which cuts down on labor. And that
saves you time and money.

Promenade is available in 4"x 8"
and 8" x 8"* with matching 4"x 8"
bullnose trim. And now you can get
it nationwide through our extensive
distribution network.

If you'd like more information,
call 915/655-9193. Or write to Monarch
Tile, P.O. Box 2041, San Angelo, Texas
76902. Look for us in the Sweet’s
General Building File, Sec. 9.18/Mo.
And when you're looking for
progressive ideas in
tile applications, look
to Monarch. Because

with Monarch Tile,

becomes a
real gem.
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THE INTEREST RATES, INFLATION, AND REAL RETURNS
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Finance:

Declining interest rates may
perk up economic growth

By Phillip E. Kidd

Currently, inflation and inflationary
expectations are low. Monetary
policy is accommodative. Interest
rates have declined all along the
yield curve and are at levels not
seen since 1978. Despite these very
positive factors, real economic
activity is well into its fifth
consecutive quarter of uninspired
growth.

Normally, the convergence of
these conditions occurs when the
economy is shifting from recession
to recovery, igniting a robust gain
in real activity (considerably above
the 3.5 percent long-term real GNP
growth trend). This time, these
forces have come together when the
economy has already been
advancing for more than three
years.

Usually, at this “age,” which is
quite “old” compared to most
postwar recoveries, concern mounts
about the ability to sustain the
expansion. However, the presence
of low inflation, supportive
monetary policy, and falling interest
rates virtually assures that the
economy will play integral roles in
determining the actual amount of
real expansion this year.

Inflation is substantially below its
disastrous levels of 1980-81.
Moreover, declining oil prices, recent
moderate wage settlements, and
stiff price competition for domestic
goods from foreign imports augurs
well for the continuation of the slow
descent in inflation indexes of the
past three years.

Although the interest-yield curve
fell in 1985, the most dramatic
changes were late in the year in the
long-term markets, where
Treasury-bond rates eased into
single digits and mortgage rates
dipped toward 10.5 percent. Yet,
when these nominal (or money)
rates are adjusted for inflation,
current real long-term interest rates
are still more than two and a half
times those of the mid-1960s, the
last time inflation was under
4 percent for any significant period
of time (top graph).

Examining the progress of the
past four years indicates how
difficult it will be to cut these real
rates in the future. Since it peaked
in 1980-81, a two-thirds reduction in
inflation has only led to a one-sixth
drop in real rates. Major reasons for
this gradual slippage have been the
persistent mismatch between
potential demand and supply of
funds and investors’ inflationary
psychology.

It’s not surprising that investors,
after experiencing successively
higher rounds of inflation in the late
1960s and 1970s, have remained

Mr. Kidd is a prominent economic
consultant and former director of
economics research of the McGraw-Hill
Information Systems Company.

very nervous about a re-emergence
of inflation. Only a number of years
of low inflation will convince them
that it is no longer a threat.

Although tremendous progress
has been made, we are only starting
our fourth year of relatively low
inflation. In fact, viewed against the
0.5-percent to 1.5-percent figures of
the 1950s and early 1960s, 3.5
percent inflation is still too high.
However, the promising outlook for
inflation this year will erode a little
more of the investors’ skepticism,
relieving some pressure on real
interest rates.

Our shortage of capital is the
other primary contributor to large
real interest rates. The investment
needed to rehabilitate our
infrastructure of water supply,
roads, transportation, ete., to
upgrade our manufacturing
competitiveness, and to modernize
and to redirect our population’s
technical and business skills is
overwhelming domestic savings.
Fortunately, these high real interest
rates have attracted billions of
dollars of foreign money, which has
augmented our savings and helped
support real activity gains in the
past three years.

Gradually, our dependence on
foreign savings will lessen.
Domestic growth is expected to
quicken in 1986 (3 percent real
advance versus 2.5 percent in 1985).
The reduced value of the dollar and
expanding overseas economies will
revitalize our export sector, while
slowing the increase in imports,
providing a two-pronged stimulus to
domestic production [RECORD
January 1986, page 45].

With manufacturing and
agriculture regaining some
strength, employment, income, and
savings will rise. Larger domestic
savings combined with still
significant foreign investment
inflows will put more downward
pressure on real interest rates.

Underlying this environment will
be the first twinges of fiscal
restraint (provided the Gramm-
Rudman Act, which would require a
balanced budget, survives a
constitutional challenge) and a
monetary policy conducive to
growth. Although the pattern of
decline is likely to be uneven
(a rebound of interest rates in the
spring, then a slump in the fall),
there is sufficient downward
momentum to lower real long-term
interest rates by 100 to 150 basis
points (a basis point is 1/100 of a
percent) by year-end. In turn,
mortgage rates will fluctuate
between 9.5 percent and 11 percent
this year. This will be a definite
boon to construction in general and
owner-occupied housing in
particular.
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MOVEABLE FEAST.

The assignment: Redesign a
decades-old Pullman sleeper into a
rolling hotel for business travel.

The media: WILSONART Color
Quest™ decorative laminates and
Decorative Metals.

The designer: Thomas J. Bolin,
ASID, Planning & Design, Inc.,
Minneapolis.

Bolin comments: “WILSONART
surfacing products offered me
both the color and surfacing finish
choices and the easy-care, hard-
wearing characteristics I had to
have to pull off this assignment.

Photo: Craig Anderson
®]986. Ralph Wilson Plastics Co., Temple, TX

“I needed a comfortable,
luxuriously appointed interior that
wouldn't feel confining despite the
space limitations (of an 85" x 10’
car), while meeting the unusual
functional requirements of out-
fitting a moving, smoke-spewing
train. WILSONART gave me the
solution.”

Thomas J. Bolin, ASID
Planning & Design, Inc., Minneapolis
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o SR RYDR LI 5

The dining/conference area
(photo below) set the Art Deco
design referent used throughout
the car. The visual expansion is
created with a color progression of
Mauve Mist to Wildrose to
Amethyst gloss decorative
laminates on the inset ceiling.

The same palette forms table
tops and decorative inlays on
Northsea-tlad cabinets, with gloss
Black accents.

WILSONART Satin Brushed
Natural Aluminum clads pocket
dividers which open to pass-
through service from the kitchen.

p, (e EOrEah 1

The results: A delighted client,
whose goals have been fully realized
through fine design partnered with
WILSONART materials.

WILSONART Color Quest . . .
color that keeps pace with your
ideas.

HOTLINE

If you have a project you think
belongs in this space, please call on us.

For design details on this ceiling,
and immediate delivery (within 48
hours), of product samples and litera-
ture, call toll free from anywhere in the
continental USA (we'll include chips of
new WILSONART Color Quest brilliant
pastels):

1-800-433-3222

In Texas: 1-800-792-6000

Circle 53 on inquiry card

WILSONART.

BRAND DECORATIVE LAMINATE

Bringing new solutions to the surface™




Practice:

Is there a new market in energy
conservation or just risky business?
New ways to finance energy retrofits: do they

bring engineers business or bypass their services?
Here, we look at both sides of the question

Once the passing of the oil crises of
the 1970s relieved consumers of the
most immediate incentives to
conserve energy, many of the
innovative business ventures and
practices they generated, among
them subspecialties of the design
professions and construction
industry, fell by the wayside or
became marginal.

One surviving practice, shared-
savings energy contracting, is now,
by all accounts, thriving, after
changing its spots somewhat along
the way. But its revival is getting
mixed reviews: The Energy
Committee of the American
Consulting Engineers Council views
the practice with distinet skepticism
and “Is investigating recent surges
in shared-savings energy
contracts. . .,” while some energy
experts are talking about it in such
glowing terms as “the hot ticket in
energy right now.”

This unconventional practice
generates a new set of benefits and
risks for participants

A shared-savings agreement works
like this: a client contracts with an
jenergy-service firm to plan and
implement an energy-conservation
retrofit program for his building,
which most probably involves new
equipment, msulation, structural
renovation, a change in energy-
usage patterns, or a combination of
all four, From this, the energy-
service firm guarantees that the
client will save a specific amount of
energy. The client receives these
services without paying any money
upfront, Instead, the contractor
arranges with a lending institution
for third-party financing to cover
his costs, which the client pays off
at the rate of a set percentage of
the resulting savings on energy
costs over a period of time,
generally five to ten years.

Ideally, this means that the
contractor will have an engineer
conduct an “energy audit” of the
client’s building and, based on the
existing equipment, conditions, and
the occupants’ needs, recommend a
long-term scheme that includes a
maintenance program,

At its best, the shared-savings
agreement makes it possible for a
client who has no accumulated
capital to simultaneously finance a
badly needed energy retrofit, reap
savings on utility bills, and make a
capital investment that will continue
to benefit him once the contract
expires. The advantage to the
contractor is that it generates work
that would not otherwise exist, and
provides a fairly long-term, steady
source of income,

It sounds great in principle, but

- even the most enthusiastic
proponents agree that it’s more
risky for both parties than a
straight cash deal, For one thing,

the parties commit themselves at
the outset to a long-term
relationship, which presumes that
both will continue to exist as
business entities until the contract
expires. For another, it is almost
impossible to accurately forecast
energy costs and project profits
over five- to ten-year periods.

Ed Bajer of the American
Consulting Engineers Council’s
Energy Committee says that his
organization is concerned that
consulting engineers are not
usually involved in these
arrangements and conservation
methods are installed without an
expert study of the client’s needs,
resulting in less energy savings and
less money for the client.

Another factor in the ACEC’s
(and others’) skepticism is that in
the haleyon days of energy tax
credits, shared-savings contracting
acquired an unsavory reputation as
something of a tax scam, with
contractors and building owners
greatly overstating forecasted
energy savings, thereby reaping
undeserved tax benefits based on
inflated projections rather than on
the actual value of the contract.

Economic and political changes

are making shared-savings
contracts worth another look
Today, however, current fiscal
policy is sending energy tax credits
the way of the bustle, eliminating
them as an avenue of abuse, But,
ironically, it is these same fiscal
policies that are making shared
savings so viable today. With cuts
taking increasing bites out of
operating and capital budgets, it is
now becoming one of the few ways
that cash-poor public-sector
institutions can afford energy
engineering services.

This, says Patricia Rose, an
energy conservation specialist at
the Department of Energy in
Washington, is where engineers
stand to benefit, Without the
guidance of an independent expert
like an engineer, she says
unknowledgeable consumers may
turn to companies that recommend
only the products they make or sell
rather than those that will produce
the greatest energy savings. If the
energy savings are insufficient for
the contractor to make his money
back, the contractor could go out of
business, leaving the client with
inefficient equipment, continuing
high energy costs, and, possibly,
responsibility for paying back the
third-party financing. Hence, Rose
cautions, the consumer’s only real
protection is a good lawyer and “an
independent energy analysis, done
by someone other than the installer,
that will give you a list of options
before you go to the contractor.”

Howard Bozich, president of
Impact Management Systems, an

energy service company and past
president of the 22-member
National Association of Energy-
Services Companies heartily
concurs. Engineers should look
upon shared- savings as a new
avenue for their skills, he contends.
“In the last seven years, we have
hired seven consulting engineering
firms to work on performance
contracts and that is work that
would not have been available but
for performance contracting.”

However, he admits,
“Conservation is a tricky business.
It is difficult to project savings and
frequently the performance never
comes up to the promised savings.
We are also upset about bad
projects where they don't use
engineers.” But the practice is
growing and changing, and he
attributes engineers’ negative
reactions mainly to lack of
knowledge.

Carefully drawn contracts and
communication are central to a
profitable arrangement
Ted Czernik, an engineer and
president of TWC, Inc., a Rhode
Island energy-service firm, has
been in the field since 1980. He says
that in order for the shared-savings
contract to work, “the energy-
service company has to be very
professional and the client very
knowledgeable or he won't feel that
he’s getting his money’s worth,”
The best deal, he explains, gives 80
to 90 percent of the savings to the
company, otherwise earnings will
not cover the costs of service and
financing. For the same reason, a
good service firm will not be
aggressive in forecasting savings.
The human element is also
important to the success of these
contracts, Rose says. In addition to
economy, plans should take into
account comfort and temperature
requirements of a building’s
functions (cool computer rooms,
warm nurseries, etc.), Engineers
and contractors need to work
closely with the occupants,
including maintenance staff, to
obtain their cooperation and assure
that “someone in the boardroom or
the boiler room isn’t undermining
your conservation plan.” Buy-out
options are also advisable to allow
an honorable divorece if the
relationship is not working out.
Risks notwithstanding, industry
experts contend, the need to pare
costs and the lack of capital will
probably continue to make shared-
savings contracts an attractive
option for public-sector institutions.
As such, it could well be an
interesting business prospect for
engineers, but one that is clouded
by sliding energy costs that
threaten to make it unprofitable in
the long run for contractors,
Julia Lichtblow
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People who want the perfect faucet end up going to pieces.

The Amarilis Faucet System. Even your pickiest customers will
love it. Because American-Standard's

o Amarilis” Faucet System lets them pick
//// t @ \® out a faucet piece by piece.
- = ) With'a/choice of several spouts,
tﬁ/ y N 5 finishes, 4 handles and 13 color ‘
' i — ;___,) Se— handle inserts, they’ll have no trouble i
‘ = putting together the perfect faucet.
- And you'll have no trouble supplying
it (our flex-set™ packaging system is
simple and saves you money).
Of course, every Amarilis faucet
features brass construction, washerless
ceramic valving, and a lifetime drip-
free warranty.
So offer your customers the Amarilis J
Faucet System. Nothing will make them
happier than going to pieces.

I

i

@ AMERICAN |

- - |
— — STANDARD |
N Pure luxury |

For our luxury products brochure ite to American-Standard, Department ARR PO. Box 2003, New Brunswick, NJ 08903. To see Amarilis, visit our Showplaces: Chicago (3 Crossroads

of Commerce, Suite 100, Rolling Meadows); Dallas (12344 Inwood Rd.); Los Angeles (116 N. Roberts@n Blvd.); New York (40 W. 40th St.); Pittsburgh (100 Ross St.). Or call 1-800-821-7700 (ext. 4023)
for your local showroom. © 1986 American Standard Inc 1
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REPRINTS

\RCHITECTURAL
RECORD
ARTICLES

R eprints of articles that

have appeared in Architectural Record over the past
five years are available for use in mailings and presen-
tations. These custom promotion brochures reproduce
the article exactly as it appeared in Record—if the
article was published in color, the minimum order is
500 copies; if published in black-and-white, the mini-
mum order is 100 copies.

For more information, cost estimates, and help with
the layout and design of your reprints, call: Janice
Austin 609-426-5494

| arcmrrecroras |
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TO SHOW YOU - Outrageous. Install a mere acoustical ceiling Notice the clean, monolithic look, crisp
THAT OUR CEILINGS in one of the great monuments of civilization? detail and minimal grid pattern. Properly in
GO ANYWI')l‘éJB Well, it’s only to make a point. Owens- glass fiber panel construction means you ¢z

WEWENTTOE

Corning Nubby Reveal ceilings can add classic forget problems with warping or sagging, e

9
REMES. good looks to the most venerable of spaces. .. with our largest panel size of 48"x 60"
or to the mundane. Nubby Reveal’s ability to absorb sound




1.00) makes it the natural choice for your o ; / -

bffice, or even your next Greek temple. e S Eirs e ! NUE%H%EXSAL
br more information contact Bill Phelan, e ALY ; S % :

nal Sales Manager, Interior Products, Tosa : o o | gy OWENS/CORNING
s-Corning Fiberglas, Fiberglas Tower, I ] S HEERGIA_S.
0, Ohio 43659. Or call 1-419-248-6860. SE ¢ 3 1550
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For nearly a hundred years, the Statue of Liberty
has been America’s most powerful symbol of freedom
and hope. Today the corrosive action of almost a
century of weather and salt air has eaten away at the
iron framework; etched holes in the copper exterior.

On Ellis Island, where the ancestors of nearly
half of all Americans first stepped onto American soil,
the Immigration Center is now a hollow ruin.

Inspiring plans have been developed to restore
the Statue and to create on Ellis Island a permanent
museum celebrating the ethnic diversity of this coun-
try of immigrants. But unless restoration is begun
now, these two landmarks in our nation’s heritage
could be closed at the very time America is celebrat-
ing their hundredth anniversaries. The 230 million
dollars needed to carry out the work is needed now.

Save these monuments. Send your personai tax deductible donation to: B.O. Box 1986, New York, N, 10018, The Statue of Liberty-Ellis Island Foundation, Inc.}

If you still believe in me, save me.

N
2220/ s

\

K22

i 5B3pto: Peter B. Kaplan

All of the money must come from private dona-
tions; the federal government is not raising the funds.
This is consistent with the Statue's origins. The French
people paid for its creation themselves. And America’s S
businesses spearheaded the public contributions that Jf2sd
were needed for its construction and for the pedestal. £

The torch of liberty is everyone’s to cherish.
Could we hold up our heads as Americans if we allow-
ed the time to come when she can no longer
hold up hers?

Opportunities for Your Company.
QEEAL You are invited to learn more about the advantages
mr] of corporate sponsorship during the nationwide pro-
motions surrounding the restoration project. Write
on your letterhead to: The Statue of Liberty-Ellis
Island Foundation, Inc., 101 Park Ave, N.Y., N.Y.10178.




Architectural education:

The Intern-Architect
Development Program,

a status report from the trenches

By the IDP Coordinating Committee

Has adopted IDP
- training standard

[ Accepts
— standard as equivalent

[:] Endorses IDP training

[ No action taken

The current status of IDP
adoption by the various states as
of January 1986 is shown in the
map above.

The Intern-Architect Development
Program (IDP) is a profession-wide
comprehensive internship program. Its
policies are established by the IDP
Coordinating Committee, composed of
representatives of the AIA, the NCARB,
the ACSA, and the AIAS.

For more information about IDP
contact:

Lois E.L. Thibault, AIA, Director of
Education Programs AIA, 1735 New York
Avenue, N. W, Washington, D. C. 20006.
202/626-7436.

Robert A. Rosenfeld, Director of
Internship Programs NCARB, 1735 New
York Avenue, N. W, Suite 700,
Washington, D. C. 20006. 202/783-6500.

When ARCHITECTURAL RECORD last
reported on the status of IDP in
May 1984, only ten states then
required candidates for registration
to satisfy the program’s internship
training standards. Nine more
states had endorsed the training
standard as acceptable
documentation to the “. .. diverse
experience in architecture. . .”
required for admission to the
Architect Registration
Examination.

Today, the roster of jurisdictions
that mandate the IDP training
standard has doubled in number: 18
states now specify IDP’s
performance-based standard as the
only measure of internship training.
Another 14 accept the IDP training
standard as equivalent to their
experience requirement for
licensure, and 15 plus the Virgin
Islands endorse IDP training for
interns. Only seven boards
(including territories) have taken no
position on IDP, while four are
currently considering adoption.
Thirty-one states have identified
IDP state coordinators (two of them
paid positions under the state
registration board) responsible for
program implementation and
administration within the state.

Almost 10,000 interns, supported
by over 1,500 AIA member firms,
are now participating in the
program nationwide. Over a third of
the AIA’s local state components
have organized advisory networks
to serve interns; many also offer
supplementary education programs
tailored to intern needs. The AIA
College of Fellows has endorsed
IDP and has encouraged its
members to involve themselves in
program activities and
implementation. Eighty-seven of the
92 schools offering NAAB-
accredited programs in architecture
have appointed IDP educator-

Implementation of the IDP as an organized
tramsition from architectural graduate to
licensed practitioner has grown by leaps and
bounds over the past couple of years. Here is a
thoughtful summary of where it now stands

advisors to introduce the program
to students.

Edward V. Kemp, ATA co-chair of
the IDP Coordinating Committee,
believes that IDP has reached
critical mass. ‘“The committee now
feels confident that its goal of
making IDP available to every
interested intern can be met by the
end of 1987,” Kemp reported
recently. “A year ago, even the
most optimistic of us was not
hopeful of widespread
implementation in this decade.”

At first, the profession was
lukewarm towards IDP

It hasn’t been easy. The committee,
created in 1975, found its task of
establishing a standard for the
internship interval in architecture
very much of an uphill battle.
Current committee member James
H. Boniface, AIA, notes that while
the profession has supported
standards for the accreditation of
its academic curricula since 1940
and has utilized a uniform
examination since 1962, it has
consistently resisted efforts to
prescribe standards which will
ensure that those seeking entrance
to the profession will have had a
comprehensive exposure to
architecture’s body of knowledge
during their internship, the critical
link between academia and practice.

Boniface believes that the
practicing professional’s traditional
role as mentor to intern-architects
in the office has been profoundly
affected by deep-seated and
permanent changes in the nature of
the profession itself. He minces no
words when he describes the
situation he encountered as he
entered the profession in the early
1970s: “I will be frank. Without
guidelines to assist interns and their
employers, the concept of
‘diversified experience’ often
translated directly into ‘crapshoot,’
with the odds set in favor of the
employer by his/her ability to
schedule work and hire/fire
according to the needs and
objectives of the firm, which in the
real world often meant short-term
economic self-interest.

“And yet the profession’s
educational curricula and
regulatory requirements still
presumed the existence and efficacy
of the mentor/apprentice
relationship in preparing graduates
for examination, registration, and
practice. Schools of architecture and
state licensing bodies continued to
rely upon the offices of
practitioners to assist in the process
that develops and sanctions young
architects.”

Uniform requirements were set

to help practitioner and intern

The Intern-Architect Development
Program was designed to provide a

framework for this internship
interval in architecture by making
available to the motivated intern a
program of training, supplementary
education, and advice and counsel
that would promote effective and
comprehensive preparation for the
profession. The establishment of
uniform internship requirements
was also intended to assist the
practitioner in the training of

competent, versatile, and committed

employees; to provide state
registration boards with an easily
administered standard against
which the experience of those
seeking entrance to the professional
examination could be measured; and
to benefit the profession generally
through the development of broadly |
experienced and knowledgeable
architects whose progress through
internship would be guided by the
best advice the profession had to
offer.

First implemented in 1976 as a
pilot program in three states
(Colorado, New Jersey, and Texas),
the IDP training standard and
program resources were tested,
assessed, revised, and validated by
participants across the country. By
1982, its provisions had been firmly
established and efforts were
redirected toward state and local
implementation.

From the outset, students and
interns embraced IDP with
enthusiasm as a transition from
academia to practice.

Resistance continued among
employers and AIA chapters
Architects who employed interns,
however, remained wary of the new |
program. Many took a cursory look
at IDP publications and came away
with the conviction that
implementing the program within
the office would compromise
productivity and profitability.
Others resented the apparent
“spoon-feeding” of graduates
whose seeming lack of useful skills
was already a bone of contention
within the profession. Said one
prominent architect: “In my opinion,
IDP won’t work and will flounder in
a year or so of its own weight. As a
board member, I will oppose it in
my state. Allthatis necessary. . . isto
graduate from an architectural
school, pass the licensing exam, and
work in an architectural office.”

Practitioners foresaw hours of
paperwork, intern demands for
exposure to areas of practice
inappropriate to their status and
level of understanding, and
violations of office confidentiality as
interns reviewed their progress
with out-of-the-office advisors.

Faced with widespread employer
antipathy, interns looked to their
local ATIA components for
assistance. Results were mixed.
Continued
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The beautiful Collin Creek mall in Dallas’
suburban Plano area is another evidence of
Naturalite’s expertise in glass skylights.

The 28,000 square foot system of Lean-To and
Structural Pyramid skylights was designed and
installed by Naturalite in less than four months
and utilizes energy-conserving mirrored glass.

The fast-track installation was delivered on budget
and on time. The mall was opened in mid-1981.
Federated Realty, Cincinnati, is the owner-

3233 West Kingsley Road, Garland, TX 75040
For information cail: Jobn Rowan
(Toll Free) 1-800-527-4018

Circle 55 on inquiry card

builder-developer. General contractor, Walke
Const. Company, Fort Worth, Tx. Architects,
R.T.K.L. Associates, Inc., Baltimore.

Whatever your design calls for, Naturalite
execute it beautifully in acrylic, glass or polyca
bonates. And, we are equipped to install larg
custom applications almost anywhere.

See Sweets insert 7.8/Na or confact the
factory. Naturalite, America’s largest skyligh
company. Your single source for skylights.




Architectural education continued

Many associate members
encountered chapter apathy—or
even outright hostility—to program
élements, and themselves tock on
the responsibility for administering
a local internship program. Other
intern-architects simply bypassed
the local AIA organization and
pursued IDP independently.

NCARB promotion led to

more widespread interest

On another front, the National
Council of Architectural
Registration Boards, working with
its more limited constituency, the
state registration boards, was
promoting IDP endorsement among
the profession’s regulators.
Architect and public members of
the licensing bodies, recognizing
that the IDP training standard
offered a preparation for practice
that was superior to the traditional
durational requirement, altered
their regulations to endorse or even
require the IDP training standard.

Where IDP was adopted as a
requirement for registration, ATA
components and member
practitioners were quick to
implement its program elements,
But those state registration boards
that accepted the IDP standard as
an optional equivalent to their
durational training requirement—a
form of endorsement that accorded
with established AJA policy—often
found that the necessary AIA and
practitioner support network failed
to follow. Voluntary
implementation lagged.

Gregory S. Palermo, the AIA
Board member charged with IDP
liaison, was disturbed by the
apparent dichotomy: “The AJA has
long recognized that there are many
paths to the profession and to
ongoing self improvement. We have
a mandate from our membership to
preserve that diversity of approach,
and our policies with regard to the
education standards, IDP
implementation, and continuing
education requirements reflect this
concern, How are we to maintain
our credibility on these issues if we
neglect our responsibilities to
support voluntary programs like
IDP that clearly contribute to
improved preparation for the
profession?”

An informational outreach

program spurred developments
Barly in 1984, the IDP Coordinating
Committee, concerned that program
implementation was being hindered
by widespread practitioner
misunderstanding, made the ATA
audience a particular target of its
informational and promotional
efforts. Resources were developed
to rebut practitioner concerns, and
outreach activities were expanded.
Squads of experienced IDP
participants were mustered to carry

the IDP word to architectural firms
and ATA components.

“It’s really nothing new,” was the
message carried by IDP
Coordinating Committee member
James B. White, AIA. “Seven
hundred value units distributed
over 14 major areas of practice are
required to complete IDP. This is
roughly equivalent to the typical
three-year internship period, the
difference being the comprehensive
exposure assured by compliance
with the minimums of the IDP
training standard.”

White emphasized the intern-
architect’s responsibility for
achieving and recording the value
units that measure progress
through IDP: “Simply put, the
Intern-Architect Development
Program is a ‘road map’ for those
preparing to enter the profession.
Guided by the IDP training
standard, which identifies and
specifies minimum levels of
exposure to office practice and
project-management
responsibilities, the intern is
expected to document the credits
gained through on-the-job
experience, observation, and
supplementary education activities.
This record is periodically certified
by the employer, and reviewed
quarterly by the intern’s advisor.”

In 1985, both ATA and NCARB
expanded active commitments
Nationally, AIA’s commitment to
the program was renewed and
strengthened; its 1985 budget
provided an increase in ATA
program and staff funding to
support additional outreach and
implementation activities. Vice
President—and now President—
John A. Busby, Jr., FAIA, became
an enthusiastic proponent: “The
ATA will continue to commit its
energies and resources to IDP
implementation. We expect our
members to discharge their
responsibilities to the profession
and its aspirants by supporting
interns participating in IDP. For my
part, I intend to make IDP a
particular focus of my presidency in
1986, and anticipate substantial
growth during my tenure in
Washington.”

NCARB program staff was also
expanded in 1985 to serve the
growing numbers of interns who
established NCARB/IDP council
records to document their IDP
experience. President Theodore L.
Mularz, FAIA, long an IDP
advocate, reiterated his
organization’s commitment: “It is
our hope that the additional thrust
given to the program during the
coming year will help those states
that recognize IDP’s benefits but
are having difficulty with
implementation.”

The demand for information kept

staff and members of the IDP
Coordinating Committee on the
road for much of 1985; over 100 IDP
assistance visits were conducted at
ATA component meetings, state and
regional conventions, schools of
architecture, and state board offices
last year. Training sessions were
scheduled for professional sponsors
and advisors across the country,
and information on successful firm
and chapter programs was collected
and widely disseminated.

" The increased ATA and NCARB

* budget commitments also enabled

the committee to expand its
membership to staff six IDP
regions, each represented by an
ATA and NCARB liaison to promote
more effective communication, A
streamlined version of its
introductory slide show was
produced for component use, and
committee meetings were scheduled
to coincide with AIA regional and
state conventions in order to reach
the individual member as well as
component officers and executives.

A dramatic increase in interest

and participants soon followed

A marked turnaround in
practitioner attitude began to be
felt by mid-1985. The numbers of
interns and practitioners
participating in IDP began a steady
increase that became dramatic by
the fall of 1985 and still shows no
signs of leveling off. Practitioners
were persuaded that IDP was good
for the office as well as for the
intern. Firms discovered that the
program’s much-feared record-
keeping requirements were intern
responsibilities, and that satisfying
the educational needs of young
interns, a task that many were
already performing, was in fact
made easier by the uniform
documentation and common
expectations outlined by IDP.
Components that established
advisory networks among their
membership reported
administrative requirements to be
minimal, Practitioners involved in
IDP as sponsors of office interns, as
advisors to one or more interns
employed elsewhere, or as chapter
IDP coordinators, confirmed the
personal and professional rewards
to be gained in counseling future
architects.

‘With the enormous increase in
interns participating in IDP comes a
concomitant increase in the
numbers of IDP “graduates” who
have completed the program and
passed the Architect Registration
Examination. Many of these newly
registered architects are choosing
to repay the profession’s
investment in them by serving as
sponsors and advisors to current
intern-architects.

“As more and more interns come
up through the IDP system,” notes

NCARB co-chair William M.
Fenton, ATA, “the committee’s
implementation task becomes
easier. A corps of young
practitioners, knowledgeable of
program requirements and sensitive
to their obligations to those
entering the profession, is now
becoming available to service and
maintain the IDP support network.
We expect that IDP will soon come
to be recognized everywhere as
integral to the system that produces
new architects.”

There is still 2 way to go,

but the future is optimistic

What's next for IDP? Planning for
1986 will consolidate recent gains.
Outreach efforts will continue—
AJA and NCARB program budgets
anticipate a doubling of the number
of IDP assistance visits scheduled
last year—with particular emphasis
on jurisdictions whose registration
boards are actively considering IDP
adoption. The ATA’s 1986
Grassroots meetings in Washington
will feature two IDP workshops for
component leaders, and its annual
convention in San Antonio will also
highlight IDP activities. The
committee will continue to
cooperate with the American
Institute of Architecture Students
and the Association of Collegiate
Schools of Architecture to schedule
and staff regular IDP briefings at
member schools. Committee
members will also be working with
AIA’s professional development
department to increase the number
of supplementary education
programs directed toward intern
needs.

In a move that members hope
may soon herald another transition
for the Intern-Architect
Development Committee—from
implementation to program
maintenance—members will begin
development of the first of a )
planned annual series of regionals
IDP conferences to bring togethef.
national program staff and those
with state and local IDP

responsibilities—state coordinators; ™

registration board members and ..

administrators; AIA component - %

executives and IDP chairs; and
professional sponsors, advisors, and
educators—for an exchange of

¥

.o

information and experience that will - '

assist in local IDP maintenance.

“It is premature to suppose that
the ‘battle’ is over,” cautions Ed
Kemp, “although we are
enormously encouraged by the
response to our recent initiatives.
Those who have been carrying the
IDP standard for so long welcome
the new recruits, but we’re a long
way from resting on our laurels.
Much remains to be done to invest
IDP with the resources necessary
for its fullest application.”

Architectural Record March 1986 51



- :‘:'i 'y

Depend on LATICRETE® Waterproof Membranes

Tile installations are not waterproof. Ceramic tile installed
without a waterproof membrane is subject to water
penetration causing damage to substrates and occupied
space below.

Depend on LATICRETE® Waterproof Membranes to
provide job proven protection under tile installations in
wet areas, such as fountains, pools, bathrooms, decks,
showers, and commercial kitchens.

Odors, rot and decay too, may become a problem
when substrates are saturated with water, liquid food
waste or chemical cleaners. Water and chemical resistant

Tile, Pavers or Stone
Joint with LATICRETE 3701 Grout
LATICRETE 4237 Setting Mortar

LATICRETE Waterproof Membrane

© 1986 LATICRETE INTERNATIONAL, INC.

LATICRETE Waterproof Membranes prevent saturation
and odors associated with brine, sugar and other
caustic materials.

LATICRETE Waterproof Membranes are easy to apply,
nonflammable, and require no special tools or hazardous
clean up requirements. They are thin, light weight, rated
for heavy traffic and eliminate the need for depressed
slabs.

Depend on LATICRETE Waterproof Membranes to reduce
tile installation problems. LATICRETE installation systems
give you single-source responsibility with performance
proven worldwide for over a quarter of a century.

For answers to waterproofing problems, call for
technical and architectural service
(800) 243-4788

LATICRETE INTERNATIONAL, INC.

1 LATICRETE PARK NORTH e BETHANY e CONNECTICUT 06525-3498 USA
TEL. (203)393-0010 » TOLL FREE (800)243-4788  TELEX 96-3541 LATICRETE BTHY
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Redefining the low-rise office building:
Two current projects by Robert A. M. Stern
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Although Robert A. M. Stern’s
brand of genteel historicism has
typically been associated with
residential design, recent projects
by the New York architect reveal
how certain domestic elements can
be successfully applied to small
office buildings. The first of these
projects to be completed was Point
West Place near Boston [RECORD,
February 1986, pages 128-135], a
severe Neoclassical box that
contrasts strikingly with nearby
suburban strip development. The
second, Prospect Point in La Jolla,
California, is a no-less-serious
stucco-and-wood structure meant to
evoke southern California’s
Mediterranean architectural
heritage. Two new speculative
projects on the East Coast
exemplify further refinements in
the genre. Rye Brook Park (model
and elevation top) will consist of
two 100,000-square-foot office

buildings located near the center of
a 30-acre, wooded site in
‘Westchester County, New York.

The four-story structures, arranged

formally around an oval motor
court, will be surrounded by
concentric terraces providing
parking space for 660 cars.
Sheathed in earth-colored brick,
buff stone, and light bronze-tinted
glass, the buildings will be
articulated by rusticated bases,

©@ANuthaniel Lieberman & %

corner pavilions rising to peaked
metal roofs, and smaller bays
modulating curved outer walls—
time-honored details that evoke
18th-century garden architecture.

In Newton, Massachusetts, Stern
has unveiled plans for Two Newton
Place (perspective above and
elevation left), a three-story,
110,000-square-foot office building
intended to bring a “powerful urban
statement” to the commercial
center of the Boston suburb.
Although its overall massing and
detailing represent a respectful bow
to One Newton Place, an adjacent
brick-and-stone building designed
by Skidmore, Owings & Merrill (left
in perspective), Stern’s project
departs from its more austere
neighbor through such ornate
architectural elements as two-story-
high oriel windows, a round-arched
entrance bay, and pedimented
window surrounds.
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One of Haworth’s

y
WE DON most exciting design ideas

wood system that can
matched with our stan-
WILL WIN actually be mixed and
OUR $lo ooo dard furniture system.
In almost any way
DES“N you can pos%lvlilly tuglgil%ne
COMPETITION. ::<on 1o hold our
BUT WE KNOW....."
WHO m s open to archi-

m tects and design pro-
fessionals, upper level design students, and recent
aduates You'll be asked to design a unique work envi-
ronment in the Pantheon (that’s nght in Rome) using
Haworth furniture systems.

Finalists will be flown to our awards presentatlon in
New York. Where we'll -
hand out a first prize
worth $10,000.

The winner will
also be featured in full
page ads in top inter-
national trade publica-
tions. (Of course, if your |
entry resembles ‘this guys, it
may only be featured in an ad
like this.)

For more details, call 1-800-442-
9678, Ext. 567. And we'll send you an

entry Iat. HAWORTH
Theyre built.

TI

© Haworth, Inc., Holland, MI 49423.
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Design news continued

Palmy days in San Diego

While San Diego celebrates the
success of Horton Plaza—the
recently completed shopping and
entertainment center that has
rejuvenated the city’s downtown
retail district (see page 128)—plans
are afoot to infuse new residential
vitality into the blocks immediately
adjoining the extravagant complex.
One of the most intriguing projects
to date is a proposal dubbed Marina
Palms, a four-story, 180-unit
apartment house that architect Rob
Quigley says “seeks to address an
appropriate regional architecture
and sophisticated urban design
agenda within the standard
doughnut layout and traditional
floor plans dictated by the
developer.” Toward that end,
Quigley has designed the block-
square, garden-style project with
four distinctive facades, each of
which responds to the specific
nature of its street. Seen in

axonometric view, the Union Street
elevation exhibits intimately scaled
arched openings and street-facing
courtyards; by contrast, the Market
Street facade (top elevation)
recognizes the boulevard quality of
that street with its concrete plinth
supporting broad, simple masses
articulated by vine-covered
pergolas. The Front Street facade
(middle elevation) was designed as
the project’s primary gateway with
a pair of rounded towers marking
the public entrance, while a
recessed pedestrian arcade on the G
Street facade (lower elevation)
refers to nearby retail activity. The
project’s low-rise scale and
Quigley’s inclusion of such gracious
details as winding exterior
stairways, small rotundas, and a
sun court, represent a thoughtful
acknowledgement of San Diego’s
Mediterranean climate, topography,
and architectural heritage.

News briefs

Robert Venturi of Venturi, Rauch
and Scott Brown has been selected
over five competing firms to design
a major extension to the National
Gallery in London. The extension
will be situated west of the current
Trafalgar Square building and will
house the Gallery’s early
Renaissance Italian and northern
European collections. The selection
committee’s choice of Venturi was
based on the architect’s overall
body of work and his general ideas
for the addition, not on any specific
scheme for the site. A final design is
not expected to be made public for
at least a year.

Mark Mack has been named to
head an architectural team
responsible for developing the San
Francisco Design Center. The new
showroom facility for contract
furnishings will be constructed on
an industrial site south of the city’s
Market Street corridor. Other firms
on the design team are Robinson
Mills & Williams (associated
architects), The Burdick Group
(program planning and interiors),
and Vanderbyl Design (graphics).

Charles Moore and the Urban
Innovations Group have been
named the winning team in a
national competition to design a
new $20 million civic center in
Oceanside, Calif. Moore’s premiated
design and the entries of four other
competition finalists will be
featured in RECORD’s April design
awards/competitions section.

Minoru Yamasaki has died of
cancer in Detroit at the age of 73.
The son of Japanese immigrants,
Yamasaki was best known for his
romantic interpretation of modern
architecture, including such works
as the United States Consulate in
Kobe, Japan, and the Lambert Air
Terminal in St. Louis. His most
famous structures were the World
Trade Center in New York, the 110-
story twin towers that were briefly
the tallest buildings in the world,
and the Pruitt-Igoe low-income
development in St. Louis, the
demolished project that came to
exemplify public housing’s failure
to address the needs of the poor.

“The American Architect” is the
theme of the American Institute of
Architects’ 1986 National
Convention, scheduled for June 811
in San Antonio.

Spiro Kostof’s A History of
Architecture: Settings and Rituals
has been named the outstanding
architecture and urban planning
book of 1985 in the 10th annual
Professional and Scholarly Book
Awards, sponsored by the
Association of American
Publishers.

A touch of class in
downtown Dallas. ..

The commercial building boom that
has transformed downtown Dallas
over the past decade continues
unabated—witness plans for
Republic Bank Center, a 60-story,
1.5-million-square-foot office tower
that will be, upon completion, the
tallest concrete-core/steel-framed
structure in the country. Architects
for the granite-clad building are
Skidmore, Owings & Merrill
(Chicago office).

... and a touch of
flash in Charlotte

The first Postmodernist skyscraper
in Charlotte, N. C., a 34-story,
1.2-million-square-foot tower
dubbed Two First Union Center,
will feature a setback facade
sheathed in bands of silver
reflective glass and red Finnish
granite that terminates in a
dramatic, glass-enclosed vault. The
project was designed by JPJ
Architects and is scheduled for
completion in mid-1987.
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anew dimension in
prismatic glass lighting,

with the introduction of |

our Edmund Stevens

Collection. Two new

ceiling-mounted

fixtures and a
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design that take

the bestidea in

lighting a step further.
Prismatic glass shades

give subtle sparkle to the

lighting. Holophane construc-

tion assures you of long-
lasting durability. And
Edmund Stevens added
his personal touch for a
timeless statement of
unequaled elegance.
Contact your local
Holophane representa-
tive or call Jodi Swanson,
(303) 978-2451, for
ordering and product
information.
Holophane Division,
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Manville, PO. Box 5108,
Denver, Colorado 80217.
Available for Export.
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Design news continued

Memphis/Milano
in Victorian
New York

Andrew Carnegie favored
conservative architecture for his
ornate Fifth Avenue mansion, now
the Cooper-Hewitt Museum.
Memphis, the Italian design
collective, has made headlines by
breaking the rules Carnegie
revered. In an exhibition entitled
“Memphis/Milano” the Cooper-
Hewitt has brought their worlds
together, with unexpected and
instructive results. From the
informal alliance that coalesced
around Ettore Sottsass in 1981, 11
artists are represented in an exhibit
that includes 150 drawings of
furniture, fabrics, lighting, and
architecture, and 75 objects.

As it turns out, the Victorian
mansion accommodates furniture of
the future rather easily, for one
decorative extreme balances the
other. An arrangement of lamps
and tables centered on Peter Shire’s

3el Air easy chair, a colorful jumble
of geometry, is cheerful and bold
against the room’s luxuriant white
Classical detail. The architectonic
forms of Michael Graves’s Stanhope
bed pull a marble fireplace and
massive wooden mantle into a
Memphis ensemble.

Although Memphis’s individual
pieces are determinedly eccentric,
their cumulative effect achieves a
notable congruity. Ceramic and
glass are especially successful,
where imagination is braced by
craftsmanship. The drawings are
less appealing: their spontaneity
values sincerity over reflection, and
harmony dwindles to repetition. We
are invited to sit on Michelle
DiLueci’s First Chair, a spartan
arrangement of metal tubing and
wooden discs, and it is surprisingly
comfortable, except for the list price
of $365. But perhaps this is
appropriate for a group that
describes itself as a “mutation of
the consumer mechanism.”

Barbara Radici’s book Memphis
serves as the exhibition catalog. She
claims the group “has tried to
capture planetary anxieties . .. the
shudders and tensions of the third
world.” The show, however, pays
more attention to esthetics than
ideology. Memphis would probably
approve, since Sottsass calls his
efforts “conscious momentary and
provisional figures.” This
temporary world is on view until
April 13. Thomas Matthews

A quintessential marriage of art and architecture:
Michael Graves designs for Sotheby’s
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Sotheby’s, the world’s largest
international art auction house, has
unveiled plans to erect a 27-story
condominium tower, designed by
Michael Graves, atop its current
five-story headquarters on
Manhattan’s Upper East Side. In
addition to the residential portion of
the project, the proposal will add
21,000 square feet of gallery and
office space to the auction house’s
present facilities. Graves’s design
calls for a tripartite structure
comprising the existing Sotheby’s
as a base, a 16-story midsection
whose facade is articulated by
balconies and a diagonal patterned
grid, and an 11-story crown that
features larger areas of glass and
corner windows. The most striking
aspect of the project is a central
gray-green stone bay that, in
Graves’s words, “will identify the
theme of the building and
communicate the relationship
between the residential tower and
the auction house. In form it can be
read as a modern abstraction of
either a decorative artifact or an
emblematic house or palazzo.”
Notes Sotheby’s president Michael
L. Ainslie, “The structure couples
esthetics and purpose, and is both
appealing and pragmatic. Graves
espouses a design idiom that
combines contemporary elements
with classical design. This concept
represents Sotheby’s itself.”
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Although the words “Jersey City
waterfront” do not readily conjure
up mental images of a
contemporary office district, that is
exactly what is emerging in the
aging metropolis. Amid moldering
dockside warehouses and factories,
a combination of new and renovated
buildings is transforming the
obsolete industrial district just
across the Hudson River from
lower Manhattan into a remarkably
viable commercial center. The
area’s most visible building project
to date is a proposed 31-story
speculative office building that will
be, at 530 feet, the tallest structure
in New Jersey. Rising from a
polished granite base, the setback
tower will feature a ground-floor
arcade and a full-height rounded
bay that faces a riverfront park and
the New York City skyline. Project
architects are The Grad
Partnership.
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Competition
calendar

* A call for entries has been issued
in a competition for the redesign of
Pershing Square in downtown Los
Angeles. Cash prizes will be
awarded to five finalists, and the
winning design team will negotiate
for the project contract. Entry
deadline is May 30. For details,
contact Janet Marie Smith,
Pershing Square Management
Association, 523 West Sixth St.,
Suite 200, Los Angeles, Calif. 90014
(213/624-5115).

* The city of Charleston, S. C., will
invite five design teams to a four-
day charrette competition for a new
aquarium and visitor center. All
participating teams will be paid, and
the winning team will become
project architects. Qualifying
deadline is April 18. Contact
Jonathan Barnett, Department of
Planning and Urban Development,
116 Meeting St., Charleston, S. C.
29401 (803/577-6970, ext. 325).
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VULCRAFT STACKS THE




DECK IN YOUR FAVOR.

When you stack up all the concerns you face
“high-rise construction, it inevitably comes down
 getting just what you need when you need it.
here’s too much at stake to gamble on products
-service. That’s why Vulcraft was chosen to
pply composite deck as well as steel joists for
e 12-story North Central Plaza II job in Dallas,
Xas.

Although
Vulcraft’s composite
deck would allow con-
struction to proceed
much faster and easier
than the material and
labor-intensive alter-
native of poured-in-
place concrete, there
was another consid-
eration: delivery
schedules. In order to
accommodate the lack
of “lay down space”
 the confined job site, Vulcraft promised to
liver specified bundles at exact times on exact
ys. On this job there was no room for hedging
ur bets. Vulcraft’s attention to the sequencing
d coordination of composite deck and joist
liveries made sure nothing was lost in the shuf-
. All 241,000 square feet of composite deck and

tons of joists arrived at the site exactly when
vas needed.

Since Vulcraft is the only company in the
S. that makes and delivers steel floor deck, steel

nposite deck simplifies construction

12-story North Central Plaza II used 241,000 square feet of Vulcraft compos-
eck as well as 38 tons of Vulcraft joists.
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Vulcraft deliveries eliminated “lay down space” worries

roof deck, composite floor deck, standing seam
roof, steel joists, and joist girders, we're your ace
in the hole for virtually any construction project.
For more information, contact any of the
Vulcraft plants listed below. Or, see Sweet’s

5.5/Vu.

A Division of Nucor Corporation

P.O. Box 637, Brigham City, UT 84302 801/734-9433
*P.O. Box F-2, Florence, SC 29502 803/662-0381

P.O. Box 169, Fort Payne, AL 35967 205/845-2460
*P.O. Box 186, Grapeland, TX 75844 409/687-4665
*P.O. Box 59, Norfolk, NE 68701 402/644-8500
*P.O. Box 1000, St. Joe, IN 46785 219/337-5411.

*Deck manufacturing locations

Architect: Robert Husmann AIA & Associates
Gen