


CEILING | SYSTEMS

[ Between us, ideas become reality.]®

ordinary has left the bulding

Introducing our versatile Linear Wood System for walls and ceilings. Now you can express
your creativity using our standard wood planks with a variety of width and veneer options,
or our custom curved options with wall-to-ceiling transitions. Visit us on the web or call our
Architectural Specialties project management team and leave ordinary behind.

armstrong.com/woodworks 1-877-ARMSTRONG,1-1-4
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ntroducing Siento,” the executive chair with Live Back™ technology, designed in collaboration with Jorge Pensi.

Siento mimics the motion of your spine, so your backbone gets the same kind of smart, continuous support

it's always given you. To learn more, contact your authorized Steelcase dealer, call 800.333.9939 or visit steelcase.com.

Alive seating. Because your chair shouldn’t just sit there.




Introducing

parc vue"

by

John Rizzi

landscapeformse®

landscapeforms.com

800.430.6208
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FIRE-RATED GLASS CERAMIC

- PERFECT ALTERNATIVE TO WIRED GLASS CALL OR VISIT US ONLINE

" - . - AVAILABLE WITH HIGH IMPACT SAFETY RATINGS FOR YOUR FREE BROCHURE
I I - FIRE-RATED FOR UP TO 3 HRS IN DOORS 1-888-397-FIRE (34,73)
(90 MIN. IN OTHER APPLICATIONS) SINEEL £5% Tik

FAMILY OF PRODUCTS

- MAY BE STOCKED AND CUT BY LOCAL DISTRIBUTORS
- CLEAR AND WIRELESS SALES@FIREGLASS.COM
- PASSES REQUIRED HOSE STREAM TEST

TGP

Technical Glass Products®

© 2006 Technical Glass Products. Al rights reserved. Firelite is a registered trademark of Nippon Electric Glass Co., Ltd. Technical Glass Products is a registered trademark of Technical Glass Products.
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Burdick
Brlck

”Using brick as
a building material
allows a designer
to create something
that’s both
contemporary in
form and timeless
in beauty.

The application of
brick conjures up
a 4,000 year memory
in our collective

. ”
subconscious.

— Joshua Burdick

l,%.‘

INDUSTRY

www.gobrick.com/find_brick_architect
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Architect: SBLM Architects
Design Partner: Raza Ali

Client: New York City School Construction Authority
Completed: 2003

Glen Oaks School campus is the biggest project
awarded to date by the New York City School

Construction Authority (NYCSA). Brick, including
100,000 special shapes, was used to cover more

than 500,000 square feet of exterior and interior
wall space.




Let your drafting pencil go where it will. Our windows can keep up.




Say good-bye to ‘can't be done.” Marvin's
Signature Products and Services provide
unique solutions to the most challenging
projects. That means the widest possible choices
in color, hardware and design (including
completely custom profiles and casings—in
clad or wood). Plus a guarantee of our most

personalized service and unerring attention
to detail. Call 1-800-236-9690 (in Canada,
1-800-263-6161) or visit marvin.com

MARVIN<Z

Windows and Doors

Made for you?
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let the
sun shine

Exclusive, new SunGlass™ Solar Control Glass delivers the pp  THESSERGERLEE]

beauty of the sun without the heat. Now architects can specify

a neutral color glass that invites the sun in without making - -
building occupants sweat. That's because SunGlass™ delivers

a combination of unprecedented solar control and visible light 15 144

transmittance. It’s the look you want with the performance

112

you need. SunGlass™ also leaves owners smiling too—with i
Clear High- New

5 i - e i SunGl:
serious reductions in energy costs and HVAC equipment wsslting; (paroimarics ‘RGN

expense. What's more, SunGlass™ reduces harmful UV rays The Light to Solar Gain

(LSG) value of SunGlass™

so interior furnishings will look better, longer. And SunGlass fi otperforme igk

. . : : . performance solar control
is inn r lecti
only the beginning of the most comprehensive collection LawsE glass The Highee
of architectural glass, curtain wall and operable windows. the LSG valua, the better
the glass performs at
To learn more, call 1-866-OLDCASTLE (653-2278) or visit transmitting daylight
and reducing heat gain
us online at the new www.oldcastleglass.com. from the sun.

OldcastleGlass’ Wiere glass becomes architecture™
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ALUCOBOND e

LANDMARK PROJECT

LA MESA, CALIFORNIA

The Design Partnership,

San Fransisco, CA

Alucobond Distributor/
Fabricator/Installer:

Center Glass No. 3, La Mesa, CA

25,000 sg. ft. of 4mm Alucobond
and Alucobond Plus Material
attached with System CGD-2000 dry
joint system by Center Glass No. 3

o N

UNIQUELY FORMABLE. ABSOLUTELY ALUCOBOND.

The unique ability of Alucobond® Material to deliver sweeping curves, tight radiuses and distinctively flat applications is vividly demonstra
on Sharp Grossmont Hospital’s new Emergency and Critical Care Center. Labeled as one of the most technologically advanced emergency
and intensive care facilities in the nation, the new Center is high-tech in its appearance, too. The gleaming five-story, 165,000 sq. ft. facil
is clad in Champagne Metallic finish and is “the latest example of Sharp Grossmont Hospital's ongoing commitment to clinical excellence
and patient-focused care” according to hospital officials. Uniquely Formable. Absolutely Alucobond.

ALCAN COMPOSITES USA INC. ‘ ALUCOBOND
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29 Koolhaas unveils Cornell design 167 Introduction: Civic Buildings by James Murdock
32 Zaragoza sneak peek 168 Prairie Ridge Ecostation, North Carolina by Sarah Amelar
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HOW OUR STEEL

BENT OVER BACKWARDS

(NOT TO MENTION OUR PEOPLE).

When the Prairie School in Racine, Wisconsin wanted the roof of a newly renovated fieldhouse

to match the roof of an existing structure, there was only one problem. The joists required for the project

would have to be 22 feet deep, 10 feet of depth larger than anything the Vulcraft plant produced.

Enter our Nebraska team. Who brainstormed, planned an entirely new setup, then built it and

assembled it (over 8 hours), having to angle joists across the production bay to make the project work.
And literally bending over backwards for our customer.
www.vulcraft.com
g

. ”

It’s Our Nature: -7{ <

CIRCLE 9 ON READER SERVICE CARD OR GO
TO ARCHRECORD.CONSTRUCTION.COM/PRODUCTS/




If it's worth building,
it's worth protecting.

The forecast calls for Tyvek:

Nothing threatens the structural integrity of a building like unwanted water and
moisture. That's why intelligent moisture management is so critical to sound
1 design and construction. And why more architects now protect their projects
D) Ut | u with DuPont™ Tyvek® CommercialVWrap®.

° ew DuPont™ Tyvek® Commercial\WWrap® was engineered specifically to help protect
exterior wall systems in today’s higher-value light commercial construction.
It's up to 300% better at bulk water holdout than conventional building papers.
And because DuPont™ Tyvek® breathes, it helps allow moisture vapor molecules

to escape the wall cavity. So walls stay dryer.
You cant do anything about the weather. But you can prepare for it, with

DuPont™ Tyvek® Find out more at 1-800-44-TYVEK® or www.TYVEK.com.

Copyright © 2006 E.I. du Pont de Nemours and Company. All rights reserved. The DuPont Oval Logo, DuPont”, The miracles of science”,
Tyvek® and CommercialWrap® are registered trademarks or trademarks of E.I. du Pont de Nemours and Company or its affiliates.
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Tougher, stronger,
higher-performance

DuPont™
Tyvelk

COMMERCIALWRAP®

The miracles of science*



connecting people_projects_products

Earn Health Safety
a r I . Welfare credits with
Architectural Record!

Architectural Record Continuing Education Program

Page Earn your required continuing

- | education credits by reading
- 1 [#  Architectural Record! This issue

. . . { B e includes the continuing education
American Hardwoods Enhance | ( Rl RS T g

Healthy, Healing Spaces 1 § _ 7 - articles featured on this page.
Meeting exacting requirements of aesthetics, : . . el ] g;“ Each article will ear i

sustainability, durability. HSW learning unit!
Sponsored by The Hardwood Council J
Just read the article and complete

the short quiz to earn your credits.
You can also access these and
many other continuing education
Page articles online at

archrecord.construction.com.
=
- = = Just click the

Western Red Cedar Shakes and : = “Continuing Education” link.
Shingles: A Sustainable, Versatile 1 e
Roofing Choice

Durable and weather-resistant, cedar roofs
blend natural aesthetics with performance,

Sponsored by Cedar Shake and
Shingle Bureau

Page

217-291

Green Building: Essential Design
Strategies For a Sustainable Future

Leveraging Environmentally Efficient,
Economic Solutions With Solar Insulating
Glass, Ceiling Recycling Programs,

and Water Conservation,

Sponsored by Oldcastle Glass, Sloan Valve
Company, & Armstrong Ceiling Systems

McGraw_Hill
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Mercedes-Benz Museum
Photography: © Duccio Malagamba

Business Week/Architectural Record Awards

Meet the talented crop of this year's winners and citations
for this competition promoting good design as a smart
business strategy.

‘ Project Portfolio
Green design, innovative materials, and spiraling forms mark
these four cutting-edge projects, from Germany to Spain to
the Arizona desert.

Eden Project Education Resource Centre
Photography: Adam Parker.y

p. ¥

Building Types Studies: Civic Buildings

As the featured 11 projects demonstrate, small learning
centers forge intimate connections with unique sites to bring
people together in our increasingly self-directed public
sphere.

Sponsored by

' P
l ‘ I |v..||\=l%;|,ﬂ. W /ﬂ/éﬂf&ﬂpeﬁ

Glass » Coatings * Paint

NDUSTRIES

Residential: Design Vanguard Lighting Section Continuing Education

House of the Month In December, we'll reveal 2006's This month we showcase three Opportunities

Deep in a valley and bounded by a crop of the best and the brightest recent Award of Excellence winners This month's editorial CE opportunity

river on one side and a road on the emerging architects from across the of the 2006 International Association forusas:on an innogsiive;

other, this home in the mountains of globe. To whet your appetite, Record of Lighting Designers Annual component-based design method

Colorado was designed to maximize chose a sampling from across the Awards. Though varied in scale and known as “refabricating” Three

the southern sun exposure and past six years of Design Vanguard program, the new buildings illustrate sponsored CE sections offer

spectacular views of the valley and and caught up with them. Find out how a close collaboration between even more opportunities on

mountains beyond. how they've matured through slide lighting consultant and architect can archrecord.construction.com. \\»
shows and podcasts.

“0r4,

enhance the profile and performance Nationalmm
790 of commercial structures. Gypsum SRRy

MANUTACTURERS ALIIANCE

Bar House by The Siamese Towers. X f : e B Archrecord?2
Peter L. Gluck and Partners Photography courtesy Cristébal Palma L i This month’s Design focus isona

Photography:© Paul Warchol . :
young firm emerging from the rugged

desert of Tucson, Ariz. Their affection
for and intimate knowledge of the
3 i ‘ landscape informs all their designs. In
e Seiaxy . 3 B 1 LA ; Work, meet an architecture-school
==y = ) graduate and public official who
fought back when challenged for
calling himself an “architect’

2= MechoShade

: ‘ “TﬁeﬁMGV:Gfaw-Hill Companies



ONE INNOVATIVE MICROWAVE.
ENDLESS DESIGN POSSIBILITIES.

S5L g » ‘ %.—»—M—ml" ‘ Ry
- <" -

_—

THE WORLD’S FIRST MICROWAVE DRAWER™

Convenience, accessibility and flexible design. The one-of-a-kind Sharp Insight Pro™ Microwave Drawer

blends all the ingredients of the perfect kitchen appliance.
The 30" and new 24" models open automatically with the
touch of a button. Both are ideal under a counter, cooktop
or wall oven, in islands and open plan kitchens, even in a
wet bar or family room. To learn more about the most
innovative idea yet for where to place the microwave, call
1-866-RANGE99 or visit sharpusa.com/microwavedrawer

.

©2006 Sharp Electronics Corporation

Insight Pro™ Microwave Drawer
Best New Kitchen Product 2005, SH ARP
Kitchen and Bath Industry Show @
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comfort I brought to you by Lutrone Shading Solutions

= .

2:30 pm: Afternoon sun makes it impossible
to see your computer screen.

A
B

Glare reduced more than 80%.
SheerNaturen PVC-free solar fabric.

glare ] comfort

With a touch of a button, lower Lutron shades
to transform harsh glare into useable daylight.
Intelligent drive technology coupled with the
latest in solar fabrics reduces solar heat gain
and saves energy.

Make your space more comfortable and your
employees more productive.

For more information on Sivoia QEDm shading

solutions, call Lutron at 800.523.9466 or visit us
online at www.lutron.com/SivoiaQED.

#<LUTRON.
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Sky High

Editorial

By Robert Ivy, FAIA

he Denver Art Museum addition represents both fulfillment and

vindication for Daniel Libeskind. While the architect witnessed the

erosion and diminution of his plans for Ground Zero, he has been
able to realize an enriched, lively urban ensemble on the streets of Denver.
Simultaneously, the structure builds on motifs first articulated at the Jewish
Museum Berlin, reinforcing its experiential qualities and displaying a kind of
architectural maturity intertwined with its subject. Finally, this most artic-
ulate architect has realized the American project he has promised repeatedly
in words and images.

The museum extends the architectural stakes in a nondescript
precinct bordering the prospering Mile High City’s urban core. Buildings that
had struggled individually for decades to establish some kind of relationship
are knitted together into a cultural center. Across the street, Michael Graves’s
1996 library, framed and vignetted into a series of episodic images of Tuscan
tower and drum, never looked better. Literally tied by an elevated pedestrian
bridge to Gio Ponti’s 1971 castellated tower that housed the museun’s collec-
tions, the titanium-clad addition, like shards of Kryptonite, reaches for thin
air while a massive cantilevered prow looms toward the city with eccentric
insistence. (Libeskind has cited the Front Range of the Rockies as his inspira-
tion.) No one will ignore this urban sculpture.

Allis not polemical brio. Its more subtle accomplishment lies in its
urban fit: Running east-west, the museum forms the northern boundary of a
pedestrian promenade. When conventional wisdom might have dictated exca-
vation, a bold decision to cloak two elevations of the above-grade parking
garage with condominium housing at once compresses the individual elements
into legible density, costs less to execute than burying the cars, and will attract
the larger public. Brilliantly, the planner has added the authenticity of human
presence with the guaranteed comings and goings of residents across the plaza.

Such programmatic ambition, difficult to achieve in the rough-and-
tumble of this or any polis, found supporters throughout the city, including the
late Jennifer Moulton, a highly regarded city planner and project champion.
Denver native Brit Probst, principal with Libeskind’s allied local firm, the
Davis Partnership Architects, also cites Denver’s political, economic, and arts
leadership, which united and stuck behind the plan. His own office and
Libeskind’s shared personnel in both New York and Denver, and their own
intraprofessional collaboration insured a technical finesse and polish that

many contemporary projects lack.

Inside, Libeskind creates a processional sequence that begins quietly
in a transitional space that opens upward. As in Berlin, a staircase defines the
heart of the experience for the visitor, but whereas historical and social gravi-
tas provided the explicit text in Germany, Denver evokes a lighter mood—call
it elation. Traveling through the museum, ascending in order to encounter art,
each footfall sets the rhythmic experience. Step by step, level by level, the space
unfolds. Walls that hovered outside form tilted interior Pplanes, leaning away
from linear stairs toward the light, which rakes across the white surfaces, beck-
oning higher. Have we seen a stair rendered with such élan in many decades?

Nevertheless, restraint characterizes the spiral. While Wright’s
Guggenheim Museum offers a vertiginous circular descent around an open
atrium, Libeskind modulates the void, never allowing a distracting overview
to disturb the equilibrium. In a city marked by the bowl of the sky and the
vastness of the surrounding plains, the controlled glimpses through public
space of the museum honors the human scale and, unlike every mall in sight,
doesn’t grab for too much air.

What of the art? How can a building with so few right angles pro-
vide the flat surfaces, the walls, the perspectives that frame the views and
provide the expected encounters with two-dimensional paintings, or even flat-
screened monitors? What objects can fit in the sloping corners? Remarkably,
the dedicated galleries provide intimate spaces for establishing the relationship
of individual to work and to idea. Where geometry runs out of wall, paintings
literally free-float, with little lost.

All is not perfection. Smaller galleries, tucked into the eaves, seem
cramped and doll-like. And one might ask how many buildings with such
assertive, three-dimensional personalities do we need in our cities? Eow many
museums that outshine their installations? How many shards are too many?

Obvious triggers for raised eyebrows include the architects’ willful
flourishes, such as the cloud-form patterning of the nearby condominium’s cur-
tain walls that will not age well. Yet such arguments pale beside the scope of the
accomplishment. As a totality, the Denver Art Museum achieves an urban
unity, drawing residents and visitors downtown to experience art through a

daring architectural act. In Denver, today’s architecture reaches for the sky.
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Letters

DEPARTMENTS

Life without style

Thomas Hine’s insightful review of
lifestyle center developments [“Prét-
a-Cité," October 2006, page 78]
correctly identifies the benefits of
these retail theme parks as busi-
ness solutions while reminding us
that these are not real cities,
despite the artful and clever design
efforts. Lifestyle centers are a logj-
cal extension of a mind-set that
favors living in gated communities,
driving to distant secured office
complexes in inefficient, oversize
vehicles, and vacationing at corpo-
rate theme parks. The common
element throughout is isolation. The
promise of the mediated, manufac-
tured “lifestyle” is freedom from
unexpected encounters with poten-
tially unpleasant people (teenagers,
panhandlers, drunks, etc.) in
exchange for an ersatz imitation of
a “real” urban streetscape. Trying to
distill the attractive physical design
elements from the forces that cre-
ated the originals is like wanting to
enjoy the steak without understand-
ing how feedlots and meatpacking
houses operate. The risk is that
large numbers of people may draw
the conclusion that these fake
urban environments are authentic
evolutionary creations instead of
engineered plastic downtown
Disneylands.

—George Hutchinson, AIA
Minneapolis

Classicism continued

Martin Filler's excellent October
Critique, “Is Classicism the style
that will not die or the habit archi-
tects can't kick?” [page 51],
illuminates a significant phenome-
non: Style revival is a pronounced
characteristic of architecture, while
it is less apparent in other arts.
Despite the importance and rele-
vance of the article, however, Filler
does not mention the Renaissance,
a glowing example of Classical
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revival. Nor does he discuss the
prevalence of complex modern
building programs that seldom are
happily contained within a symmet-
rical Classical envelope.

—James A. Gresham, FAIA
Tucson

Long live Imperialism

| enjoyed Martin Filler's October
Critique on Classicism and found
his assessment of the career of
Edwin Lutyens to be very well con-
sidered. The Viceroy’s House is
quite possibly, as Filler says, the
greatest public building of the 20th
century and is a remarkable syn-
thesis of vernacular and high
Classical idioms rendered in the
superb local materials of red and
buff sandstone. Rarely has
Imperialism looked so good.

With respect to the work of
Lutyens in India, while early work
on Chandigarh was under way, Le
Corbusier was reported to have
said that the problem with Lutyens
was that he did the wrong thing so
very well.

—~HKevin Hanvey,
Vancouver

Here there be monster

| loved reading Sarah Amelar’s
description of Morphosis’s
University of Cincinnati Campus
Recreation Center: “With the
muscular body of an athletics
compound, the slit-eyed head of a
dorm, the diaphanous wings of a
swarm of lecture halls, and the
robust belly of a food court, the
University of Cincinnati's new
Campus Recreation Center is a
chimera of a building.” [October
2006, page 100.] | haven't stum-
bled onto a “chimera” since my art
history classes many, many moons
ago! Thank you for a refreshing
piece of writing.

—Peter McCandless

Washington, D.C.

Speaking geometry
ARCHITECTURAL RECORD readers have
enjoyed many informative Russell
Fortmeyer articles; however, his
recent Exhibitions piece, “Bucky and
Noguchi are back, informing three
New York shows” [September 2006,
page 61], leaves much to be desired.

Best of Friends curator and
brilliant architect-engineer-planner
Shoji Sadao was a major contributor
to the successful execution of urban
design artifacts by both Fuller and
Noguchi at shared New York design
studios. Sadao was the environmen-
tal systems planning and design
“strut” structurally linking these two
giant nodes of synergetic creativity
that far transcends Modernism and
adroitly links us to Futurism.

The artistic, scientific,
technological, and philosophical
manifestations of these geometric
foresights have very strongly
influenced avant-garde visionary
architects such as AlA Gold
Medalists .M. Pei, Norman Foster,
and others, as well documented by
ARCHITECTURAL RECORD.

“Buckminsterfullerene,’
“buckyballs,” and “buckytubes” are
not accidental atomic and molecu-
lar insights, they are the geometric
nanotechnology networks of life
itself, affording us vast economic
(“doing more with less”) and envi-
ronmental (“Design with Nature”)
opportunities in art and architec-
ture for the benefit of humanity.

Unfortunately, Fortmeyer mud-
dies the pristine Fuller-Sadao-
Noguchi waters of invention and
clarity of presentation with the
utterly ridiculous nonsense about
incomparable stylistic exhibitions
that disdainfully permeates some of
our schools of architecture globally.

For centuries, geometry has
been the problem-solving language
of architects as planners and
designers. With robotics, “tenseg-
rity,” and self-assembly looming in

the forefront, Fuller’s “synergetic
geometry” breakthroughs, tested
with counterparts Isamu and Shoji
need to be better understood.
—Andrew Charles Yanoviak, AlA
Honolulu

Corrections

A photograph in October’s Critique
column, “Is Classicism the style that
will not die or the habit architects
can't kick?” [page 51] was incor-
rectly identified. The photo is not of
Edwin Lutyens’s Viceroy’s House,
but of one of the twin Secretariats
by Herbert Baker, located in the
same complex of buildings as
Viceroy's House. October’s Products
section [Cevisama Review, page
232] included an incorrect image
for Tau Ceramica’s Metallica

Silver tile. The correct image for
Metallica Silver can be found at
www.archrecord.com/products/
tradeshows/0610_cevisama-Ll.asp.
An October news story about
pending renovations to the Louvre
museum [page 37] incorrectly
reported that Pei Cobb Freed would
be responsible for the job. .M. Pei is
independently developing a solution
to manage overcrowding. The
October news story “Sheldon Silver
stalls Moynihan Station proposal”
[page 38] suggests that developers
Related and Vornado have withheld
a wider-ranging redevelopment
plan from the Public Authorities
Control Board (PACB). In fact, pre-
sentations to the PACB are the
responsibility of the Empire State
Development Corporation. In the
October article on the Campus
Recreation Center at the University
of Cincinnati [page 100], the
cladding on the dormitory compo-
nent is not aluminum, but horizontal,
insulated steel composite panels.

Please send your letters to
rivy@mcgraw-hill.com.
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News

Third time’s the charm as
Koolhaas unveils Cornell design

On September 20, Rem Koolhaas
presented OMA's design for Milstein
Hall, the newest building for Cornell
University’s College of Architecture,
Art and Planning, in Ithaca, New York.
The plan, described by
Koolhaas as a way to “undo the
autonomy of the box,” is a 43,000-
square-foot elongated box plinth that
connects different buildings within a
19th-century arts quadrangle. In
bridging the campus’s Sibley Hall,
the Foundry, and Rand Hall,
Koolhaas hopes to unify distinct
spaces and link the architecture,
planning, and art departments.
Designed to be open and flexi-
ble, the building features space for

studios, presentation and exhibition
areas, an auditorium, and eventually
a library. Open, usable space above
and below the building will provide
ample opportunity for communal
gathering. Milstein Hall will extend
over University Avenue to provide a
gateway experience, and it reaches
toward the northern gorge in an
effort to connect to the landscape.
A project with a turbulent his-
tory, both Steven Holl and Barkow
Leibinger Architects were awarded the
job but later removed from it. Mohsen
Mostafavi became dean of the school
in April 2004 and later recruited OMA
to design Milstein. Mostafavi was
previously chairman of London’s
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OMA’s Milstein Hall, the third design for the project, will link three buildings.

Architecture Association, where both
he and Koolhaas studied.

“Even though we are in rural
upstate New York, land is very pre-
cious here, so it is important to be as
precise as possible,” Mostafavi says.
“Right now we have an architecture
department, an art department,
and a planning department that are
isolated. We want a building that will

Koenig’s Case Study House No. 21 to be sold at auction

Another one goes on the block.
Case Study House No. 21, Pierre
Koenig’s landmark of SoCal
Modernist architecture in Los
Angeles, will be sold by the auction
house Wright in December.

Koenig's No. 21, also known as
the Bailey House, is a Minimalist clas-
sic consisting of a sublime, open-plan,
steel-and-glass structure that Koenig
built in the late 1950s for $20,000.
Surrounded by five reflecting pools
that cast a continuous dappled light

Photographer Julius Shulman revisited No. 21 for the upcoming auction’s catalog.

into the interior, the residence has two
bedrooms, a central court, a carport,
and a water-cooled roof. Koenig him-
self oversaw a complete renovation of
the house in 1998, after which it was
sold for $1.5 million. The architect
observed in a 2003 interview, “All the
aspects of the building are so inte-
grated that you can't take one thing
out without destroying the whole!” The
opening bid is set at $2.5 million.
Other Modernist gems that
have been auctioned in past years

include Mies van der Rohe’s
Farnsworth House, sold by Sotheby's
in 2003 for $7.5 million, and Philip
Johnson'’s Rockefeller Guest House,
which garnered $11.1 million at
Christie’s in 2000. Auctions lend
more rarefied cachet to what is
already a precious commodity, and
the bidding wars inspired by the set-
ting inevitably lead to higher prices.
“This is not just a piece of archi-
tecture that you can determine the
value of based on the local market,”
explains Wright owner
Richard Wright. “There is a
space between art and
architecture where this
home and other significant
properties lie” Current
owner Mark Haddawy
seems to have intended
nothing less for his resi-
dence, having stocked the
house with art and design

tie these things together and gener-
ate connectivity.”

Initial plans for the $34 million
building began in 1994, when New
York City developer and philanthro-
pist Paul Milstein donated $10
million to the college. The project
is nearing the end of schematic
phase, and ground breaking is
expected in 2007. John Gendall

heirlooms; in what might be
described as an expensive rummage
sale, these items will be auctioned
on the same day as the house.

The Case Study Houses were
commissioned by Arts & Architecture
editor John Entenza to promote new
building materials, aesthetics, and
technologies, and to showcase well-
designed middle-class housing.
Other Case Study designers included
Charles and Ray Eames, Richard
Neutra, and Craig Ellwood.

Wright has enlisted photogra-
pher Julius Shulman, renowned for
his documentation of the Case Study
project, to create a new homage to
the residence. Those images, along
with an essay by historian James
Steele and photographic interpreta-
tions created by art-world high-flyers
such as Catherine Opie and Grant
Mudford, will be available in a limited-
edition catalog. Jeremy Lehrer
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Industrial designer Bill Stumpf, creator of the Aeron chair, dies

Bill Stumpf will forever be associ-
ated with the Aeron chair, that
totem of the dot.com boom of the
1990s. But no designer was less
faddish than Stumpf, who died on
August 30 in Rochester, Minnesota,
at the age of 70.

Stumpf designed the ergonomic
Aeron for Herman Miller in 1994,
working with Don Chadwick. Eric Chan
of Ecco Design, who worked with
Stumpf on several projects, called
him “a design giant, a deep thinker, a
cultural visionary, and good friend,
mentor, and teacher.” In addition to
the Aeron, Chan says, “the Ergon and
Equa chairs, also the Ethospace office

system, were each breakthrough
designs when they were introduced.
His impact on the lives of millions of
office workers was huge.”

Stumpf was born in St. Louis
and was educated at the University
of lllinois at Urbana-Champaign. His
innovations in ergonomic design
began with hard-core knowledge of
orthopedic and vascular science,
which he gained at the University of
Wisconsin in the late 1960s. He went
to work for Herman Miller in 1970,
then two years later established
his own firm, Stumpf, Weber &
Associates, in Minneapolis. He pro-
duced the Equa chair for Herman

Miller in 1976; some have
characterized it as the first
modern ergonomic work
chair. Ethospace, done with
Jack Kelley in 1984, made
serious refinements to cubi-
cal partitioning systems,
which were just starting to become
ubiquitous. Ethospace also pioneered
wire management at the dawn of
the personal computing age. Years
ahead of its time, it came out in the
year of the first Macintosh computer.
The Aeron chair exemplified
Stumpf’s constant return to the
basics of a problem: “l work best
when humbled,” he once said. The

Lowe’s makes Katrina Cottages available for purchase

Katrina Cottages, kit-of-parts houses
designed for hurricane-affected resi-
dents of the Gulf region, will finally be
available to the public. The hardware
superstore chain Lowe’s will sell

the systems in its Louisiana and
Mississippi stores in late fall.

The bungalow-style cottages
range in size from 544 square feet
to 936 square feet, and can be
expanded. Featuring Hardy Plank
siding, wood framing, and metal
roofing, they were developed as

cheaper, more durable and attrac-
tive alternatives to the trailers that
FEMA has dispensed throughout the
area. The homes resist rot and ter-
mites, withstand winds of up to

140 miles an hour, and meet most
hurricane codes as well as the
International Building Code.

New York—based designer
Marianne Cusato first introduced
Katrina Cottages at the International
Builders’ Show in Orlando in January
2006. She designed two of Lowe’s

Lowe’s Katrina Cottages offer an affordable, cozy alternative to FEMA trailers.
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first four models, while the others
were designed by architect Andres
Duany, FAIA, one of the founders of
the Congress for the New Urbanism,
and by South Carolina designer Eric
Moser. The next rollout may include
as many as 15 new designs, Cusato
says. Dave Steed, general merchan-
dise manager at Lowe’s, says
that the company is aiming for a
$45-per-square-foot cost. Prices
encompass all building materials,
but exclude construction, HVAC, and
code-related foun-
dation materials.
“We can't just
put up barracks, or
assembly-line hous-
ing,” Cusato says of
the need for the
regionally inspired
cottages. “There has
to be something
that creates a sense
of place. We have
1o get back the
sense of community
that was lost.” More
than 250,000
homes need to be
replaced or repaired
in the region.

William Stumpf, 1936-2006.

Aeron became a literal metaphor for
the best qualities of network think-
ing—flexibility, transparency, and
adaptability. Those very qualities
defined the designer’s singular rigor.

Stumpf won the 2006 National
Design Award for product design,
presented posthumously by Cooper-
Hewitt, National Design Museum.
Phil Patton

The Federal Emergency
Management Agency and
Department of Homeland Security
have launched a $400 million pro-
gram that will likely help the
cottages take hold. The FEMA/DHS
pilot supports temporary modular
housing and favors “context-sensi-
tive housing.” It should be “better”
and “cheaper” than the “current
trailer-park method of sheltering dis-
aster victims,” says Tom Wolfe, senior
director of federal affairs at the AlA.
Wolfe says that many types of tem-
porary housing will be considered for
funding, including the cottages.

States have until October 20
to submit their applications for pro-
gram funds, which will be evaluated
by a FEMA-appointed selection
committee comprising government
representatives and housing experts.
How the states propose to release
the money—via low-interest loans
to developers or grants to residents,
for example—will be left to their dis-
cretion, Wolfe says. The FEMA/DHS
program is based on requirements in
H.R. 4939 Emergency Supplemental
Appropriations Act. The AlA lobbied
heavily in favor of the hill, which
became law in June. Sam Lubell
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Record News

Zaragoza prepares a garden of architectural delights for 2008 World’s Fair

The usual cocktail of trendy architec-
ture, spectacle, and a worthy cause
is the formula chosen by yet another
Spanish city for its economic self-
promotion and urban regeneration,
as Zaragoza gets ready for the next
World's Fair. Situated 190
miles west of Barcelona on
the banks of the Ebro,
Spain’s second-longest river,
Zaragoza is capital of the
arid inland region of Aragon.
That contrast between its
climate and ample river
lends special relevance to
“Water and Sustainable
Development,” the theme of
Expo Zaragoza 2008, popu-
larly baptized as “ZH,0."
The Expo site com-
prises 60 acres of former
farmland within a meander
of the Ebro in which ACXT,
the landscape-design arm
of Spanish architecture and
engineering giant IDOM, has
created a series of organi-
cally shaped platforms and
pavilions. The fairgrounds
are set amid a 130-acre
Aquatic Park designed by
French landscape architect
Christine Dalnoky and
Barcelona-based architects
Ifaki Alday and Margarita
Jover. The park includes a
botanical garden and a
chain of waterways inte-
grated into a natural water
purification system.
Expoagua, a public
company set up and
financed by national, regional, and
municipal authorities to build the fair,
organized a series of juried competi-
tions to select participating architects.
The winners represent a cross section
of young and established Spanish
architects, as well as some interna-
tional firms. But only a few broach the
fair's theme with real inventiveness.
Standing out among the Expo
projects are Zaha Hadid’s Bridge
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Pavilion, which spans the Ebro
[RECORD, September 2005, page 47],
a Congress Center by Madrid archi-

tects Fuensanta Nieto and Enrique

Sobejano, and Francisco Mangado’s
Spanish Pavilion. The Congress

Center combines a modulated struc-
ture, long-span prefabricated beams,
and other prefabricated elements for
both rapid assembly and a geomet-
rically elegant design. Mangado's
pavilion is conceived as a grove of
ceramic “tree trunks,” which are
structurally hung from a thick roof
plane penetrated by light wells. The
trees rise from a pool and draw water
up their trunks via osmosis to cool

the surrounding space through evap-
oration. “Clearings” in this forest will
contain glazed exhibition spaces.
Other projects include a 240-
foot Water Tower with a teardrop
footprint, a vertical exhibition on

i

Highlights of Expo Zaragoza 2008, from top: Goya Space; Spanish Pavilion; Congress Center.

water’s environmental cycles, and a
lookout platform, all designed by
architect Enrique de Teresa; six
themed exhibition plazas mixing
organic forms and water features by
the Barcelona team of Enric Batlle
and Joan Roig; a fluvial aquarium by
Alvaro Planchuelo, a specialist in
the type; and the Pavilion of Aragon,
designed with a basket-weave skin

by the local firm of Olano and Mendo.

Architectural achievements will
span beyond the fairground limits.
Goya Space, for example, is @ modest
proposal to revitalize the downtown
Museum of Fine Arts and adjacent
School of Applied Arts, both built for a
1908 fair. The project is dedi-
cated to Aragon’s most famous
native, painter Francisco de
Goya. The competition
attracted Dominique Perrault,
Gae Aulenti, Spanish architects
Cruz and Ortiz, Jordi Garcés
and Fermin Vazquez, and oth-
ers. Herzog & de Meuron won
with a proposal to carve four
spaces out of the school vol-
ume to represent a Seville
church, a Madrid chapel, the
country house where Goya's
famous “Black Paintings” were
found, and Madrid’s Royal
Academy. While each of the
four original sites hold or have
held Goya'’s paintings, the walls
of these emblematic “Anchor
Rooms” will be finished only
in gray brick to match the
building facades. They will also
contain commissioned art-
works related to Goya “to
create an uncomfortable dia-
logue between art and
architecture,” according to the
architects’ brief. A double brick
staircase between the two
buildings will add a new point
of entry, too.

Zaragoza mayor Juan
Alberto Belloch has won broad
citizen support for the fair, and
the cooperation of the region's
political parties. Aragon president
Marcelina Iglesias has called the fair
an opportunity for the city to “make a
20-year leap forward.” The public
budget for fair infrastructure is just
over $1 billion, with additional costs
for related improvements to the city’s
airport, highways, and riverside. After
2008, the precinct will be dedicated
to cultural activities and a technology
research park. David Cohn
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A river runs through it: Ivies’ expansion
plans to jump natural boundaries

With both their coffers and their
campuses bursting at the seams,
Ivy League universities are beginning
to initiate large-scale expansion
campaigns. These schools are grad-
uating from the quadrangle to
become multibillion-dollar, master-
planned developments that stretch
dozens of acres into surrounding
neighborhoods.

The board of trustees at the
University of Pennsylvania adopted a
plan in June for a $2 billion redevel-
opment and expansion to last
several decades. Authored by Sasaki
Associates, the plan capitalizes on
the anticipated acquisition of a 24-
acre land parcel currently owned by
the United States Post Office.

The decision dates to 2004,
when new UPenn president Amy
Gutmann promised to connect the
campus with the city. The Schuylkill
River divides its eastern edge from
Philadelphia, while a university-owned
industrial zone, transportation
corridor, and sports fields, wedged
between the campus and the river,
enhance the sense of isolation.

New high school wears its mission on its sleeve

If one is going to create an architec-
ture-themed high school from
scratch, then it follows that the
building itself could become a chief
teaching tool.

The notion seems romantic, but
behold Arquitectonica’s muscular
High School for Construction
Trades, Engineering, and
Architecture. Opened this
fall on the site of an old
brush factory in Ozone
Park, Queens, the 150,000-
square-foot structure has
five simple but educational
skins. Each marks a differ-
ent function: precast
concrete clads the audito-
rium; painted steel is used
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The Sasaki plan aims to inte-
grate the campus, the newly acquired
property, and the industrial wedge
into one, and to unite this new whole
with the city. Dennis Pieprz, Sasaki
president and principal in charge,
explains, “The design intends to make
the expansion of the campus seam-
less with the city.” This will largely be
accomplished with a series of mixed-
use facilities, cultural venues, public
spaces, and an emphasis on the
bridges that connect the two sides of
the river.

The UPenn plan bears a
resemblance to a plan under way at
Harvard, which is preparing to submit
a 50-year development scheme that
encompasses 200 acres across the
Charles River, in the city of Allston.
Harvard has had longstanding facili-
ties in Allston, including the Business
School and Soldier’s Field, as well as
acreage it has amassed since 1997.
The current master plan will weave
these parts together and add an
ambitious science and cultural pro-
gram, open space, and commercial
opportunities within the larger parcel.

for the library and corrugated steel
for the construction and carpentry
lab; the entrance is glass block; and
redbrick is used in the three-story
volume containing classrooms, which
cantilevers to rest atop an equally
cheeky slanted concrete column.

The school’s many claddings signify different interior functions.

Sasaki Associates envisions the UPenn expansion to engage the urban fabric.

The scheme also entails relocating
Harvard’s other professional schools
and some undergraduate housing
across the river.

Led by Cooper, Robertson, and
Partners in collaboration with Gehry
Partners and Olin Partnership, the
master-plan design team aims not
only to merge the campus on both
sides of the river, but also to encour-
age interaction between different
schools and departments.
Sustainable design is a priority
throughout. As part of the Harvard
Green Campus Initiative, all new
buildings will comply with a yet-to-be-
determined LEED standard.

In September, Behnisch

Essentially, it's a materials study
right there on the sidewalk. And it
picks up again in the double-height
lobby-cum-gallery, where various
cladding pierces the front wall to
define the program of volumes inside.

From nearly anywhere you
stand, the jutting
and nesting boxes
arranged along
the elbow of the L-
shaped classroom
“bar” is easy to
read. “It's like a
teaching library of
possibilities,” firm
principal Bernardo
Fort-Brescia, FAIA,
says.

Architekten submitted conceptual
designs for a 500,000-square-foot
science center. This group of four
sustainable buildings will house

a number of different science
departments, but will focus on
accommodating dialogue between
those groups. Daly Genik was
selected to design a visual arts cen-
ter in May 2006.

Chris Gordon, Harvard’s C.0.0.
for the Allston Development Group,
says the campus plan is “an inter-
disciplinary plan where academics
can really flourish.” The budget is
not yet final, but Gordon expects the
plan’s submission to Allston by the
end of 2006. J.G.

Using the physical structure this
way was important, precisely because
the school isn't the first of its kind.
The School Construction Authority
and architect of record STV wanted
the new building to stand out from
similar programs in Philadelphia,
San Francisco, and Manhattan when
they tapped the Miami firm. They
measured some astonishment when
students began scrutinizing their
new environment and giving visitors
architectural tours. Fort-Brescia isn't
surprised they felt a connection,
though, noting, “Schools are generally
classic brick with catalog details. This
one has edges that are emerging
and raw—the restless energy of
adolescence.” Kelly Beamon

e e~ A



" The Sloan Water

UNCONTROLLED, WATER SHAPES NATURE.

Controlled,
it can shape
our future.

Conservation Division
was established to identify
and develop the most
advanced plumbing
conservation systems —
products which control
water and contribute
toward LEED® credits.
Sloan Is THE Water
Conservation Company.

* Solis™ Solar-Powered
Faucet

* Waterfree Urinals

* FLUSHMATE® 1.0 gpf
Pressure-Assist Units

e Crown® HET
Flushometers

For more information call
800-9-VALVE-9 (800-982-5839) ext. 5609
www.sloanvalve.com

CIRCLE 21 ON READER SERVICE CARD OR GO
TO ARCHRECORD.CONSTRUCTION.COM/PRODUCTS/




| Record News

French business district to be upgraded

In July, the French government
announced major long-term rede-
velopment plans for the suburban
Paris business district La Défense in
order to shore up aging buildings
and to make the zone more com-
petitive internationally.

Built over a looped network of
roads at the end of Paris’s historic
axis, the urban design of the 395-
acre La Défense was inspired by Le
Corbusier’s concept of towers in a
park. The project, named for the
Franco-Prussian War monument La
Défense de Paris, began in the
1950s alongside postwar economic
recovery. Houses, small factories,
and farms were first demolished to
make way for the Center of New
Industries and Technologies (CNIT),
the 1958 exhibition hall built by the
Federation of Engineering Industries
to show off French industrial
achievements; the Etablissement
Public pour '’Aménagement de La
Défense (EPAD) was founded the
same year to purchase land for the
future district.

Although built in phases after-
ward, the overall urban design of La
Défense has “changed little” says
Bernard Bled, director of EPAD, which
now manages La Défense. “It is nec-
essary to make it better, more daring,
more modern.”

Even in its infancy, commenta-
tors criticized La Défense for failing
to engage the street or to mix uses.
The newspaper Le Figaro reported,
“The walkways at midday are about
as quiet as a Sunday afternoon in
the country, and at night you could
think there’s a curfew.” The CNIT,
however, was celebrated for its 153-
foot, thin concrete roof span.

One in six La Défense buildings
was built before 1985 and has not
been refurbished since. Work will
begin with the partial demolition and
modernization of 17 high-rise build-
ings, and includes Kohn Pedersen
Fox’s redesign of Axa Tower, which,
reconstructed to a height of 738 feet,
will become the tallest building in
France. Other projects include the
refurbishment of the Quatre Temps

Massing for new skyscrapers surrounding Grande Arche de La Défense.

shopping complex as well as the
overhaul of the interior of CNIT.

Along the front of the CNIT’s
semicircular glass facade, four ter-
races will be sunk into the pedestrian
parvis, or esplanade, that runs up
the spine of La Défense. Crossed by
footbridges, the planted terraces are
designed to reveal the full height of
the building, whose base was con-
cealed by the parvis.

New skyscraper construction is
due to start in 2007. That effort will
create at least 3.2 million square
feet of floor space over a five-year

LVMH announces private museum designed by Frank Gehry

Frank Gehry, FAIA, is designing an art
center in Paris for luxury goods com-
pany Louis Vuitton Moét Hennessy.
The $127 million project, the Louis
Vuitton Foundation for Creation, will
be located in the Bois de Boulogne.
The foundation will
“open a dialogue with
wider audiences,” says
company chairman
Bernard Arnault, who
initiated the project.
LVMH already has an
art gallery on the top
floor of its new store on
the Champs Elysées,
and has hosted exhibi-
tions at Paris’s Pompidou Center,

Palais de Tokyo, and Grand Palais. The

new building is scheduled to open in
late 2009 or early 2010. Modern and
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contemporary art, as well as original,

site-specific commissioned work, will
likely be themed around LVMH prod-
ucts and symbols. The center will
also contain spaces for research,
documentation, and teaching.

The LVMH museum will billow in Paris’s Bois de Boulogne park.

The building will take shape on
the site of a former bowling alley

next to the Bois de Boulogne’s Jardin
d'Acclimation, a large children’s park.

A model revealed at a press confer-
ence showed an asymmetrical,
hunched-over structure with a solid
core and jaggedly cut-glass skin.
The materials making up this core
have not yet been determined, says
LVMH spokesperson
Jun Fujiwara. The
company’s press
release describes the
building as “a vessel
within the trees” that is
visually open to its
environment.

Suzanne Pagé,
formerly director of the
Musée d'Art Moderne
of the City of Paris, will be the foun-
dation’s artistic director.

This will be Gehry’s second
building in Paris. In 1994, he

period. And 1,400 apartments

are due to be completed by 2013,
followed by the extension of a fast-
transit train line to improve links
between the capital, La Défense,
and the surrounding region. The
project will be financed by the sale
of building permits.

EPAD also announced that it will
launch an international architecture
competition this year. The winning
architectural firm will construct an
iconic building, the Tour Signal, which
will symbolize the urban renewal of
the district. Robert Such

designed the American Center in
Bercy; it was recently converted into
the Cinematheque Frangaise, a film
museum and library.

LVMH's plans are anomalous
for Paris, where public museums
are still the norm. Other private con-
temporary art museums include the
Cartier Foundation, designed by
Jean Nouvel, and the Maison Rouge,
founded by art collector Antoine de
Galbert. Arnault’s rival Francois
Pinault, founder of luxury brand
Pinault-Printemps-Redoute and
owner of Christie’s auction house,
recently scrapped plans to build a
contemporary art museum on the
lle Seguin in nearby Boulogne-
Billancourt. Citing bureaucratic
delays, he moved his museum to
the Palazzo Grassi in Venice. S.L.
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Developers seek to impress
by channeling Monet
Transplant Claude Monet’s water lilies to Atlanta?

Why not, say two developers. A new gated commu-
nity named Le Jardin, inspired by the water garden

|dea:

Quickly replace
devastation
with development.

at Monet’s estate in Giverny, France, is now under
construction on the southern fringe of Atlanta. The
brainchild of Brian Jordan and Stephen Macauley,
the project has been blessed by the Academie des
Beaux-Arts and the Fondation Claude Monet. In
fact, Gilbert Vahé, chief gardener of the estate for
more than 30 years, will personally oversee the
development of two replica water lily ponds.

“The climate is very different,” Vahé says. “But
we'll have fewer problems than Monet himself had
in growing water lilies because [the weather is] far

The picturesque gatehouse of Le Jardin.

more favorable.” Vahé adds that the Atlanta replica
may be truer to the garden in Monet’s time,
because tourists have worn down the original.

NCG Architects of Atlanta is designing the
French-inspired entry features, gatehouse, and
clubhouses, and helping to develop architectural
guidelines for the residences. Le Jardin will include
167 luxury houses, priced from $1.5 to $6 million,
and 800 other residences priced from $350,000 to
$1.5 million. Community amenities are to include
two clubhouses, an athletic park named after
Jordan (who plays for the Atlanta Braves), retail
shops, and 24-hour concierge service. The 1,100-
acre site will also be peppered with large-scale
public sculptures commissioned through The Lowe
Gallery, by artists such as Richard Hallier, Margarita
Checa, and Hans Van de Bovenkamp.

“For me, it was important to create this com-
munity where kids can see beautiful sculptures and
gardens and learn about them,” says Jordan, who is
also a children’s book author and founder of the
youth-oriented nonprofit Brian Jordan Foundation.
Macauley calls Le Jardin “sort of the anti-golf com-
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Popular architecture forum launches in New York

lts architecture’s version of speed
dating. At Pecha Kucha, an event
born in Tokyo in 2003 and intro-
duced to New Yorkers in September,
architects are allowed 400 seconds
to show 20 images of their work.
“There's no saying ‘back’ to the pro-
jectionist,” explains Klein Dytham
Architecture principal Mark Dytham,
who began organizing the events
with partner Astrid Klein. Indeed, the
projectionist changes the slide every
20 seconds, ready or not.

The first Pecha Kucha New York
was held, incongruously, in a beer
garden in Queens. While competition
from a dozen other architecture-
related events the same September
evening portended a low turnout,
more than 500 people, mostly young

professionals, attended. “Zaha Hadid
must be speaking to an audience of
three people tonight,” an ebullient
Dytham said.

Sarah Oppenheimer, a concep-
tual artist, presented a “piece” in
which sculptural objects were classi-
fied according to the Dewey Decimal
System, while landscape architect
Kate Orff of New York's SCAPE did a
brilliant riff on the tension between
answering e-mails and actually
working. Other presenters offered
more conventional, if speedy, slide
shows: Dytham, whose firm is based
in Tokyo, showed a narrow house
constructed as part of a billboard in
that city; New Yorkers Ben Aranda
and Chris Lasch showed the 10 Mile
Spiral, a traffic interchange-cum-

MIT reboots Media Lab project

Mothballed in the aftermath of the
dot-com collapse, the expansion of
MIT's Media Lab, designed by
Fumihiko Maki, has been reconfig-
ured and relaunched. The revised

Maki’s MIT Media Lab design was trimmed back from the 200,000 square feet proposed in 1999.

163,000-square-foot scheme of
labs, studios, offices, and meeting
spaces is a scaled-back version of
Maki's Modernist design from the
late 1990s. Ground breaking for the
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$120 million, six-story building is
slated for spring 2007.

Unrealized during MIT’s recent
spate of marquee projects, the
Media Center project had to be

resold to decision makers as a
space that would benefit numerous
departments and the campus com-
munity, according to Adele Naude
Santos, dean of MIT’s School of

casino for Las Vegas; Eric Bunge and
Mimi Hoang of New York firm
nArchitects presented Wind Shape,
an installation they completed this
summer in Lacoste, France.

ShoP Architects’ Gregg
Pasquarelli announced that he was
going to show “illicit images"—ones
the clients had never released—that
included rejected proposals for the
East River Park, a building in Little
Italy that brilliantly skirts the historic-
district requirement that the facade
be made of bricks, and renderings
of a new Rector Street Bridge to
replace the temporary bridge the firm
designed shortly after 9/11. He added
that if there were any reporters pres-
ent, he would “deny the whole thing in
the morning.” It's exactly that kind of

Architecture and Planning. “There’s
a larger mission than serving one
entity,” she says. During the go-go
'90s, the Media Lab, avatar of the
so-called new economy’s melding
of digital media,
advanced design,
and marketing,
proposed funding
the building mostly
through corporate
donations. As the
tech bust proved,
Santos explains,
“that was not a ten-
able position.” MIT
wound up investing
in the project along
with corporate and
private donors.
Maki’s
Minimalist steel,
glass, and aluminum
design includes a
double curtain wall and external
aluminum screens. The light-filled
interior features open floor plans,
overlapping spaces, and several large
atria. An extensive basement level

subversion that defines Pecha Kucha.
Dytham says, “We try and get the
better-known designers to show
something they couldn’t normally
show at a ‘real’ lecture. We all know
what they do—{[so] show us some-
thing unexpected.”

The tack seemed to appeal to
Reed Langhofer, a 26-year-old
designer at Perkins Eastman, who
said he would attend the next Pecha
Kucha, while he shared a pitcher of
Hoegaarden with a group of friends
from Tulane. “We've had fun, and
the presenters seemed to have fun,
100,” he said, adding that the format
meant “we got to see a lot more
work than in a normal lecture.”
Check pecha-kucha.org for news of
the next event. Fred A. Bernstein

was eliminated from the original
design, and the building’s mechani-
cal systems and other details are
being updated, according to Santos.

The new building will connect
to the Media Lab’s current home,
the Wiesner Building, designed by
.M. Pei and completed in 1984.
The combined structures will
accommodate the Media Lab, the
List Visual Arts Center, the archi-
tecture and planning department’s
visual arts program, and the MIT
program in comparative media
studies, as well as the Okawa
Center for Future Children and the
LEGO Learning Lab.

That the plans could be dusted
off fairly easily attests to the dura-
bility of Maki's design, Santos says.

“He does things with extraordi-
nary elegance and clarity, and he’s
incredibly efficient,” adds William
Mitchell, professor of architecture
and media arts and sciences and
former dean of architecture and
planning. “He manages to get a lot
of program onto a tight urban site.”
Ted Smalley Bowen



nsferable

RANTY

Mornscape.

o s avvay ][1/“0%/: Ll e rf(/ima%“/.

-

5 a new altitude with LG HI-MACS Acrylic Solid Surfacing. Experience

lette. The surreal color selections are just the thing you need to make

LG

= ' crylic Solid Surface
CIRCLE 22 ON READER SE LAK { ar '\I e niicl Surfs o
www.lgvolcanics.com TO ARCHRECORD.CONSTRUC' ROL

www.lgcountertops.com




The LONSEAL Collection

CIRCLE 23 ON Ri

TO ARCHRECORD.CONST

VICE CARD OR GO

ON.COM/PRODUCTS/

| Record News On the Boards

Episcopal Academy

Talk about closure: When architect
Robert Venturi, FAIA, was a senior at
Princeton, he chose to design a new
chapel for his alma mater, Episcopal
Academy, as his thesis. This time,
Venturi, Scott-Brown & Associates is
designing the chapel for real—as
the centerpiece of the college prep
school's new 123-acre campus.

The $212 million project consol-
idates two sites in the Pennsylvania
towns of Merion and Devon onto a
former dairy farm in Philadelphia’s

western suburbs. In addition to
Venturi, Scott-Brown, Hillier
Architecture is acting as master
architect. Hillier is responsible for
coordinating teams as well as the
master plan, and is designing the

lower, middle, and upper schools, the
science building, and the renovations
of three historic buildings. The Gund
Partnership is responsible for the
campus center, which will include two
theaters, dining rooms, a library, and
a visual arts center. And Bohlin
Cywinski Jackson's athletic complex
will include a gymnasium, a three-
court field house, 10 squash courts, a
fitness center, dance studio, wrestling
room, and an indoor competition pool.
The chapel will anchor one end
of a great lawn, which slopes
gently and opens up to rural
views. The other campus build-
ings flank this green space,
forming smaller landscape
vignettes. While the designs

: ‘JL stress the buildings” and mak-

ers’ individuality, they also
sport simple rural forms, with sloping
metal roofs and an abundance of
masonry and local fieldstone. Ground
breaking took place September 27,
and the new site will open to students
in fall 2008. David Sokol

West Point library/interactive learning center

Gothic gets a crisp, glassy update at
West Point when the Jefferson Hall
library and interactive learning center
opens in March 2008. The campus’s
first new central academic building
since 1972 was planned and
designed by STV architects and engj-
neers in collaboration with Holzman
Moss Architects for the U.S. Army
Corps of Engineers.

Sitting on the edge of the
United States Military Academy
parade ground, the six-story, $70
million building was designed with
contextual harmony in mind: Stone
cladding was sourced from the same
quarry as existing structures; step-
back massing is demure; similar
design details include a “West Point
Arch” and entry sallyports and win-
dow surrounds that riff on the local
architectural lexicon.

Despite the antiquated appear-
ance, the interior features no
monastic nooks and crannies. The
151,000-square-foot building includes
media rooms, technology centers,
and 10 interactive learning centers,
plus storage for 1 million volumes.

And cadets can marvel at the Hudson
Valley views framed by a swath of
glazing on the northern elevation.

The library has a bronze rating
under the SPIRIT program, which is
equivalent to LEED certification. D.S.
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North Carolina Museum of Art expansion

The rooftop of the North Carolina
Museum of Art's new 127,000-
square-foot extension building will
pay tribute to the hills of North
Carolina when it opens to the public
in spring 2009. Designed by the New
York firm Thomas Phifer and
Partners, the single-story pavilion will
be clad in satin-finished stainless
steel that hazily blends into the 164-
acre campus, and topped with a
rolling roof plane dotted with occuli.
To protect the artworks from
incoming daylight, Phifer collaborated
with lighting consultants Fisher
Marantz Stone and engineers at Ove
Arup to create a system that blocks
99 percent of skylight illumination
and filters it into a controllable ambi-

ent glow. Ribbons of vaults and cof-
fers will reiterate the form of the
exterior rooftop. Periodically, “garden
galleries” will provide visitors with
visual connections to outdoor sculp-
ture. The building will also include a
café, retail store, restrooms, and a
coat check, as well as subgrade
space designated for back-of-house
functions and circulation.

The expansion will also include
renovation of the NCMA's existing
building, designed by Edward Durell
Stone. The 23-year-old facility will
connect to the expansion via a new
arrival plaza, and its interior will be
turned over to spaces for temporary
exhibitions, collections management,
events, and administration. D.S.

8746 Sunset Boulevard houtique

To create the Bladerunner-esque gills

and turning, tapered slats of the exte-

rior of 8746 Sunset Boulevard, former

Design Vanguard honoree Patterns

[RECORD, December

2004, page 124] is

having Salt Lake

City—based com-

pany 3form extrude

polycarbonate

panels that it will

simultaneously dye

metallic blue. Some

of those panels will then be heat-

formed over CNC molds, and all will

be attached to a steel frame before

being assembled on-site to create a

7,600-square-foot, stylish boutique.
Although the panels’ flowing

qualities suggest that pricey fashion

goods would dwell within it nicely, the

building doesn't have a tenant yet.

Patterns’ design may help get a lease

signed. Principals Marcelo Spina and

Georgina Huljich contorted the facade

inward to lend more prominence to a
massive corner window. Because the
boulevard crests at that point, the
window will seem to hover, grabbing
shoppers' attention.
The designers
twisted an interior
fiber-polymer stair-
way “the other way,
which produces
reciprocity with the
facade,” Spina says.
For all the high-
tech effects, approximately half of
8746 Sunset is finished in stucco.
That's a holdover from the site’s for-
mer incarnation as a house, the
footprint of which the Patterns design
entirely reuses. Code requires that
half of existing walls remain in place,
but as former residents peer into the
building’s shimmering gills, or observe
it glowing at night, they may never
remember it was once home. Kluger
Architects is architect of record. D.S.
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the emerging architect
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Architect, know thyself! And know what to call thyself. This month’s Design follows two architects
who knew themselves well enough to realize that the most creative place for them was right where
they started, in Tucson, a place they closely connect with. Then, in Work, we meet an unlicensed
architecture-school graduate and public official in Aspen, Colorado, who was challenged for calling
himself an architect. Find out more about these people at archrecord.construction.com/archrecord?/.
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Design

Ibarra Rosano Design Architects

For Luis Ibarra and Teresa Rosano, princi-
pals of Tucson-based architecture firm
Ibarra Rosano Design Architects, every
project is a renovation—even if it isn't.
“The project grows from the landscape,”
says Ibarra. “What we're really doing is
remodeling the existing space.”

Tucson natives, Ibarra and Rosano feel a fierce connec-
tion to the rugged Arizona terrain. The two met in architecture
school at the University of Arizona, and although they say their
professors encouraged them to move to a more vibrant place,
such as New York City or Los Angeles, it was Ibarra’s studies
and friendship with visiting lecturer Glenn Murcutt that quite
literally changed their lives. The Pritzker Prize-winning Australian architect, Garcia Residence, Tucson, 2001

iENERREEE |

known for his economical and hands-on approach to design, advised Ibarra This 2,1 50-square-foot home, of
always to understand the place for which he was designing. “We know Tucson sandblasted, engineered concrete
intimately,” says Rosano, “and we love the distinct seasons that most people block, steel, birch, and concrete,
don’t even think it has—the amazing monsoons, the smell before it rains, the appears like a natural extension of
raw desert, and the tough and fragile landscape.” Ibarra agrees. “We feel a its rocky desert hillside environment.

responsibility to stay here and do something positive and beautiful,” he says.
“Also, it's still unchartered territory.”
While the married team and their

Winter Residence, Tucson, 2004
A dark, 1940s brick house was trans-
formed by adding crisp details and
light-filled living areas. A fireplace
that bisected the mail living spaces

five-person firm apply modern princi-
ples of proportion and scale to their
work, they also look to the past and
the future for what works for the region.

“When we use a material, we like it to was removed, and a huge skylight

stand on its own,” says Ibarra. “We put where its chimney once pene-

rarely use frame construction, but trated the roof. A glass-enclosed

mostly adobe, rammed earth, and shower extends to a private court-

block masonry. Sometimes the sim- yard. Other outdoor features include

plest construction techniques are the a pool, fountain, and fireplace.

best to insulate and make a building
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energy efficient.” According to the archi-
tects, each building they design needs
to perform without hi-tech gadgetry, yet
be prepared for future systems. “Even
if a client can’t afford solar panels or
other such systems, we want that future
conversion to be possible for them,”
says lbarra.

The two lament how, especially in
a fragile environment such as Arizona,
so many oversize, inefficient homes are
built without a second thought. “The
crutches that are put in place make it
inexpensive and easy to do the wrong
thing,” says Ibarra. To oppose that state
of mind, the two are involved in city planning in Tucson, and are moving their
focus from residential projects to more public ones. They were also chosen
by the Scottsdale Museum of Contemporary Art to design an installation for
the Border Film Project, which is dedicated to simplifying the complexities of
immigration. As they expand their scope of work, Ibarra and Rosano say
they’ll take a collaborative approach. “We want to stay hands-on, but we do
feel like we can handle more,” says lbarra, “and we’ll always team up with
people who know the place.” Ingrid Spencer

For more photos and projects by Ibarra Rosano Design Architects,
go to archrecord.construction.com/archrecord2/.

Work

Downing Residence, Tucson,
2003

The living, dining, and kitchen
areas of this 3,500-square-foot
home are situated beneath an
upward-sweeping roof that helps
to maximize views of the city on
one side and mountains on the
other. A library balcony hangs
over a two-story gallery space
that overlooks the valley below.

Ibarra Rosano Residence and
Studio, Tucson, ongoing

The firm’s first foray into design-
build, this 2,200-square-foot home
with a 650-square-foot studio
serves as the firm headquarters
and a laboratory for experiment-
ing with new ideas, forms, spaces,
and materials.

The word architect: A question of title

Many unlicensed architecture-school gradu-
ates have a difficult time describing their
jobs to family, friends, and others outside of
the profession. Though classified by the pro-
fession as interns, their work is remarkably
similar to the kind of work they would be
doing if they were licensed. Yet the title of
architect is restricted by state licensing
boards to refer only to currently licensed
practitioners. The challenge is that, to most
people outside of the profession, intern
doesn’t resonate as a proper title for a

graduate with a professional degree in a

Architect and Aspen city council

respectable full-time job—especially one a
member Jack Johnson. few or more years out of school.

Based on a ruling from a recent court
case in Colorado, this confusion may be resolved, at least for casual conver-
sations and other noncommercial situations. Jack Johnson, 42, was an archi-
tecture graduate running for the Aspen city council. During his campaign, he
referred to himself as an architect in various public forums, though he was
also careful to explain that he was not a “licensed architect.” A political rival
filed a complaint with the Colorado Board of Examiners of Architects, and the
board issued a formal cease and desist order to Johnson, demanding that he
stop referring to himself as an architect or face a $1,000 fine or six months in
jail. Johnson instead sued the board for violating his First Amendment rights,
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and the board eventually rescinded its order. However, Johnson pursued the
case in order to fully resolve the issue, and in May 2006 the Colorado District
Court ruled in his favor.

Specifically, the court held that the board’s action was “far more restric-
tive than it needed to be in order to protect the interests which were the board’s
charge.” When asked why he sued the board rather than simply stop referring to
himself as an architect, Johnson said, “The board’s position was wrong. The
board refused to make a distinction between commercial and noncommercial
speech, and | wanted to make it clear that there is such a distinction and that
the board does not control noncommercial speech.”

Johnson also won his election and now sits on the Aspen City Council. He
regularly draws on his architectural education and experience to inform a vari-
ety of public policy issues in Aspen, including the redesign of the main road
entering the city, and affordable housing in this resort town. “As an architect
influencing public policy, | would have expected the board to encourage me
rather than to censor me,” said Johnson. While Johnson agrees that licensing
boards should regulate the use of the title, he also agrees with the court that
outside of commercial transactions, unlicensed individuals have an expansive
constitutional right to use the word architect as they see fit. Casius Pealer

For more information about Jack Johnson’s case, including
his direct contact information for individual questions, visit
archrecord.construction.com/archrecord2/.
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Hollowing out the middle:

What’s lost

“when a housing enclave is sold

Of all the concepts dear to
Modernist urbanism, perhaps the
most uniformly reviled is the notion
of “towers-in-the-park.” This idea,
which descends from Le Corbusier’s
Radiant City plan (a late spawn of
the marriage of rationalism and
pastoralism that produced its imme-
diate predecessor, the Garden City),
is heavily identified with the failures
of urban renewal and public hous-
ing, with a deadening, penitential,
environment, the very antithesis of
the good, diverse, city. The most
focused and devastating attack on
such planning was surely that of
Jane Jacobs, whose advocacy of the
rich and variegated ecology of urban
neighborhoods like Greenwich
Village or Boston’s North End forms
the substrate for the way most of us
think about successful cities today.
Among the places that came in
for Jacobs’s most seething oppro-
brium were Stuyvesant Town and
Peter Cooper Village—adjacent
developments covering 18 square
blocks on the East Side of
Manhattan—which she excoriated
for their uniformity and deadly
effects on the lively, economically
mixed life of the street, her gold
standard for urbanity. To be sure, the
phalanx of 110, redbrick, minimally
detailed slabs, designed by Irwin
Clavan and Gilmore Clarke in 1947,
do look like a typical—and, at
11,000 units, especially enor-
mous—"“project,” and Jacobs's
observations about their lack of

Contributing editor Michael Sorkin
is the director of the urban design
program at City College of New York.

Critique

By Michael Sorkin

commercial activity remain largely
valid. But the well-maintained and
very green enclave is beloved by
its residents, many of whom have
lived there for years. And, in a huge
city configured as a mosaic of
neighborhoods and districts, its
exceptionality, its interruption of the
grid, is more than supportable; it is
downright pleasant. New York has
many such successful enclaves of
difference—including Forest Hills,
Sunnyside Gardens, and Washington
Square Village—that suggest the
city can be enlivened by occasional
large-scale departures from the
short-block default.

Stuyvesant Town and Peter
Cooper Village were the vision of
Jane Jacobs's arch-nemesis, Robert
Moses, and embody the sweeping,
authoritarian way of doing business
that allowed him to remake the face
of the city like no one before or
since. Moses conceived the project
in 1943 as a home for veterans
returning to a housing-strapped city,
and turned to the Metropolitan Life
Insurance Company to build it—a
classic “public-private partnership.”
MetLife was already a major devel-
oper of large urban housing,
including the Parkchester complex
in the Bronx (Clavan and Clarke
were on the design team here, too),
constructed from 1938 to 1942 for
40,000 residents. Both projects
were aimed at middle-class families,
and the historian Samuel Zipp
has described them as “urban
Levittowns.” While this is an apt
comparison in terms of their social
and formal homogeneity and their
ambition to tackle big problems at

Stuyvesant Town and Peter Cooper Village, as seen around 1950 (above),
have served as a haven for the middle class, but that role is now in question.

big scales, there is one crucial dif-
ference: Parkchester, Stuyvesant,

and Peter Cooper were rentals—in
a city that regulated rents.

A sweet deal for MetLife
Moses, however, offered MetLife a
sweet deal. Not only would the city
acquire all the land via eminent
domain and throw out the 3,000
poor families living in the “Gas
House” neighborhood, it would
“de-map” and convey all the streets
on the 80-acre site (one tenth the
size of Central Park) to MetLife.
Moreover, the city agreed to freeze
property taxes for 25 years at

the value of the expropriated land
before development. Finally, it
turned a blind eye to MetLife's
exclusionary practices, which
banned blacks, unmarried couples,
and single parents, until the issue

was forced by protests and legal
actions in the '50s and '60s.

The story was the same at
Parkchester, segregated until the
city’s Human Rights Commission
intervened, leading to its sale in
1968 to Helmsley-Spear, which,
in stages, converted the complex
to cooperatives.

This last bit of history is in the
process of repeating itself. In August,
MetLife put Stuyvesant Town and
Peter Cooper Village on the block,
prompting a frenzy of interest from a
range of potential buyers, from real
estate companies to investment
banks to the usual unidentified fin-
anciers from Qatar. While MetLife’s
announcement was greeted by
the real estate community with
salivation and lust, it struck fear
into residents of the complexes.
Residents have been growing anx-

11.06 Architectural Record 49

DEPARTMENTS i



jous about the sale of the property
for several years, sparked by a
$300 million upgrade undertaken
by MetLife that allows the company
to raise rents more than it would
have, and newly vigorous efforts to
get rid of tenants not listed on leases.
Anxiety focused on rent: About three
quarters of the apartments in the
two developments are protected by
the city’s rent stabilization law, which
limits increases to a level fixed annu-
ally, presently in the neighborhood of
4 percent. The law covers about a
million units in the city and is a defin-
ing factor in shaping New York’s
demographic character and a large
part of the reason we still have a
middle class. Loss of protection
would be a disaster.

Losing controls
Apartments can now be removed
from the stabilization regime under
two circumstances. When monthly
rent passes a threshold of $2,000—
via regular mandated increases or
pass-along expenses for “major”
improvements—any vacated apart-
ment leaves the system of controls
and floats to the market rate. And
tenants of apartments with rents
over $2,000 face a means test:
Those with incomes in excess of
$175,000 for two consecutive years
lose their protection, and their apart-
ments permanently exit regulation.
Due to such “natural” processes,
27 percent of the units in Stuyvesant
Town/Peter Cooper Village now rent
at market rates, which currently
top out at $3,800 to $5,850 for
the biggest units versus $1,500 to
$1,600 for those still stabilized—
two very different “markets.”
Recognizing the immense
potential in this difference, bidders
surely calculated actuarially, exam-
ining the age and income of tenants,
the frequency of turnovers, the
number of apartments nearing the
decontrol threshold, the possibility
of further “improvements” to drive
up rents, the prospects of entice-
ments or harassment to stimulate
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turnover, the number of young cou-
ples in small apartments likely to
have children and move on, and the
vigor of the market in general. The
strategy is to get apartments desta-
bilized, converted to condos, and sold
to tenants as quickly as possible. The
arithmetic looks promising indeed.
According to a real estate investor
quoted in Crain’s, “Rent stabilized
apartments in New York City are one
of the best risk-adjusted real estate
investments in the country.” The
sales literature put out by CB Richard
Ellis, MetLife's marketer, hypes the
complex (already festooned with ban-
ners advertising “Luxury Apartments”)
for its potential to become the “city’s
most prominent market-rate master
community,” and predicts that by
2018 fewer than 30 percent of the
units will remain stabilized.
Manhattan—where the middle
class is the smallest by percentage in
the country and the income gap the
largest—may be the extreme case.
But in city after city across America,
it is more and more difficult for the
core of our citizenry—teachers,
nurses, fire fighters, service workers,
technicians, and cops—to find
decent and convenient places to live.
The Census Bureau recently
reported a dramatic national rise
in the burden of housing costs. In
New York, over half of the city’s
residents pay more than 30 percent
of their incomes for housing, and
percentages are soaring across
suburbs and cities nationwide, with
the biggest crunch in Southern
California. Recognizing this crisis,
the Bloomberg administration has
declared its intention to create or
preserve 165,000 “affordable” units
by 2013 and is pursuing the goal
with some success via a variety of
subsidy arrangements, including
zoning bonuses, tax exemptions, for-
given interest on city loans, and
other indirect strategies. But, as the
scale of the Stuyvesant Town/Peter
Cooper Village sale makes dispirit-
ingly clear, market forces are
winning invisible hands down and

the net decline in affordable apart-
ments is only accelerating.

Tenants organized—with labor-
union and local political backing—
to bid on the project themselves,
with an offer of $4.5 billion and a
proposal that would have retained
20 percent of the apartments as
affordable rentals and sold another
20 percent to tenants at below-
market rates. Their case was greatly
bolstered by the tremendous public
subsidy that supported the project in
the first place (although MetLife
claims that its 25-year legal obliga-
tion has long since expired). It also
reinforced the original idea behind
the project: the provision of rental
apartments for middle-class resi-
dents at a time of shortage. However,
while there should be no question
of tenants’ rights to remain in their
homes free from fear of displace-
ment by spiking rents or coerced
purchase, even a successful bid
would, like any other condo conver-
sion, eventually have transformed
Stuyvesant Town/Peter Cooper
Village into a largely luxury estate.
Such a fate would have simply
delayed by one cycle the departure
of the middle class—and the evis-
ceration of the rental market—and
reinforced a vision of the city as a
place with a small middle class
dependent on some form of affirma-
tive action for its survival.

Who gets subsidized?

Clearly, unfettered, laissez-faire cap-
italism is not capable of providing
decent housing for everyone, nor of
making the kinds of locational deci-
sions that conduce the cities of
diversity and mix extolled by Jane
Jacobs. If the market must be regu-
lated to assure public benefits—as it
is, one way or another, in virtually
every sector of the economy—the
guestion becomes how and where to
apply public intervention. As an idea,
subsidy is a constant—benefit and
equity are the variables. The suburbs,
symbol of the American dream of pri-
vate property “rights,” were built on
the back of gigantic tax-payer sub-
ventions in the form of cheap loans
from the FHA, the deductibility of
mortgage interest, the accelerated

depreciation of commercial develop-
ments, and the vast provision of
public infrastructure—from sewer
lines to Interstates—in arrange-
ments that are, compared to the
efficiency of such systems at urban
densities—disproportionately expen-
sive. New York offers enormous

tax and other benefits to corporate
operators—from Goldman Sachs to
Barry Diller—to encourage them to
build in the city.

As a culture, however, we
prefer our subsidies to be diffuse,
oblique, disguised as incentives
whenever possible, rather than reg-
ulations or “handouts.” But the
complex of vouchers, tax breaks,
zoning bonuses, and infrastructure
funding is subsidy all the same and
it just isn't doing the job for those
who need help the most. Claims
that the real problem lies with rent
regulation are simply disingenuous.
It is time to face up to the magnitude
of the housing crisis in the U.S., which
includes a squeeze on both middle-
class incomes and on immigrants
packed illegally four to a room in
urban apartments and suburban
basements. It is time for government
at all levels to intervene massively
and directly. There’s no shortage of
strategies, and they all require sub-
sidy. The question is to whom the
subsidies go and for what.

In October, Tishman Speyer
Properties and the Blackrock invest-
ment bank bought Stuyvesant
Town/Peter Cooper Village for $5.4
billion, the largest real estate deal in
U.S. history. The city administration,
to the disappointment of many,
stayed on the sidelines. “MetLife
owns it, and they have the right to
sell it,” said Mayor Bloomberg. One of
his deputy mayors rejected the ten-
ants’ sought-after tax subsidies as
an inefficient use of public funds. The
day after the sale, the city
announced a purportedly more eco-
nomical plan to build several
thousand affordable units across the
East River in Queens—a worthy proj-
ect, but not enough to staunch the
loss of New York's affordable housing
nor slow the transformation of
Manhattan into the world’s largest
gated community. B
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Architectural Responses

Design Like You Give a Damn:
Architectural Responses to
Humanitarian Crises, edited by
Architecture for Humanity
(Cameron Sinclair and Kate
Stohr). New York: Metropolis
Books, 2006, 336 pages, $35.

In the seven years since
Architecture for Humanity was
founded in response to the housing
crisis in Kosovo, the tiny humanitar-
ian design organization has held
competitions for transitional housing
and mobile health clinics to combat
AIDS in Africa, helped prepare a
reconstruction plan for a village and
build temporary schools in Sri Lanka
after the 2004 tsunami, encouraged
architects to think creatively about
pressing social problems, and accu-
mulated a great deal of knowledge
about disaster relief.

Now, architect Cameron
Sinclair and journalist Kate Stohr,
the husband-and-wife team who
ran the organization out of their
Manhattan studio apartment for
most of its existence (and now run

Beyond buildings:
Making an impact on cities and society

Books

it from slightly larger digs in
Sausalito, California), have
published their findings in
this appealingly legible,
richly illustrated, affordable
volume. They make no
| attempt to gloss over their
own inevitable failures. In
fact, they use their experi-
ence to explain the crucial
role that local politics must
play in disaster relief. They
admit how hard it is to get
anything built in the devel-
oping world, home to 98 percent of
the 211 million people affected by
catastrophes.

The authors emphasize the
importance and difficulty of working
with local planning groups and citi-
zens, drawing on local traditions,
using indigenous materials and
building techniques, creating
replacement housing in situ, and
employing the people slated to live
in the community and involving
them in the act of building.

One of the best features of the
book is Stohr’s succinct history of
temporary and low-cost housing
from the San Francisco earthquake
of 1906 to the present, including
efforts by Le Corbusier, Buckminster
Fuller, William Levitt, Hassan Fathy,
Fred Cuny, and Samuel Mockbee.
Stohr also describes the (mostly out
of print) publications that contain
these builders’ combined wisdom.
Although some of the images in the
introductory chapters are too small
to tell the stories, the characterful
photographs describe an amazing
collection of domes, umbrella tents,
yurts, and huts made of every imagi-

nable (and sometimes unimaginable)
material, as well as tidy houses,
social centers, schools, water-
treatment devices, and sanitation
facilities—everything people need
for habitation. Even politics is dis-
cussed with wit and wisdom, so the
reader ends up informed, inspired,
and ready to enter the fray.

Jayne Merkel

New Design Cities: Antwerpen,
Glasgow, Lishoa, Montreal,
Saint-Etienne, Stockholm,

Times Square, under the direction

of Marie-Josee Lacroix and with
the participation of Francois Barre,
Saskia Sassen, John Thackara.
Montreal: Commerce Design
Montreal, 2006, 328 pages, $32.

What actions and events helped
position six midsize cities plus Times
Square as “design cities?” In search
of answers, Commerce Design

Montreal, whose annual design
contests have greatly improved

How can the development of the
design sector be stimulated? Most
of the authors agree that it is more
important to invest in people than
economic projects, that vigorous
criticism of urban regeneration is
vital, and that the provision of physi-
cal spaces goes hand in hand with
such initiatives as exhibitions, public
art projects, design magazines, lec-

tures, readings, polemics, and so on.

Taking a broader view are
theoretical essays by three leading
thinkers on cities. Saskia Sassen,
the University of Chicago sociologist,
addresses the quandaries created
when the “meanings and roles of
architecture and urban design
centered in the older traditions
of permanence are irrevocably
destabilized by digijtal networks,
acceleration, massive infrastruc-
tures for connectivity, and growing
estrangement.” John Thackara,
director of Doors of Perception, an
international design and innovation

the appearance of commercial
Montreal, conducted a 2004
symposium, the springboard for
New Design Cities.

The book offers a thumbnail
sketch for each city and Times
Square, including a brief history;
lists of outstanding designers,
design strategies, design institu-
tions, and events; and essays by,
or interviews with, city officials
and design honchos. They
address such questions as, How
can design quality and talented
designers contribute to the com-
petitiveness of cities? How can

NEW
DESIGN
CITIES

GLASGOW
LISBOA
MONTREAL
SAINT-ETIENNE

TIMES SQUARE
NOUVELLES
VILLES

DE DESIGN

Under the direction of
Sous In direction de
MARIE-JOSEE LACRO)

with the participation of

JOHN THACKARA

cities encourage design quality?
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group, notes that despite globaliza-
tion, most businesses operate in a
highly localized geography and that
local conditions and trading patterns,
skills, and culture are critical success
factors. He warns, “We have to be
careful about this business of turning
all [cities] into perfect little places.”
Similarly, Francois Barre, founder of
Paris's Centre de Creation Industrielle
and a past editor of Architecture
d’Aujourd’hui, counsels against
merely “furnishing” the city.

The book is bilingual, some-
times awkwardly so. Translations of
French texts on Montreal and Saint-
Etienne, France, come only at the
back of the book. And you won't
know there’s an English version of
Barre's essay unless you flip to the
book’s very end, past the authors’
bios. The organization (or design) of
New Design Cities is confusing, but
bear with it; the book is worth the
trouble. Andrea Oppenheimer Dean

Design City Melbourne, by Leon
van Schaik, photography by John
Gollings. New York: Wiley, 2006,
288 pages, $70.

Barcelona in the 1980s; the Dutch
“Randstat” (including Amsterdam
and Rotterdam) in the '90s; then
briefly, Antwerp and Brussels; and
in the first decade of the 21st
century, so writes Leon van Schaik,
Melbourne is the top design city.

That may be an exaggeration.
Or perhaps it wasn't when van Schaik
was writing his book. Inarguably,
Melbourne—prim, Protestant, and
largely elderly when van Schaik
arrived in 1987 to head the Royal
Melbourne Institute of Technology’s
architecture faculty—is today
Australia’s most highly educated,
youthful, diverse, and liberal city.

In Design City Melbourne, van
Schaik asks what makes cities reach
the top of the design pyramid and

what makes them lose their
standing. Hot cities cool, van
Schaik argues, when patrons
and clients start collecting
architectural projects by inter-
national celebrities at the
expense of cultivating local
creativity. “Nothing, despite
popular belief, is ever kick-
started in the culture through
imports,” he writes.
Conversely, he tells us, “The
story of a design city is the
story of when and how it
embraces its own ideas

and works through them to
generate local cultural
capital.” The author writes that
the emergence of Melbourne's
minorities (Greeks, Italians, Dutch,
Vietnamese, Maltese, Catholics,
Jews, and others) allowed the
city to forge a radical Australian
identity “from what is here, not
from nostalgia.” His book details
how architecture emerged hand
in hand with other arts, design,
and crafts and with the rise of a
local intelligentsia.

The author lists three
requirements for quick-starting
local culture: committed patrons;
architects who adjust international
canons to meet their own ambi-
tions; and critics and curators who
help practitioners understand the
process by which talent becomes
mastery and a platform for innova-
tion. Van Schaik, as a dedicated
client, booster, and critic of local
designers, certainly played an
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important role in his adopted city’s
transformation, but he could

have made the point with less
self-congratulation.

His book is a worthy ambas-
sador for Melbourne design. It
beautifully showcases the work of
more than 20 Melbourne archi-
tects—including Peter Corrigan, the
dean of Melbourne architects who
legitimized and tweaked Australia’s
suburban forms, and Greg Burgess,
whose interest in organic forms has
led to distinguished work for indige-
nous communities. A.O.D.

Victor Gruen: From Urban Shop
to New City, by Alex Wall.
Barcelona: Actar, 2005, 244
pages, $46.

Victor Gruen keeps getting rediscov-
ered. Recently, there’s been M.
Jeffrey Hartwick’s 2003 biography,
Mall Maker; then a feature-length

profile in The New Yorker in 2004.
Now Alex Wall, in Victor Gruen:
From Urban Shop to New City,
gives us a more focused account,
and something else too: the case
for Gruen’s rehabilitation.

From middle-class comfort,
Gruen (who was born Griinbaum in
1903) moved early and easily into
the artistic milieu of Vienna between
the world wars. His first storefront
designs showed a facility for
Moderne sophistication, brightened
by theatrical displays and clever
lighting. In 1938, he decamped for
the United States just ahead of the
Nazi Anschluss. It was on the West
Coast that he found his calling: By
combining innovative retail tech-
niques with an intuitive grasp of the
American automobile suburb, Gruen
became the premier architect of the
indoor shopping mall, producing 44
prior to his retirement in 1975.

Wall's chief interest is in

Gruen'’s role as the exponent
of a novel type of urban
space, a “Cityscape
Landscape” (the title of a
1955 Gruen article) of new
towns, ring highways, and
organized industrial and
commercial centers. Gruen,
the consummate salesman,
aggressively promoted
these grand strategies for
the renewal of existing
urban spaces and the cre-
ation of new ones up to his
death in 1980. By the end,
though, his increasing dis-
enchantment with the
kind of suburbanization to
which he himself had contributed
led Gruen to disown the malls, say-
ing in 1978, “I refuse to pay alimony
for those bastard developments.”
Wall would like us to under-
stand Gruen’s career as one
concentrated effort to organize
the emerging urban form. Formerly
of Rem Koolhaas’s Office of
Metropolitan Architecture, Wall
knows how to wow the reader with

copious photo-

graphs, color-coded text, Gruen’s
own charts and renderings, and a
stunning bibliography. The book rep-
resents a yeoman effort and leaves
the reader with the difficult task of
squaring the changeable Victor
Gruen with himself and deciding
which, if any, of his ideas square
with the present urban condition.
lan Volner
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On the Ground in Venice:

The 10th
International Architecture Biennale

Exhibitions
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Upon hearing that Richard Burdett,
director of the 10th International
Venice Architectural Biennale, had
announced “Cities, Architecture,
and Society” as the theme for
2006, ARCHITECTURAL RECORD
decided we had to be there.
Working with the Department of
Educational and Cultural Affairs of
the U.S. Department of State (as
we had in 2002 and 2004), RECORD
mounted a show for the U.S.
Pavilion, entitled, After the Flood:
Building on Higher Ground. The
exhibition, which opened September
10 and is closing November 19,
focuses on New Orleans and the Gulf
Coast, beset by the largest natural
disaster—Hurricane Katrina—this
country has ever experienced.

The subject matter seemed a
natural: We had already organized
an international competition for
replacement housing in New
Orleans with Tulane University’s
School of Architecture in the spring.
The 10 winners were featured in
our June 2006 issue [page 112]
and on our Web site. For the
Venice exhibition, we asked the
winners—composed of practicing
architects and students for multi-
family housing, and only students
for the innovative single-family
houses—to elaborate on their

the show with pertinent material. A
choice list of committed architects
donated their own money to ensure
that the pavilion opened with the
proper range of solutions assem-
bled and presented. The American
Institute of Architects added a

live seminar to the proceedings.
Commercial sponsors, particularly
AutoDesk, rounded out our list,

If you have not made your
way to Italy before the show
closes, RECORD has documented
it, in print and online, and invites
you to take a virtual tour. Ciao.
Robert Ivy, FAIA

Instead of milling around the way
they do in front of other national
pavilions, visitors to the exhibition
at the United States Pavilion lounge
languidly on what seem to be big
stuffed zucchini. Since the show,
After the Flood: Building on Higher
Ground, is devoted to proposals

for replacement housing in New
Orleans after Hurricane Katrina,
the lounging summons the spirit of
New Orleans, fondly called (before
the hurricane) “the Big Easy.”

The installation is actually a spe-
cially fabricated absorbent Alluvial
Sponge Comb designed by
Anderson Anderson Architecture of

STATI VNITI
ERICA

DAM

Relaxing on the Alluvial Sponge Comb at

the U.S. Pavilion in the Giardini di Castello.

San Francisco as a temporary
ideas, originally submitted as wall stop-gap for the breached levees. 1. Context
panels. To present the work in a (See page 62 for details). Here, the 2. Katrina’s effect
larger context, we called on curator fingers of the comb provide a 3. Katrina by satellite
Christian Bruun (aided in the instal-  much-needed place to relax during 4. Multifamily
lation design by Jens Holm), plus the 10th Architecture Biennale. schemes
filmmaker and photographer Neil Entering the U.S. Pavilion, view- 5. Single family/
Alexander and photographer €rs soon come to understand why future
Michael Goodman, and once again, nothing is easy in New Orleans any- 6. Alluvial Sponge
Tulane University, to help flesh out more. Photographs of the destruction, Comb
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accompanied by charts and statistics,
show what Hurricane Katrina wrought
in August 2005, and help establish
the context for the proposed replace-
ment housing.

In the first room of the pavilion,
a map of the city stretches from the
wall onto the floor. It explains how
each New Orleans ward fared in the
flood, while noting the population and
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racial composition of each commu-
nity. As is so well known, the poor
and black suffered considerably
more than other residents, more of
whom live on high ground.

On the opposite wall of this
gallery, a chart chronicles the history
of New Orleans from its founding in
1718. Registering every hurricane,
noting when the levees were built

and repaired, and describing the
racial makeup of the city in each
period, Bruun and Holm show how
disasters have changed the demo-
graphics of the city over time.

In the second gallery, Michael

Goodman'’s aerial and close-up pho-

tographs and Neil Alexander’s film

clips and photographs present a vivid

and chilling account of Katrina's

destruction—the extent of loss of life,
paths of the storm, and accumulated
storm damage. Alexander’s movie,
An Eye in the Storm, will be released
next year.

The awesome power of the hur-
ricane itself can be sensed by
stepping into the circular rotunda in
the middle of the pavilion, where film
footage from NASA's high-definition

The installation of the
U.S. Pavilion, designed by
curator Christian Bruun,
with the help of Jens
Holm, presents the
socioeconomic back-
ground in the first gallery

(top left). In the second
gallery (left), photos and
films illustrate Katrina's
impact. A NASA satellite
film in the rotunda
(above) shows the storm
moving to its target. In

o
=

the fourth gallery (oppo-
site, top) are models ane
drawings of multifamily

housing proposals, whils
the fifth (opposite, right)
shows models of single-
family-house proposals.



satellite cameras is projected onto
the floor. It follows the path of Katrina
so that the visitor can watch it build
up between August 25 and August
30 and experience the sense of
dread that occurs when one knows
in advance what is yet to come.

An architectural response to the
destruction in the form of proposals
for new types of housing—multifam-

ily and single-family—begin to
emerge in the fourth gallery. Here,
documentation of the damage is
offset by models and drawings for
rebuilding by winners of the housing
competition organized last spring by
ARCHITECTURAL RECORD and Tulane
University’s School of Architecture,
which attracted 544 entries.

For the Venice exhibition,

RECORD asked winners in each cate-
gory to come up with more complete
versions of their earlier schemes.
Among the winners in the competi-
tion for multifamily housing, which
was open to professional architects
and students, is a horizontal slab
tower with 160 units by Eight Inc., of
San Francisco. It updates both
Moshe Safdie’s Habitat (1967) and Le
Corbusier’s Unité d’habi-
tation of 1946-52, with
both a prefabricated and
sustainable emphasis.

Another winner, the
San Francisco firm of
Anderson Anderson
Architecture, designers
of the Alluvial Sponge
Comb, displays its
porously gridded housing
scheme, Camel Back
Shot Gun Sponge
Garden, with plastic
acrylic models. The pro-
posals by three other
winning firms or teams
in the multifamily cate-
gory, Workshop/apd of
New York; Duong Bui,
Erkin Ozay, and Pars
Kibarer, formerly of
Harvard; and Justin
Laskin and Kathleen
Mark, of the University of
Virginia, are illustrated by
large wall displays.

In the fifth room,
five models of the win-
ning entries for the
single-family-house com-
petition, which was open
only to students, were
fabricated especially for
the Venice exhibition by
the winners themselves.
The easy-to-build, ele-
vated houses were
designed by Michelle
Jellison, of Montana
State University; Amin
Gilani and Josh Spoer, of
the University of Texas,
Arlington; Zui Lig Ng, of
the University of Houston;

and Mark D. Stankey and John A.
Kucharski, of Montana State
University. The fifth team, Kidduck
Kim and Christian Stayner, both
Harvard students, present their pro-
posal for floating emergency modules
with a whirring mechanical model
where the cubes bob up and down.
On the other side of the gallery,
lla Berman, associate dean at
Tulane, prepared What Next?, a
graphic presentation covering two
walls that illustrates a number of
urban-planning and housing initia-
tives for rebuilding New Orleans.
Besides the drawings, physical
models, computer models, and
mock-ups of the winners, the pavilion
contains a film clip from Design/e2,
a television series on sustainable
architecture, produced by kontentreal
and sponsored by AutoDesk. It shows
various approaches to the develop-
ment of ecologically fragile areas,
including an interview with engineer
Werner Sobek, who discusses his
research into sustainability. Another
video demonstrates how AutoDesk’s
Building Information Modeling
Software (BIMS) could be used to
construct competition housing.
When the 10th Venice Biennale
closes on November 19, After The
Flood: Building on Higher Ground will
travel to selected cities in Asia and
the Caribbean in 2007 and 2008
under the auspices of the Bureau of
Educational and Cultural Affairs of
the U.S. Department of State.
Robert Ivy, FAIA, editor in chief
of ARCHITECTURAL RECORD, served as
commissioner of the U.S. Pavilion for
the third time. Suzanne Stephens
and Clifford Pearson, deputy editors
of the magazine, acted as vice com-
missioners, as they did in 2004.
After the Flood was produced
in cooperation with the Peggy
Guggenheim Collection in Venice,
Italy, and the U.S. Consulate
General in Milan. It is sponsored in
part by Autodesk, which also pro-
vided building information modeling
software to winners of the replace-
ment housing. m
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Venice Biennale Tech Backstory

Soaking Up the Mississippi

By Russell Fortmeyer

The architects at Anderson
Anderson Architecture did not
intend to build a levee.

However, the problem of
placing the firm's conceptual multi-
family scheme for the New Orleans
housing competition on the flood-
prone banks of the Mississippi River
still lingered.

Phoebe Schenker, an architect
with San Francisco—-based Anderson
Anderson, says the firm’s solution,
the Alluvial Sponge Comb—which
buoyantly fills the courtyard of the
U.S. Pavilion at the Venice Biennale—
resulted from studying the functions
of levees and reconstituting them
in a less environmentally disruptive
way. The manner in which levees
slow water’s current, accumulate
silt, and provide natural habitats for
fish inspired the firm to create per-
forated, tapered, fingerlike fabric
instruments that could swell with
water and bunch together to form
a wall under flood conditions while
otherwise remaining drained and
out of sight.

“In addition to this function, the
parallel fingers allow for permeability
to the water’s edge,” Schenker says,
noting that under normal conditions,
the comb allows wildlife to pass
unencumbered. The firm’'s housing
prototype formally mimics the serial
layout of the comb, resulting in a
unified design of site and project as
a large filtering system for runoff,
floodwaters, and wastewater. The
opportunities for a building to con-
tribute more to its environment than
it consumes constitutes a key tenet
of sustainability.

The sponge comb consists of
three components: exterior skin,
interior bladders, and harnesses. The
bladders, made from 20-millimeter
frosted PVC (similar to material for
disposable diapers), combine within
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Anderson Anderson’s concept sketch for

the Alluvial Sponge Comb.

the harnesses to form the central
functioning absorbent element. For
the Biennale, the bladders were filled
with air within the green vinyl-coated
polyester exterior skin, which made
the combs attractive lounge furni-
ture for gallery-weary visitors.

The architects produced the
sponge comb in nine weeks, from
concept to final construction, before
crating it off to Venice. Anderson
Anderson worked closely with four
subcontractors during the short fab-
rication process, as it often does
with gritty construction details.

For example, the idea for the
orangg silicone gaskets, which seal
the loop knots of the harnesses
tying together the bladders and pan-
els of the skin, developed when the
architects were devising a detail for
grommets. Schenker met the next
day with the Bay Rubber Company
in Oakland, which explained its fabri-
cation techniques and options,
sending her back to the office with
fresh samples. “That sort of immedi-
acy is rare in a typical building
project,” she says. “Projects like the
sponge comb allow us to experiment
directly with these processes, mate-
rials, and fabricators.” m

PHOTOGRAPHY: COURTESY ANDERSON ANDERSON ARCHITECTURE

Numerous steps were required to
get the Alluvial Sponge Comb,
designed by Anderson Anderson
Architecture, to the U.S. Pavilion.
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Venice Biennale Arsenale

Cities, Architecture, and Society
Exhibition in the Arsenale

By Jayne Merkel

This year’s Venice Architecture
Biennale offers a quick trip to 16 of
the world’s fastest-growing cities
instead of the usual survey of high-
style buildings. And though the
exhibition, organized by Biennale
director Richard Burdett, shares the
title Cities, Architecture, and Society,
there isn't much architecture on
view—or society either, for that mat-
ter. What you see in the gargantuan
Corderie dell’Arsenale (cord factory
at the old Venetian shipworks) are
flyovers, maps, aerial photographs,
video projections, street scenes with
urban soundtracks, satellite images,
and a mind-boggling collection of
statistics, all about cities. There
aren’t even many stock architectural
images, like those on postcards, to
identify most of the cities, so they
tend to flow together in the mind's
eye as one enormous emerging
mass of humanity.

And that is part of the point.
The show is a wake-up call to
architects, an entreaty to put your
egos aside, forget the latest trend,
and think about what is going on in
the world: People are flooding into
cities in unprecedented numbers.
Half the world’s population now
lives in them, whereas in 1900 only
10 percent did; the percentage
could top 75 by 2050.

All this, of course, is absolutely
relevant to architectural practice,
because with so many people mov-
ing around, a lot needs to be built.
But, as the exhibition shows, much
of it, particularly housing for the
poor, is not being designed by archi-
tects, which may be just as well:
The most impressive interventions
here rely on indigenous traditions.

Burdett's show emphasizes the

Jayne Merkel is the author of Eero
Saarinen (Phaidon, 2005)
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importance of density, public trans-
portation, public space, and “good
governance.” Burdett, a professor of
architecture and urbanism at the
London School of Economics and an
adviser on planning to Mayor Ken
Livingston of London, has an under-
standably urbanistic approach. With
this theatrical installation designed by
Cibic & Partners, he hopes to change
priorities here, not prescribe solutions.

Because the sections on each
of the 16 cities highlighted were pre-
pared by people who live in them,
they show what the locals want the
world to see. In the New York City
section, for example, computer ren-
derings present new parks and the
embryonic arts district near the
Brooklyn Academy of Music. Texts
laud the first competition for low-cost
housing in many years, but skirt the
fact that many more multimillion-
dollar dwelling units are being built
in Manhattan than affordable ones.

The most memorable part of
the show in the tall, dark, 900-foot-
long Corderie is the room that allows
viewers to compare the cities by
describing them with stalactitelike
models of each one’s density. Here,
you can see at a glance that Cairo
and Mumbai (formerly Bombay) are
four times as dense as New York.
Though the peaks and valleys in the
models show degrees of density at a
glance, they don't depict the actual
architectural or topological heights
and lowlands—physical factors cre-
ating desirable density.

The problems of density and
transportation that Burdett and his
colleagues have put on the table may
be too complicated for the exhibition
format. It is a good thing that the
show is accompanied by a massive,
378-page catalog that contains not
only a lot of pictures but essays by
Burdett, Saskia Sassen, Robert

PHOTOGRAPHY: © GIORGIO ZUCCHIATTI/COURTESY LA BIENNALE DI VENEZIA (THIS PAGE)




In the Arsenale’s
Corderie, the density
of 16 cities is depicted
by white stalactite-
like models bathed in
colored light.
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Bruegmann, Norman Foster, Zaha
Hadid, Jacques Herzog, Rem
Koolhaas, Denise Scott Brown,
Richard Sennett, and other architects
and urban thinkers, since there is
much too much on the walls to
assimilate in several days.

Displays of urban research
done by various institutions can
be found in the Italian Pavilion of
the nearby Giardini di Castello, the
gardens where the national pavil-
jons are located. But there, 50 more
exhibitions clamor for attention. The
bedraggled visitor longs for a single
idea or two, clearly presented.

To complicate things further,
some information on the labels in
the Corderie is at odds with that
in the catalog, proving that there
are various ways to calculate popu-
lation, land area, density, and
everything else.

One of the most intriguing dis-
plays shows rail links and other
transportation connections between
various cities through electronic
maps. Their routes visibly expand to
show how they are expected to
develop, since connectivity is crucial
to the global economy.

Housing, the show makes
clear, is the other really pressing
issue now. Some of the most
encouraging—and architectural—
news comes from, of all places,
Caracas, where photographs show
the sprawling, irregular barrios
cobbled together by the poor on a
hillside just across a road from the
tall, “formal” rows of traditional
apartment towers of the middle
class. The contrast is striking.

But here, there is progress.
Alfredo Brillembourg and Hubert
Klumpner, young architects
who graduated from Columbia
University’s Graduate School of
Architecture in New York and prac-

Cibic & Partners designed the
Arsenale exhibition (top). In
Caracas, a road divides the barrios
from high-rises (far left). Urban
Think Tank, in Caracas, created a
“Vertical Gym” (left).

tice in Caracas as Urban Think Tank,
have built colorful, curvaceous, ele-
vated pedestrian bridges in the
barrios to replace muddy foot paths.
And they have designed a multistory
prefabricated “Vertical Gym” with the
footprint of a basketball court and
different recreational facilities on
every floor.

The exhibition texts emphasize
the important role government plays
in planning, but not all well-governed
societies build well, and some bad
ones build beautifully, as is indicated
by an ancillary exhibition of beautiful
southern Italian “Stone Cities,” many
of which were built during the
Fascist years.

Generally, the widely shared
wisdom imparted by the show runs
absolutely counter to the sprawling,
single-family, exurban growth that is
still the norm in the United States
and being copied in the Third World.
One map shows how much more
energy Americans consume than
people anywhere else, largely
because of the automobile. And
yet, as Design/e2, a public televi-
sion program on sustainable design
at the U.S. Pavilion, points out,

New York City is “one of the most
efficient ecosystems in the world
because its citizens live close
together and walk, bicycle, or take
public transportation to work.”

Display after display at the
Arsenale suggests that use of
the private car must play a much
smaller role in transportation.
Richard Sennett, commenting on
the Biennale, predicted in Building
Design that if oil supplies evaporate
and air-conditioning is rationed, the
burgeoning southwestern U.S. cities
will shrink even faster than those in
the northern UK. and East Germany.

Both seeing the show at the
Architecture Biennale and reading
its catalog provide food for thought.
If you must choose, go for the
book. Ideas about economic equity,
energy, and access can only be
posed—not digested—in the exhi-
bition format, even if they pinpoint
the foremost issues today.
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Venice Biennale National Pavilions

The 10th Architecture Biennale, with
its international audience and world-
wide perspective, is the ideal place
for a country to show what its most
talented architects can do. But this
year, when the main exhibition in
the Arsenale poses questions about
problems rather than offers solu-
tions, few followed through with
clearly presented architectural ideas.

Too many of the 50 national
pavilions seemed to be trying des-
perately to be exciting or artistic,
instead of clearly informative.

While a few countries, such as
China and Japan, attempted to show
that native traditions or crafts are
not forgotten—many countries tried
too hard to entertain visitors.

In the following pages, three
critics describe some of the
highlights from those national
exhibitions. J.M.

Italy

By Helen Castle

At the Italian Pavilion, the largest in
the Giardini di Castello, commis-
sioner Pio Baldi and curator Franco
Purini invited 13 “international
research institutions” to each
present their own exhibitions.
The choice was well-founded, if
weighted to Europe and America.
A studious joint effort of
Mexico’s Universidad Iberoamericana,
India’s Urban Design Research
Institute, and the Universita luav di
Venezia analyses the relationship
between urban design and global
change in Mexico City, Mumbai, and
Venice. Here, for example, satellite
photography and a focus on Venice's
industrial hinterland, enables us to
see past the historic facade of the
tourist city and understand Venice
as the greater urban conurbation of
Padua and Treviso. Also pertinent is
the show organized by the University

Helen Castle is the editor of
AD/Architectural Design magazine
in London.
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of Texas at Austin on the social and
political impact of Hurricane Katrina
on the Gulf Coast.

The decision to include Office of
Metropolitan Architecture’s research
arm, AMO, reflects the influence that
Rem Koolhaas has had on the entire
Biennale, with the SMLXL visual
treatment of the main exhibition
space. Here, AMO focuses on Dubai
and other cities with the same dead-
pan reportage—maps, photos, and
data—the master brought to China.
While pure information is fascinating,
one aches for aesthetics and archi-
tectural solutions.

Less obvious is having two pub-
lications act as curators under the

guise of “research institutions.”
Domus presents the extraordinary
Soviet architecture of Pyongyang, the
capital of North Korea, rebuilt after
aerial bombing in 1952, in the chic
style of Wallpaper*. However,
C-International Photo Magazine's
show predominates, filling the entire
central ground-floor space. Super
vivid, high-quality photographic prints
are alluring, but one feels the very
scale and slickness of this exhibition
owes more to the sizable financial

commitment of Ivory Press and C.E.O.

Elena Foster to its new magazine.
The two most innovative
schemes are Babylon:don by Nigel
Coates'’s students at London’s Royal

Bold graphics covered the Italian
Pavilion (top). Inside was AMO’s
show on cities in the Persian Gulf
(above left) and C-International
Photo Magazine’s display. (above)

College of Art, with its handcrafted
models and its often witty architec-
tural responses to the diverse
cultural mix of the city, and the
Venice Super Blog, a collaboration
between The Architecture Foundation
of London and New York's Museum
of Modern Art. Super Blog effectively
captured the spirit of the press week-
end, giving immediate voice to the
opinions and excesses of the archi-
tectural cognoscenti.
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Venice Biennale National Pavilions

Switzerland

By Alexander Gorlin, FAIA

At first, the selection of Bernard
Tschumi by commissioner Urs Staub
to be the sole exhibitor in the Swiss
Pavilion seemed puzzling: He main-
tains offices in New York City and
Paris, and there is no lack of tal-
ented “native” Swiss architects. Yet
he still has his Swiss passport, so in
this time of global flows of finance
and architects, it is not completely
illogical. Still, it is surprising that
Tschumi shares double billing on
the sign outside with Switzerland.
This is the Tschumi show.

Tschumi filled the pavilion with
scattered, low oval volumes sliced
at an angle that recall, of all things,
the holes in Swiss cheese. Dubbed
Elliptic City: Independent Financial
Center of the Americas, the project
is a speculative waterfront residen-

Spain

In contrast to the statistic-based
exhibition at the Arsenale, the
Spanish Pavilion and its luminous
display of steles with backlit photo-
graphs of women is a refreshing
change. The steles each represent
a woman architect, urban planner,
or writer who is either living or
working in Spain today. The femi-
nine root of the country’s name,
Espana, provides the springboard
for the theme animating the exhibi-
tion—a surprise from a country
known for machismo. (And the
commissioner and curator is a
man, Manuel Blanco.)

As at a science fair, each
woman stands in front of her contri-
bution to architecture and the city.
On the other side of her image is her
project presented with models and
drawings. Despite the generally posi-

The display devoted to women pro-
fessionals, in the Spanish Pavilion.
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tial development in Santo Domingo
in the Dominican Republic. At
least that is what it appears to be.
It is not entirely clear: operational
directions, rules, “concept forms,’
and vague circulation diagrams

tive aspect of the display, at times it
uneasily recalls luminous tomb-
stones or the ads on a New York City
public bus shelter. And of course,
the emphasis on the image of the
woman is a double-edged sword.
After a while, one only notices the

locate housing, hotels, and shop-
ping on the site. Elliptical plan

forms rule the day, although why
these shapes and not others are
used is, again, not clear. The bril-
liant display of a noncommitment

differences in body type and attrac-
tiveness among the women.
Although the exhibition is meant to
present the work of women, the
decision to show their images first
makes the achievement secondary!
Pretty soon, the ambience starts to

Bernard Tschumi’s installation of
his plan for Santo Domingo.

to anything specific is rather odd
from a country (and an architect)
known for precision.

spook. The Spanish chick pavilion
has this male observer “running
with the wolves” for an espresso in
the Giardini.

Alexander Gorlin, FAIA, is a practic-
ing architect and writer in New York.




Lagrange

GETTING STARTED “In 1968, I was lucky enough to get

a job at SOM in Chicago. They were just finishing the
Hancock, which is an incredible steel structure, Beginning
my second week in Chicago, I worked with Bruce Graham
and Fazlur Khan, and I really started to understand steel
through their teaching. They were incredible people with
visions of buildings and structures.”

FLENIBILITY “There’s a lot you can create with steel
because it’s steel. Steel is more straightforward. You

can mold concrete, for example. But steel comes in
pre-designed pieces, out of the mill. At Erie on the Park,

a gentlemen bought two units on top of each other and
wanted to connect them. We put a stairway next to the
exterior wall. That would have been impossible in concrete.
When you design a condo building structured in concrete,
you have to deal with interior columns in the units,
Because we used steel for Erie on the Park, the advantage
was we didn't have any interior columns, We had full
design freedom, with clear, open space from the core to the
exterior wall.”

Lucien Lagrange. Principal. Lucien Lagrange Architects. Born in France, he moved
to Montreal in 1959. He interned at Skidmore, Owings & Merrill, tasted Chicago,
and couldn’t stay away. Now one of the most creative classic designers Chicago
has ever seen, he is busy leaving his imprint on the City with Big Shoulders,
designing with steel,

DESIGN “You have to understand structure. You have to
feel in your body how the structure behaves. You have to
think one way about concrete, and then another about
steel. There are elements of a structure which are similar;
but with tall buildings, you have to understand how — and
why — they stand up. You almost have to feel the structure
yourself. Once you do that, you'll find that steel behaves
very differently than concrete. Steel allows you more
flexibility than concrete.”

WORK “You have to get emotional, otherwise a project
becomes just a job. You have to have passion for your work.”

VALUE “Efficiency lends value, and steel is highly efficient.
Steel offers longer spans than concrete and steel sections
have narrower profiles than their concrete equivalents.
Therefore, steel lends itself to utilizing the ceiling space to
run mechanicals through members, which typically results
in higher ceilings. The span capabilities allow us to create
setbacks in the building more easily, and these are used for
balconies and terraces, which add value to the building.”

COMMITMENT “During the design phase, we changed from
a concrete structure to a steel structure. After this decision
was made, my client wanted me to resign. I was moving
too slow. I said, ‘You cannot fire me. You don’t understand
the complexity of steel. Later on, if you want to fire me, you
can. But I have to finish what I started.’ He didn’t fire me.
Steel is different. It puts a different layer of complexity on
the project that you do not have with concrete. With steel,
it's more of a challenge, and you must make a
commitment in order to succeed. I understand steel, but
how do you really explain it? I was convinced in the end
that my client would get a better building because of my
belief in steel and my principles.”

CREATIVITY “If you want to be creative, use steel. Steel
requires a bit more work from the designer, because you
have to put together a ceiling, exterior wall. . .more pieces
come together. When concrete is up, you're almost done.
The opportunities for building transparency presented by
steel structures are exceptional. This transparency lends
an ephemeral quality to the buildings.”
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TEAMWORK “A creative structural engineer is an

integral member of the team when designing with steel.
At 175 W. Jackson, we wanted to do something more
creative than simply span the space with a large member
as we inserted a skylight into an atrium. Our vision was to
have the glass appear to float freely above a poetic, light,
minimal structure. This could only be done in steel, and
our structural engineer helped us realize our vision.”

DETAILS “Designing with steel requires that we pay more
attention to details. The integration of the structure with
the enclosure, the placement and integration of the
glazing, the mechanical coordination — this all requires
thoughtful and judicious detailing to execute the
building.”

GLIENTS “You have to challenge your clients. That's
what designing — especially in steel — allows you to do.
Convince the client to do it. They will get excited about
getting a better building. They'll make more money.
Our clients make money through our designs.”

STEEL “When you start with steel, it's very different. In my
mind, when I look at steel, it creates a different emotion.
It's exciting because it relates to tall structures, light
material. When you think of concrete, you think about
shape, heaviness. Intuitively, one usually doesn't relate
high-rises with concrete. Steel makes you feel you can
build as high as you want because it's light and strong,
You can express the structure and it becomes part of your
statement. There's so much emotion attached to doing a
steel building. It's like a mechanical set...you build up in
pieces, and it's exhilarating to follow the forces of the
building to the ground. Major buildings — if not the major
building of this century — can only be done in steel.”

wWww.asc.org

866.ASK.AISC
Structural Steel: The Material of Choice



Venice Biennale National Pavilions

Japan

By Edwin Heathcote

Usually the best pavilions at a
frenetic show are the ones that
concentrate their energy into a
single point. Most try to do too
much and become a fuzzy blur.

The Japanese Pavilion, organ-
ized by Terunobu Fujimori, an
architectural historian and architect,
cleverly eschews the single-point
installation. You must first (shoe-
lessly) creep into a small hole in a
black, charred wall to reach the
rather clichéd Zen calm of the inte-
rior. It works. In the silence of the
space, you make time to wander
through the exhibits of an extraordi-
narily organic, craft-based tradition
(many designed by Fujimori).

A certain sense of unreality per-
vades in the tree houses and cabins
with trunks sprouting as structure, like
fairy tales in an idealized childhood.
Perhaps the single most irrelevant
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In the Japan Pavilion, a woven hut occupies the central space.

pavilion for the Biennale's urban

theme, Japan'’s offers one of its few
memorable experiences. Instead of
the slick Minimalism or technocratic

expressionism architects slobber
over, Fujimori blends entrancing pho-
tography and eccentric models
carved from log sections. It is a kind

Austria

The Austrian Pavilion, designed by
Josef Hoffmann in 1934, provides a
severe, if beautiful, shell for the
contents. But even this year’'s com-
missioner, architect Wolf Prix of
Coop Himmelb(l)au, showed it was
hard to fill in an exhibition titled
City=Space Shape Net. In 1964,
Hollein's photo collage of the air-
craft carrier beached in a pastoral
landscape made some instantly
comprehensible points about the
city, density, and bulk, and about
the Modernist vision of the archi-
tectural object in a rural paradise.
Yet those points are lost when ren-
dered, as they are currently in the
pavilion, in three dimensions. Here,
the big boat appears as a school-
boy’s dream, a giant toy.

Better is the reconstruction of

of outsider pavilion with a complete

lack of justification, yet a profoundly

real sense of architecture and mate-
rial. Hauntingly memorable.

Friedrich Kiesler’s 1925 installation
Raumstadt (City in Space). But
this too is neutered through scale
and juxtaposition (with incompati-
ble and vaguely incomprehensible
small models and photos). The
result weakens the original con-
ception of a sculptural spatial
modulator by turning it into an ano-
dyne scaffold.

Austria's contemporary archi-
tecture is extremely sophisticated
and extraordinarily diverse, easily
supporting a number of divergent
but deeply held convictions, from
the organic to stripped Alpine
Modernism. The show chooses not
to celebrate this rich culture, but
rather to revisit, reinterpret, and
ultimately undermine the icons of its
intellectual and theoretical past.

Edwin Heathcote is the architecture

critic of The Financial Times, London.

Friedrich Kiesler’s 1925 installation, Raumstadt, in the Austrian Pavilion.
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but they just can’t help it.

Embarrassed, you tell yourself it just doesn’t matter what other people think.

You know they're trying not to stare

's a lie. A horrible lie.

But it

t spec ugly carpet.

Don'’

Plateau from J&J Commercial. Good looks to be proud of.

COMMERGIAL

d
Carpet for spaces that work.

J &

1.800.241.4585

www.jjcommercial.com
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~ ADVERTISEMENT

ARCHITECTURAL
RECORD

2006 Venice

Architecture
Biennale

fter all the work organizing, designing,

and mounting the exhibition for the U.S.
Pavilion, RECORD was ready to party—with
receptions at the Hotel Danieli (in honor of
Autodesk) and at the Peggy Guggenheim
Collection.

1. Phil Bernstein, Karsten Popp, Winka Dubbeldam, Peter Reed.
2. Ray Ryan, David Morton, Diana Lind, Alex Gorlin, Charles
Miers, Joseph Rosa. 3. Philip Rylands. 4. Frank Barkow, Barry
Bergdoll. 5. Kate Linker, Bernard Tschumi, Nigel Coates.

6. Jayne Merkel. 7. Reed Kroloff. 8. Chiara Barbieri, Christian
D. Bruun. 9. Tim Johnson. 10. Werner Sobek. 11. Ralph
Johnson, Casey Jones. 12. Sir Richard MacCormack. 13. Laurie
Beckelman, Joseph Rykwert. 14. Lea Perez, Margaret Helfand.
15. Toshiko Mori. 16. Christian Stayner, Robert Pietrusko,
Stuart Heys, Sarah Herda, Christian Bruun. 17. Robert Ivy,
Suzanne Stephens, Clifford Pearson. 18. Antje Quiram, Roland
Halbe. 19. Laura Viscusi, Richard Harpham, Barbara Kroll.
20. Charles Jencks, Lily Jencks, Russell Fortmeyer. 21. Matthias
Sauerbruck, Louisa Hutton. 22. Peter Anderson. 23. Leanne
Mella. 24. Karsten Popp, Elisabetta Fagiuoli. 25. Rita Sio,
Dennis Oshiro, Mark Anderson. 26. Markus Eiblmayr, Lilli
Hollein. 27. David Meitus, Angela Westwater.
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ndividual columns. It's a revolutionary concept in refrigeration, and the newest wa

y for builders to capitalize on Thermador's cutting-edge approach to product
esign. Our ingenious new Freedom™ Collection features modular,

built-in fresh food, freezer, wine cooler and bottom-freezer columns in multiple widths ranging
rom 18" to 36", giving you unrivaled flexibility in creating a refrigeration system for your next project. State-of-the-art Thermador products like the Freedom
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Who are you designing for today?
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INNOVATIONS IN SURFACING

providing signature solutions for your diverse needs, since 1983
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Product View

By Rita Catinella Orrell
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For more than 70 years, Louis Poulsen has pushed the boundary between i QXE u EE S LI iﬁ} L é !
art objects and functional lights, and its latest U.S. introductions from an a v @ r QE ( %: | [ -
international roster of designers continues that legacy. Enigma, a direct/indi- - kj i {

rect pendant by Tokyo-based Shoichi Uchiyama, provides glare-free lighting

with graduated matte acrylic shades. Hair-thin aircraft cables give the shades

the illusion of floating, while the light source is completely hidden within an aluminum cone. Volcano, by London-based
David Morgan Associates, is made with a vacuum-formed clear polycarbonate shade. Light emanates from the center of
the 1%-foot-high floor light, striking the reflector and spreading along the bottom portion of the luminaire. Danish designer
Louis Campbell tried to replicate the way sun shines through leaves with the Collage pendant, constructed of three
pieces of laser-cut, glossy extruded acrylic. Louis Poulsen Lighting, Ft. Lauderdale, Fla. www.louispoulsen.com cIrcLE 200

Clockwise from right: The Enigma 825 model features seven shades that reflect light from a hidden source. Volcano is
encased in a conical, clear polycarbonate shade. Collage, shown here in Heavenly Blue, projects shadows on itself.
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SMOOTH, SLEEK AND
INFINITELY MOLDABLE.

When you work with Corian® its MALLEABILITY lets
you create unprecedented, free flowing designs. See
all the potential of DuPont™ Corian® Solid Surfaces
in our Possibilities Magazine. Call 800-436-6072 or
visit coriandesign.dupont.com for your copy.

DESIGNER Ron Arad
TITLE Oh Void 2 Chair
MEDIUM CORIAN®

The miracles of science™
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By Clifford A. Pearson

Call it an architectural soufflé, a lighter-than-air confection that amuses Re m a n d CeCI l lay a

without provoking any deep thoughts. This year's Serpentine Gallery o 3
Pavilion, designed by Rem Koolhaas and Arup’s Cecil Balmond, hovers COS m I C Egg I n I_O n d O n
above the gallery’s 1934 redbrick home (right) and the leafy setting of
London’s Kensington Gardens, recalling a 1960s-era doodle come to life.
But the inflatable buildings and walking cities that architects such as Cedric Price and Archigram conjured in
Swinging London four decades ago presented more anarchistic and rebellious statements than the tame, milky
white balloon that Koolhaas and Balmond have tethered to a translucent polycarbonate base. Instead of in-your-
face attitude, the 2006 Serpentine pavilion offers a tasteful version of fun. Instead of paisleys and a riot of images,
it gives us a monochromatic ensemble of geometric forms.

The sixth in a line of temporary structures commissioned by the Serpentine, the pavilion serves as a café and
meeting space and houses a four-sided frieze by artist Thomas Demand that hangs above the polycarbonate base.
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A Thomas Demand

frieze hangs above a

base of polycarbonate

sheeting and solid

polycarbonate mullions  (The popular program of summer pavilions is the brainchild of Julia Peyton-

(above). The balloon Jones, the Serpentine’s director, and has featured designs by Zaha Hadid,

(left) is a PVC mem- Daniel Libeskind, Toyo Ito, Oscar Niemeyer, and Alvaro Siza with Eduardo

brane filled with helium. Souto de Moura.) On calm days, this year's 262,500-cubic-foot balloon,
which has a PVC membrane filled with helium and pressurized air, can float

above its translucent base to allow air and light inside. When winds pick up or rain starts, it returns to

its mooring. Koolhaas calls it a “nonpavilion,” and Balmond refers to it as “the Cosmic Egg,” due to its

irregular ovoid shape.

Inside the pavilion, visitors can move blocky seats into impromptu arrangements and kibitz
while sipping cappuccinos. In addition to designing the building, Koolhaas helped develop the series
of talks, forums, and film screenings that would fill it during the summer. On two days, he and Hans
Ulrich Obrist, a Serpentine curator, held court for 16 hours, conducting interview marathons with
architects, artists, filmmakers, writers, theorists, and various other Friends of Rem. According to
Koolhaas, the programs inside the pavilion are as important as the architecture. The emphasis on
freewheeling talk and long hours of hanging out recall the “happenings” of the 1960s, when the
overriding idea was more important than specific details. What better metaphor could there be for
all that hot air than a pavilion shaped like a balloon? m
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The best roof money can
just got better.

TGS Satin

Introducing The New TCS Satin™ Roof

It took a breakthrough in metallurgy to create the first TCS roof that would last for generations.
And now, another breakthrough gives that same TCS material a soft gray satin patina from the moment its installed.
A microembossed light diffraction pattern removes gloss, retains the legendary lifespan of this incredible material,
and makes TCS Satin price-competitive with look-alike materials that are known to corrode and fail.

TCS Satin, the finish is just the beginning.
Call or visit Follansbee online today to learn more.

800.624.6906 follansbeeroofing.com
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is the perfect solution for a discerning p

Terrazzo—a floor that truly performs

Contact us at: 1.80 f

or visit us at:
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SmartGeometry

WINTER
CONFERENCE
& RECEPTION

HOSTED BY: ARCHITECTURAL
RECORD

January 31, 2007
New York, NY

The SmartGeometry Group is dedicated SMARTGEOMETRY

to educating building professionals in the CONFERENCE
application of advanced 3D design tools :

and computational design. The work of its 9:00AM - 6'OOPM

members has resulted in some of the most New York Historical Society
admired buildings of the 21st century. 170 Central Park West

New York, NY 10024
Visit www.SmartGeometry2007.com to register.

Sponsored By: Ew
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SMARTGEOMETRY
RECEPTION

7:00 PM

Guggenheim Museum
1071 Fifth Avenue

New York, NY 10128
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for Cellular and
Biomolecular Research
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Behnisch Architekten
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and Behnisch Architekten

Bloomberg Headquarters
STUDIOS Architecture
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for BioMedical Research
The Stubbins Associates
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Arquitectonica
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Pelli Clarke Pelli Architects
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Mackey Mitchell Associates

The Wellcome Trust Sanger
Institute Campus Expansion
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Virginia Beach
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Skidmore, Owings & Merrill

California Department
of Health Services
STUDIOS Architecture

INTRODUCTION

By John Gendall

present
innovative
designs

that support
business
objectives

his year, for the ninth

time, ARCHITECTURAL RECORD

has teamed up. with its
sister publication BusinessWeek
to honor successful collahorations
between architects and clients.
Selected by a jury for their suc-
cess in understanding and
enhancing their client’s business
goals, the eight winners and six finalists come from a competitive
pool of entries submitted from around the globe.

Hailing from seven U.S. states, as well as Canada, Mexico,

the U.K., and Germany, the winners represent a broad range not

only geographically, but also in program, scale, budget, and style.

In one project, a 20th-century candy factory is transformed into
a light-filled biomedical research lab that increases employee
interaction. In another, a streamlined glass cube transforms an
underused plaza in New York City into a company’s most suc-
cessful retail outlet. But despite their differences, what unites all
of these projects is their clear demonstration of architecture’s
capacity to be artistically compelling while equipping the client
for growth and success.
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APPLE STORE FIFTH AVENUE
Bohlin Cywinski Jackson

Modern architecture has long been preoccupied with creating
nothingness. Bohlin Cywinski Jackson has come a step closer to
attaining that impossible goal with a glass pavilion over the new
5th Avenue Apple Store in Manhattan. Despite its Minimal form
and ethereal materials, it has spawned a retail juggernaut.

The store transforms an underused, sunken plaza in front of
the 50-story General Motors Building at 5th Avenue and 59th
Street into vibrant space. By submerging the store under the
plaza, the architects were able to crown it with a 32-foot cube
that occupies only 8 percent of the plaza and leaves the rest for
public use.

Anything below-grade is famously difficult as retail space
because it depends on luring fickle shoppers away from the street.
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Project: Apple Store Fifth
Avenue, New York, N.Y.
Key players: Bohlin
Cywinski Jackson (architect)
Client: Apple
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Ron Johnson, Apple’s senior vice president of retail, understood
the challenge but believed that “if we get the design right, we can
get people to go down.” Not only does the Apple Store get people
underground, it has become a 24/7 shopping sensation and the
highest-volume retail outlet for the company.

Free of structural steel, the cube relies on a system of taut
glass skin, glass beams, and stainless-steel fittings to float over
the retail space. The architects carefully scaled and positioned the
glass pavilion to flood the entire space with daylight so shoppers
never feel they are underground.

A member of the BW/AR jury praised the Apple Store as a
“preeminent example of the power of architecture on business,
and how the public understands and experiences a brand.”

Peter Bohlin of Bohlin Cywinski Jackson explains that “with
today’s technology, the store is as pure as it can be.” Even though
it is hardly there, it has become an instant icon and an over-
whelming business success.

88 Architectural Record 11.06
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A glass staircase
spirals around a cylin-
drical glass elevator to
connect the store below
with the plaza above.

A “plaza beneath a
plaza,” the store is
Apple’s highest-volume
retail space. Its trans-
parent materiality and
open design serve as an
invitation to customers
with diverse back-
grounds and interests.
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NISSAN DESIGN AMERICA
Luce et Studio

Because of the tight competition in its industry, automotive
design facilities need privacy and security. This can result in
buildings with what Jennifer Luce of Luce et Studio calls
“antiseptic architecture.”

For its design studio in La Jolla, California, and its styling
studio in Detroit, Michigan, Luce designed facilities whose archi-
tecture not only reflects the car company’s high level of design,
but also features an openness that encourages communication
between designers without compromising privacy.

The expansion and interior renovation in California included
inserting large window and door openings onto the courtyard walls
that had formerly separated the conceptual design from contour
and engineering. Luce also added an “exploratory studio” to link
the different design studios and to encourage interaction during
the design process.

And in Detroit, Luce similarly merged two programs tradi-
tionally kept distinct: engineering and styling. A loggia open to
everyone connects each of the studios. An aluminum portal
articulates the threshold between this communal space and the
private modeling studio. An outdoor viewing courtyard—“the
egg"—is the final venue for the critique of the car designer’s
models. Typically relegated to nondescript warehouses or yards,
Nissan now reviews designs in an area that demonstrates the
same attention to detail as the cars that it produces.

The BW/AR jury noted that the facilities “maintain a design
studio feeling with the capacity to build large mock-ups—a variety
of design environments with both indoor and outdoor areas.”

Project: Nissan Design
America, La Jolla, Calif.,
and Farmington Hills,
Mich. [RECORD, December
2005, page 78]

Key players: Luce et
Studio (architect)

Client: Nissan Design
America
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Combining a variety of
design environments,
the new facilities for
Nissan Design America
encourage interaction
among and between
designers and engi-
neers. A courtyard now
opens to connect
spaces that were once
separated.
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ADVERTISING AGENCY
TERAN/TBWA THE IDEA FACTORY
Garduiio Arquitectos

As part of the multinational advertising agency TBWA, Mexico
City—based Teran/TBWA needed a space that would provide it
with a unique identity within a larger organization. But image
wasn'’t everything; its new home also needed to encourage
creativity, collaboration, and flexibility.

In the advertising industry, where clients and projects
quickly change, flexibility is a paramount concern. This became
plainly evident during the short, four-month design phase, when
Teran’s project base turned over several times. The 160-person
agency saw its needs for office space change constantly.

To accommodate this need, and to maximize interaction
among employees—even those on different floors of the three-
story space—Garduno Arquitectos called for open floor plans
and everything in the building to be movable. Nearly all objects
have wheels, including desks, chairs, office equipment, and filing
cabinets. Designed as boxes unattached to floors or walls, even
meeting rooms can be wheeled to modify the floor layout.

One of the few objects fixed firmly in place is a vertical axis
composed of monitors encased in wood and stacked one atop the

Project: Advertising
Agency Terdn/TBWA, The
Idea Factory, Mexico D.F,,
Mexico

Key players: Garduiio

Arquitectos (architect);
Alen Constructions and
Enrique Alvarez (general
contractor); Aguilar
Engineer and Salvador
Engineer (structural
engineer); RCL. Roberto
Campoy (electrical
engineer)

Client: Terdn/TBWA
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Gardufo Arquitectos
proposed the contem-
porary factory as a
model for the space.
The agency now calls
its new home “The
Idea Factory.”
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other. This feature, known as the “totem,” reaches vertically
through a central opening and visually unifies all the floors. Each
monitor can be moved independently and can be programmed
for different displays depending on the circumstance.

Underscoring the collaborative effort between architect and
client, Gardurio asked the ad agency to design the graphics used
in the building. The result is a highly individualized space that
stimulates creativity. Teran/TBWA general director José Alberto
Teran explained, “Architecture is key for us. It sends a message to
the clients we have and the ones we want to work with. We are a
brand and this is our packaging.”’
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The staircase encour-
ages interaction among
employees, while graph-
ics are the outcome of
a collaboration between
architect and client.
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TERRENCE DONNELLY CENTRE
FOR CELLULAR AND
BIOMOLECULAR RESEARCH
architectsAlliance and Behnisch
Architekten

Wedged into a tight urban context, the Terrence Donnelly Centre for
Cellular and Biomolecular Research (TDCCBR) at the University of
Toronto responds sensitively to the historic buildings around it, and
to the programmatic demands of its occupants.

The team of architectsAlliance and Behnisch Architekten
equipped the building with many common spaces, knowing these
would let researchers exchange ideas in casual settings. On the main
public floor, a naturally ventilated winter garden serves staff, stu-
dents, and visitors. On upper floors, lounges and a series of open
stairs encourage interaction among the building’s users. A juror noted
that “this facility provides abundant employee amenities, including a
garden and open space, even with considerable site limitations.”

In an effort to fit a building not only taller than but in material
contrast to its brick neighbors, the architects divided its vertical
massing in two, with an intermediate mechanical floor providing
this articulation. The Donnelly Centre literally attaches itself to the
buildings that flank it, which provides an architectural analogy to
the spirit of collaboration that it is intended to promote.

TDCCBR also responds to its ecological context. Laboratory
floor plates are narrow to provide natural daylight and ventilation.
Elevations are not only visually striking, but also work as high-per-
formance curtain walls with double skins that reduce heat loss/gain.

Project: Terrence Donnelly
Centre for Cellular and
Biomolecular Research,

Toronto [RECORD, July 2006,
page 128]

Key players:
architectsAlliance and
Behnisch Architekten (archi-
tect); Vanbots Construction
Corporation (builder)
Client: Univ. of Toronto
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One of the leading
research centers in
Canada, the building
now resides on what
was once a closed
street used for parking
and building services.
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TREUHANDSTELLE AT NORDSTERN
Architect Team THS/PASD

The new offices for TreuHandStelle (THS) at Nordstern represents
“an extraordinary commitment to take something that was basi-
cally an obsolete toxic waste dump and turn it into a corporate
headquarters and a beautiful place to work,” says a member of
the BW/AR jury. As such, it incorporates new features, such as a
large, four-story atrium, dining facilities, and a park, as well as
restored old elements, such as the shafts and winding tower of a
19th-century mine.

Founded in 1920 to provide housing for miners in Germany’s
industrial Ruhr region, THS diversified into a number of different
fields when the mining industry began shrinking in the 1960s. This
transition led to major corporate growth and the need for a bigger
headquarters. Instead of building a completely new home office,
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Project: Nordstern,

Administrative Building of
TreuHandStelle,
Gelsenkirchen, Germany
Key players: Architect
Team THS/PASD (architect)
Client: TreuHandStelle
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Linked by a great hall,
the new offices are
open and interactive.
Much of the original
structure remains,

but it now has large

windows flooding the
building with light.
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THS and its architects decided to retain a link to its mining her-
itage by adapting and reusing Nordstern—a decommisioned Ruhr
valley coal mine.

Renovation work included cleaning the industrial waste,
replacing corroded steel, inserting ribbon windows into an other-
wise solid facade, and restoring the mining shafts and Winding
tower that had been designated for preservation. The new win-
dows and open spaces of the building prompted a juror to note
that “it is clean and filled with light but maintains the grittiness.”

Though the mines are inactive, they fell under the watch of
the National Mining Authority, and still emitted methane. The
architects implemented a system to safely drain this hazardous
gas and put it to use as energy for the building’s operation.

The surrounding landscape features stunning river valley
vistas and a lawn for recreation, which has become popular not
only with employees, but also with the larger community.
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The architects adapted
the original industrial
spaces of Nordstern
into large, open, flexi-
ble offices. Old and
new coexist in the

adaptive reuse of this

coal-mine facility.
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GENZYME CENTER
Behnisch Architects and Behnisch
Architekten

With its visionary sustainable design coupled with elegant aesthetics,
this LEED Platinum—certified building stands as a model of architec-
ture that is a steward both to its occupants and to the environment.

As it undertook this project, Genzyme committed itself to
providing a healthy work environment for its employees.
Sustainable features include a ventilated double skin that blocks
heat gain/loss, a green roof, and natural light for 75 percent of
the work spaces. An atrium provides natural light and ventilation,
but it also offers open, communal space with gardens, cafés, and
open staircases. The client estimates that the building’s operating
costs are 42 percent less than a conventional office building.

A member of the jury praised the building, noting that a
“spec lab is already an innovative idea; add to that an incredibly
rich working environment. Daylight and a highly sophisticated
use of sustainable design generates a rich collaborative environ-
ment, encouraging transparency among the different parts of
the company.”

Supporting the notion that good design can indeed be
good business, 58 percent of Genzyme Center’s employees
reported that they were more productive in this building than
they had been in the company’s former headquarters.

Project: Genzyme Center,
Cambridge, Mass.
[RECORD, July 2004, page
102]

Key players: Behnisch
Architects (architect and
general planner); Behnisch
Architekten (design archi-
tects, building and interior);
Buro Happold (environ-
mental consultancy, and
structural and m/e/p
engineer)

Client: Genzyme
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A grand atrium
provides natural
light and ventilation,

AW SRR T RN,

along with communal
spaces. Water fea-
tures, gardens, and
a large, hanging-

; chandelier sculpture

animate the space.
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BLOOMBERG HEADQUARTERS
STUDIOS Architecture

The success of the Bloomberg company can be attributed in
part to its willingness to break rules. In designing the financial
company’s new headquarters, STUDIOS Architecture took a
page from its client’s book and broke a few rules itself. The
result is what a juror called “interior spaces that generate
tremendous productivity and creativity, fostering collaboration
and communication.”

Eschewing the anonymous entry-and-exit sequence via
banks of elevators found in most office buildings, STUDIOS
designed a process whereby employees enter through a single
ground-floor security point, but then go to a sixth-floor reception
area. Here, employees can grab complimentary drinks and
snacks before heading to their work floor by stair or elevator.

All of the 3,800 employees—including top executives—sit
at open-plan workbenches. To compensate for the elimination of

i!!! |
private offices, the architects doubled the number of conference = ie
. B iSiam— "  |HE
rooms. These are enclosed by glass to maintain the sense of : | e B |

transparency valued by the company.

Disseminating information is at the core of what Bloomberg
does, and this is reflected in its headquarters. The architects used
graphics throughout the building to deliver a steady stream of
information. These LED displays include information like market
data and news, and reports on employee events and achieve-
ments. As a foil to the flow of digital information, large-scale art
objects enliven communal space.

Al -

Project: Bloomberg
Headgquarters, New York
City [RECORD, March
2006, page 138]

Key players: STUDIOS
Architecture (interiors)
Client: Bloomberg LP
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Bloomberg occupies a
number of floors at
731 Lexington Avenue,
a 55-story building
and BW/AR finalist

this year. The offices

express the identity of
the financial-informa-
tion company, whose
founder is now mayor
of its hometown.
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NOVARTIS INSTITUTES
FOR BIOMEDICAL RESEARCH
The Stubbins Associates

Convinced that interaction and collaboration are vital to the
science of drug discovery, Novartis wanted a space that would
promote what company executives call the “sociology of science.”
So when it decided to move its research headquarters from Basel,
Switzerland, to Cambridge, Massachusetts, the international phar-
maceutical giant set about making its building support that goal.

Stubbins Associates proposed a solution that was as uncon-
ventional as the challenge was bold: to transform a Necco candy
factory built in 1927 into a high-tech research facility. An attractive
site close to other science companies and MIT, along with large
windows and open spaces, made the building amenable to reuse
as an innovative workplace.

But to turn the candy factory into a cutting-edge research
facility, the architects needed to make major alterations. To maxi-
mize openness and interaction, they created a central atrium that
spans all six floors of the building.

Wherever possible, Stubbins removed walls to open the
space. When partitions were needed, the firm used glass walls to
avoid compromising visual connectivity.

106 Architectural Record 11.06

Project: Novartis Institutes
for BioMedical Research
Key players: The Stubbins
Associates (architect);

John Moriarty ¢ Associates
(construction manager)
Client: Novartis Institutes
for BioMedical Research
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A curvilinear staircase
winds through the
atrium next to glass
elevators. These fea-
tures provide a sense of

movement and activity.
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With only 18 months from original commission to occupation,
the schedule was unforgiving. Stubbins associate principal Audrey
O’Hagan said that because of the short time line, “this project
was not just design innovation—it was process innovation as
well,” adding that “all decisions had to be made simultaneously.”
In designing a 500,000-square-foot building in such a short time,
the architects had to make design decisions at the same time as
budget, scheduling, and construction decisions. And they had to
work in close conjunction with the builder, who would implement
decisions immediately.

A jury member noted that “in an industry that competes
heavily with its peers for talent, the building’s design makes
Novartis a very attractive place to work by bringing daylight deep
into the offices, and by making it open and interactive.”

Statistics agree with that assessment. Novartis reports that
throughout the company, it retains one of every four people it
recruits. At Cambridge, it retains one of every two, demonstrating
the business potential of good design.
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Break areas and cafés
located off the atrium
provide opportunities
for interaction. Large
windows give this
open space abundant
daylight.
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SARASOTA HERALD-TRIBUNE
MEDIA HEADQUARTERS
Arquitectonica

To facilitate the hurried communication between editors, reporters,
and other employees, newspapers like to occupy offices with large
floor plates. But such spaces often result in banal and sprawling
office blocks. The Sarasota Herald-Tribune Media Headquarters
designed by Arquitectonica demonstrates that large-floor offices can
have great visual appeal.

After outgrowing its former home where departments were
isolated from each other, the newspaper needed a more open work
environment. So Arquitectonica designed a 70,000-square-foot
headquarters where all of the editorial functions happen on one
floor, and all business operations on another. A smaller ground floor
serves as the main entry with space for exhibitions. By elevating
two large floors above a small entry level, the architects created a
dynamic form in which the building seems to be floating above
ground. It also accommodates parking on grade, underneath the
overhanging upper floors.

A folded roof hovers over the building, breaking up its horizontal-
ity and enlivening the expansive third-floor newsroom by reflecting
light differently throughout the day. Its generous overhangs provide
shaded space on the ground and on third-floor terraces.
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Project: Sarasota Herald-
Tribune Media
Headquarters, Sarasota, Fla.
Key players:
Arquitectonica (architect);
Turner (construction
manager)

Client: The New York
Times, Inc., parent of the
Sarasota-Herald Tribune
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731 LEXINGTON AVENUE
Pelli Clarke Pelli Architects

Occupying an entire city block between 58th and 59th Streets on
Manhattan’s East Side, 731 Lexington is a hybrid structure that
accommodates manifold uses. These include the world headquar-
ters of the financial and media information company Bloomberg
LP, luxury condominiums, and retail, and the new location of Le
Cirque restaurant. Designed by Pelli Clarke Pelli, this building
manages to articulate each of these uses, while maintaining a
unified identity.

Composed of a 10-story office block and a 55-story tower
with offices on the lower floors and residential units on top, the
two buildings connect at the center of the city block to form an
elliptical courtyard. Acting as a bridge between the two buildings
and as the reception area for Bloomberg, this curving structure
creates a voided space above the courtyard. Opening to 58th and
59th Streets, this space maximizes grade-level uses free from the
distractions of the busy streets outside. The residences and the
restaurant use this entry plaza as well.

Here, views of the tower above, visible up to the top, reveal a
translucent glass lantern that glows with variable white light. This
skyline-scale feature signals a building whose form unites many
disparate functions.

Project: 731 Lexington
Avenue, New York City
Key players: Pelli Clarke
Pelli Architects (architect)
Client: Vornado

Realty Trust
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Gargoyles do a great job
protecting against evil spirits.

We do a great job protecting
against just about everything else.

For architects, St. Paul Travelers offers a broad array of insurance solutions tailored specifically to their
needs. By being a proven leader in the marketplace, we are able to provide coverage that not only protects
unique business risks but safeguards reputations as well. So you could say watching over you and your business

is what we do best. For more information, call John Rapp at 443.353.2262 or contact your independent agent.

STPAUL
TRAVELERS

stpaultravelers.com

St. Paul Fire and Marine Insurance Company and its property casualty affiliates. 385 Washington Street, Saint Paul, MN 55102
© 2006 The St. Paul Travelers Companies, Inc. All rights reserved.
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ALBERICI CORPORATION
HEADQUARTERS
Mackey Mitchell Associates

When its headquarters became crowded and outdated, St. Louis,
Missouri-based construction services firm Alberici decided it
needed a new home with a sweeping, open plan that would
encourage teamwork. The solution to its problem came by way
of the adaptive reuse of a metal-goods manufacturing and distri-
bution facility on a 14-acre brownfield site.

Mackey Mitchell Associates oversaw the transition of the
manufacturing shed into a Class A LEED Platinum-certified office
building. Seeing the old structure’s tripartite plan, the design team
decided to remove its middle roof deck to create a long courtyard
with a building on one side for offices and a building on the oppo-
site side for parking. Organized around three large atria, the new
headquarters features abundant daylight and ventilation, with a
minimal number of interior boundaries. Ninety percent of its occu-
pants have direct views to the outdoors.

A sawtooth addition to the building’s southwest facade miti-
gates low sunset exposure and breaks up the building’s massing.
The overall result is a highly sustainable structure that gives the
company much-needed space but does not impose the ecological
impact that typically comes with expansion.
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Project: Alberici
Corporation Headquarters,
Overland, Mo.

Key players: Mackey
Mitchell Associates (archi-
tect); Alberici Constructors
(general contractor)
Client: Alberici Corporation
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THE WELLCOME TRUST SANGER
INSTITUTE CAMPUS EXPANSION
NBBJ

To accommodate an expansion of its biomedical research pro-
gram, The Wellcome Trust Sanger Institute hired architects NBBJ
to design an 184,000-square-foot expansion of its campus in
Cambridgeshire, England. The client used the project as an
opportunity to reevaluate its program, and to generate greater
collaboration among its employees.

NBBJ conceived a campus that would promote such interac-
tion by grouping research offices together to create an open plan
with long rows of lab benches. Teams can now interact and share
resources more freely. The architects placed them around a central
square so that circulation between buildings now happens in this
shared open space. They moved amenities such as sports facilities
and dining areas out of individual laboratory buildings and into
separate structures across the plaza to encourage employees to
walk around the campus and not stay in just one area.

Buildings at the campus edge are tucked partially below
grade, and landscape corridors run through the campus to pre-
serve views of the rural Cambridgeshire landscape. The project’s
sensitivity to the pastoral setting belies the energy of the insti-
tute's research. Its director, Allan Bradley, explained that “the
new facilities will enhance our efforts to provide real benefits for
researchers as well as nonscientists worldwide.”

Project: The Wellcome
Trust Sanger Institute

Campus Expansion, Hinxton,
Cambridgeshire, U.K.

Key players: NBBJ
(architect), Mace
(construction manager)
Client: The Wellcome
Trust Sanger Institute
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It's what you expect from your insurance company — the ability to change with the

industry while providing superior products and services. Our broad, coordinating coverages
are specifically designed for the nuances of your business and for the changes down the road.
We are on top of current risk management issues with our client-accessible web content
and informative seminars. If you have a claim or a worry, we're there with an answer — fast
and efficient. You'll know us by our first name because you'll receive personal attention from

one of our 30 national claims representatives. Add nearly 50 years of experience and you've

got an innovative partner with a unique perspective and someone who will know you and your

business for years to come.

For more information or for an application, visit www.PlanetAEC.com or call us at 301.961.9800.

' e CNA Innovation from Expertise

CNA is a service mark and trade name registered with the US Patent and Trademark Office. The program referenced herein is underwritten by one or more of the CNA companies.
This information is for illustrative purposes only and is not a contract. ©2006.
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VIRGINIA BEACH CONVENTION
CENTER
Skidmore, Owings & Merrill

Combining references to its region’s history with cutting-edge
technological features, the Virginia Beach Convention Center has
established itself as an anchor for the revitalization of the city’s
beach district. Designed by Skidmore, Owings & Merrill, the con-
vention center supports the city’s plan to redefine itself as a
year-round destination.

Consisting of enormous exhibition halls and a custom light-
ing system with a palette of more than 17 million colors, the
space is highly flexible to accommodate a vast array of groups.

A 180-foot-long video display—the largest of its type in the
U.S.—allows for further modulation of space, and has attracted
art and video events.

Integrating wood into the otherwise glass-and-steel construc-
tion gives the center a warm tone, and provides a reference to the
maritime materials that characterize the area.

The building has served as a stimulus for further development
in the area, including a mixed-use “City Center” complete with
hotel and entertainment offerings. As a further testament to the
economic growth spurred by the convention center, a transit sys-
tem is now in development for the area.

Project: Virginia Beach
Convention Center,
Virginia Beach, Va.

Key players: Skidmore,
Owings & Merrill
(architect)

Client: Virginia Beach
Convention Center
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With EcoSpec® paint,
every color is “green”

With virtually zero VOCs and low odor, EcoSpec® paint
shows off your design sense and your common sense.
The EcoSpec® line, from Benjamin Moore, was created in response to

the demand for “green” products from our community. We’re proud that
EcoSpec® has received both GREENGUARD® and Green Seal® certification.

'Iluluummmwl
FLAT

And the EcoSpec® line - a primer, and three finishes — is available in
P P
thousands of colors, even green.

For more information, call 1-888-BEN-MOOR or Benjamin Moore®

visit www.benjaminmoore.com.

,,,,,,,,,,,,, Paints

©2004 Benjamin Moore. Benjamin Moore, EcoSpec, the triangle

“M” device and the triangle “M” symbol are registered trademarks, licensed to Benjamin Moore & Co.
GREENGUARD Indoor Air

Quality Certified is a registered trademark of the GREENGUARD Environmental Institute, and Green Seal is a registered certification mark of Green Seal, Inc.
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CALIFORNIA DEPARTMENT
OF HEALTH SERVICES
STUDIOS Architecture

Bringing together 850 employees who were formerly housed in
five different buildings, this office building for the California
Department of Health Services is intended to be the new public
face for the department.

Aware that the offices had historically been physically iso-
lated, STUDIOS Architecture created a single facility to generate
organizational unity. Designed as an interactive community, all
offices are open and linked by a central atrium.

Because of its involvement with epidemic management
and combating bioterrorism, the Department of Health Services
requires tight security at all of its buildings. With this facility in
Richmond, STUDIOS designed a building that is at once secure
and welcoming. The entry courtyard signals the building’s open-
ness, and the central atrium reinforces this notion, and acts as a
multipurpose communal space for employees.

Underscoring its commitment to health, the new building
boasts many sustainable features, evidenced by its high assess-
ment in California’s “Energy Efficiency and Sustainable Building
Measures” program.
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Project: California
Department of Health
Services, Laboratory
Campus Phase 111,
Richmond, Calif.

Key players: STUDIOS
Architecture (architect)
Client: State of California
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PRESERVES THINGS.

OR, IN THE CASE
OF AIR QUALITY,
CAUSES THEM

TO DETERIORATE

exclusively from Columbia Forest m '

Products. Formaldehyde-free
PureBond plywood panels are

cost-competitive to traditional
urea formaldehyde panels. And |
they are compliant with the U.S}
Green Building Council's LEED"
standards. So insist on PureBond
plywood. It's the smart choice.

SPureBond.

Abreathof fresh thinking

jjcolurmbia

FOREST PR ODUCTS

columbiaforestproducts.com
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Use of our products may help you
obtain credits toward LEED™
fication.

Green Building Ce
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Mortar Net®

| USARLTD.

A mold-free building-like a virus-free body-begins
by defending the skin.

Much attention has been focused in recent years on mold caused by
failures of internal systems, like plumbing and air conditioning. Thanks to
that scrutiny, serious internal failures have become somewhat less common.

Meanwhile, though, moisture constantly assaults a building's
exterior walls—from rain, snow, soffit-leakage, or condensation—
and has done so forever. As a result, it's inevitable that moisture
will infiltrate the dark cavities of exterior masonry walls.

And while moisture-penetration of masonry walls is far more
predictable than moisture from internal sources, it's also far
more costly to remediate. So it's vital to expel that moisture—
quickly, dependably, and cost-effectively.

At Mortar Net USA, we've concentrated our full technological
firepower on solving that one perplexing problem. Today, no
products are more reliable than ours in defeating the "damming"
effects of mortar droppings and getting rid of froublesome moisture.

That's why so many builders (of chain-stores, schools, churches,
auditoriums, office complexes, and sports stadiums) specify
Mortar Net USA's patented products to protect their masonry
walls from harboring the moisture that can create mold. If you'd
like to see the research that convinced them, please contact us.

800-664-6638
www.MortarNet.com/ar
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StoncCrest® Slate
Vermont Blue

METATLWORKS Steel Shingles
make the look last.

AstonWood®
Timber Brown

Three timeless looks. One timeless material. METALWORKS Steel Shingles

by TAMKO offer homeowners a compelling combination of lasting beauty

and protection. Call us, or visit us on the Web, for more information.

StoneCrest® Tilc
Quaker Green

STEEL SHINGLES TAMKO

1-800-641-4691
www.metalworksroof.com
www.tamko.com

Roof on house is StoneCrest® Slate in Sequoia Red.
Representation of colors is as accurate as our printing will permit.
©2006 TAMKO Building Products, Inc.

TAMKO, METALWORKS, AstonWood, and StoneCrest are registered
trademarks of TAMKO Building Products, Inc.
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VISTAWALL

GROUP

Ferry Building restoration project
San Francisco, CA
Architects: SMWM; Page & Turnbull

Naturalite custom ridge skylights, Vistawall narrow H i StO ri C 3¢ I 0 O k S ky I i g h t i n g y e n t ran C e y
stile entrances, Moduline zero-sightline windows i
. operable windows — one company.

When a top-to-bottom restoration of San Francisco’s historic Ferry
Building got the green light, contractors turned to Vistawall to handle
“lighting” with an eye toward original-look fenestration. Today, the
project is hailed as a huge success. An impressive entrance gives way
to a 680-foot-long Great Nave bathed in sunlight; quality office space
above is lit — and aired — by operable windows providing expansive city

views. Everywhere you turn, Vistawall is there. And we’re here for you.

The Vistawall Group

A BlueScope Steel Company

vistawall.com
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By Suzanne Stephens
—_—

0, it’s not really a
comeback, since the curve never really

left architecture. But it does seem the curved line or

surface appears and reappears in Modern architecture as a minor

motif, while the orthogonal grid always maintains its hegemony. To be sure,

The

Curve

comes
back

m

the early modern days of the late 19th century, the curve—in the form of a sinuous
line—dominated the Art Nouveau movement. The curve cropped up in streamlined archi-
tecture and design of the 1930s, but orthogonally minded architects doubted its Modernist rigor.

Then in the mid-20th century, the curve—as a concave and convex surface—gained an enormous

foothold in the imagination of architects and engineers, spurred by advances in poured-in-place concrete
construction. Even though Le Corbusier startled the architectural world with his nonrationalist Notre Dame

du Haut at Ronchamp of 1955, the concrete buildings of Pier Luigi Nervi, Felix Candela, Oscar Niemeyer, along
with Frank Lloyd Wright, Eero Saarinen, and Jorn Utzon, were to vividly define the fluidly muscular structural

expressionism of the postwar period.

Nevertheless, in subsequent years, Modern architects still found the curve to be suspect, owing its theatrical
roots in the Baroque or its decorative lineage from the age of the Rococo. The revival of that historicist background during

the 1980s Postmodern period seemed to cater too much to a commodi

ty culture. Even if William Hogarth had postulated in

1753, in his treatise, Analysis of Beauty, that the serpentine line—more attenuated than the Rococo curlicue—was basic to aes-
thetic experience, Modern architects still viewed its use as indulging in the cheaply gained effect.
But in the past two decades, the computer (and certain theoretical investigations) helped dismantle this lingering prejudice.

As architect Greg Lynn demonstrated in essays and books in the 1990s,

1. Mercedes-Benz Museum. 2. Free University Library.
3. University of Phoenix Stadium. 4. Badajoz Congress Center.

digital design would allow designers and fabricators to work

with the curve volumetrically: Inside and outside of build-

ings flow together as a continuous surface and form that
shape space in a dynamic continuum. Lynn’s investigations
into animation software [RECORD, December 1999, page 104],
and his writing about programs such as those based on nonuni-
form rational Bezier spline curves (NURBS), described in his
book Animate Form (1999), inspired others. Architect and edu-
cator Alicia Imperiale observed in 2000, “There seems to be an
uncanny link between the desire to make smooth, continuous
space and the way a NURBS system works.”

During this period of digital ferment, philosophers such
as Gilles Deleuze provided theoretical inspiration to architects by
treating the baroque impulse with a new intellectual vigor, allying it
to explorations of spatial depth, continuity, and infinity.

Since the late 1990s, buildings based on non-Euclidean
geometry have been realized in steel, titanium, aluminum, concrete,
and even brick. Through the application of computer programs,
lasercutters, CNC milling, and robotics—and with the collaboration
of inventive structural engineers—architects no longer need to rely
on materials of a regulated, economically produced size. The archi-
tecture shown on the following pages elegantly illustrates the
curve’s newly won status achieved by such investigations.
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UN Studio cross-fertilizes a three-leaf-clover
plan with a double-helix circulation for
in Stuttgart

The museum ocdl

a 37,674-square-foi
site at the just-o
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Nearby is the main plant
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By Suzanne Stephens

rank Lloyd Wright probably would have given his porkpie hat

to get the commission to design the Mercedes-Benz Museum

in Stuttgart—if he had lived so long. And he might have been

impressed (even if grudgingly so) to see how a young Dutch
firm, UN Studio, evolved a stunning spiral-ramped, reinforced-concrete
building for the auto company. Granted, Wright generated his own his-
toric concrete-ramp structure for displaying art with his Solomon R.
Guggenheim Museum in Manhattan in 1959. There he realized a spiral-
ramp parti he had also developed for cars—in the form of parking
structures dating back to 1924-25. But Wright’s only chance to adapt
that parti for the display of automobiles came with his 1955 Jaguar
showroom at 430 Park Avenue in New York City. Now, belonging to
Mercedes-Benz, it contains only a smidgen of his original idea.

Going beyond Wright, the nine-story Mercedes museum—
designed by Ben van Berkel, an architect, working with his partner,
Caroline Bos, trained as an art historian, and their Amsterdam-based
office—is composed of two spiraling ramps in the form of a double helix
that mimics DNA’s genetic strands. With clear spans of 100 feet that can
display high-tonnage trucks and cars, the wide ramps loop, incline, merge,
and meld as interchangeable surfaces, so that floors become walls, and

Project: Mercedes-Benz Museum, Owner/builder: DaimlerChrysler
Stuttgart-Untertiirkheim, Germany Immobilien

Architect (design): UN Studio—Ben  Exhibition design: HG Merz

van Berkel, Caroline Bos, principals Engineers: Werner Sobek (structural)
Architect (production): UN Studio Consultants: Arnold Walz

with Wenzel + Wenzel (geometry); Arup (infrastructure)
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The museum sits on a
podium punctuated

by an outdoor amphi-
theater (left). Placed
across a major highway
from DaimlerCrysler’s
plant (below), the
podium also includes a
new car-sales center
(rear of photo, bottom).




The nine-story rein-

forced-concrete museum
is clad in aluminum
panels. Glazed bands of
trapezoidal panes, silk-
screened to reduce
solar heat gain, indicate
areas devoted to the
Mercedes collection of
cars and vehicles.
Angled columns behind
vertical mullions carry
loads transferred from
the core and support the
undulating outer facade.




SECTION A-A

1. Historical displays 4. Atrium lobby

5. Passage

2. Car/truck collection
3. Elevator

6. Entrance

. Historical displays
. Car/truck collection
. Racing tribune
Void

. Technology display
. Offices
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LEVEL THREE

LEVEL TWO
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walls become ceilings. In this regard, the museum also demonstrates an
affinity to van Berkel’s own design for the Mébius House, built in 1998 in
Het Gooi, the Netherlands. Although the glass-and-concrete house was
angular, not curved, van Berkel bent and folded its planes much like those
of the Mobius strip, the famous single-surface topological model. There is
more in this architectural gene pool: In addition to developing a design
evolving out of the Mobius strip, the double-helix structure, and
Wright’s museum and parking spirals, we could argue that van Berkel and
his team are continuing an important investigation into curved-surface
concrete that others besides Wright (e.g., Jorn Utzon, Eero Saarinen, and
Pier Luigi Nervi) had pursued so memorably in the mid-20th century.

Many technical developments have emerged in the years
between Wright’s experiments and the competition-winning scheme for
the newly opened Mercedes-Benz Museum. These advances enabled the
UN Studio team, which included both engineer Werner Sobek and a
computer consultant on geometry, Arnold Walz, to develop a 270,000-
square-foot, reinforced-concrete structure far more complex than the
Guggenheim, and seven times larger. (See page 195 for details.)

In Germany, the Mercedes museum occupies a 37,674-square-
foot site in an automotive enclave called Mercedes—Benz World near the
parent company DaimlerChrysler’s Stuttgart-Untertiirkheim plant. Next
door is the new Mercedes-Benz Center, a square, three-story building
pierced by skylights, where the sleek, elegant cars are sold. A 330-foot-
long passage under a concrete podium, lined with shops and a restaurant,
links the center to the museum.

In developing the museum scheme, UN Studio worked with
exhibition designer HG Merz, who, with the owner, devised a program



The poured-concrete
atrium is slightly mot-
tled in places where
the curing process has
not been completed.
Visitors ride up to the
top of the museum

via elevator capsules
(this page), where
they choose between
two paths to descend.
The route linking the
Collection displays
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One display, devoted to
record-breaking cars,
shows them affixed

to a vertical wall plane
(above), a continuation
of a steep bank curve

in the adjoining exhibi-
tion area. Within this
area, experimental cars,

e ; i 3 ———
positioned on pedestals, - - - et x s SYR
§ e S S ol =
can be viewed from the ’ T, . e T o, (S

adjacent café. At the
top of the atrium (right),
a two-layered steel-
mesh ceiling under the
glass roof gives the
Space an appropriately
futuristic ambience.
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The vehicles in the
Collection section of
the exhibition can be
changed according to
curatorial wishes and
occupy one-story spaces
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with views of the out-
doors (top). The shops

in the passage under the
podium were designed
by Concrete Architectural
Associates.

I
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that organized the museum display according to two distinct themes. The
first, dubbed “Legend,” comprises the 120-year history of significant
Mercedes-Benz designs. The second, “Collection,” is a changing display of
a range of Mercedes cars and trucks, including the famous “Popemobile,”
an MB Landaulet, made for Pope Paul VI in 1965.

In order to integrate these two exhibition trajectories, UN
Studio wedded the double helix to a trefoil plan formed by three overlap-
ping circles. By carving out the center of the trefoil to create a triangular
atrium defined by three concrete shafts, the architects could improve on
Wright's circulation solution. Visitors take elevator capsules up the out-
sides of the shafts to the top (ninth) level, much the way they once did in
Wright’s Guggenheim Museum in New York, before the new 1992 addi-
tion. But now they choose which two paths to follow on a downward
slope, instead of Wright’s single one. Visitors can change routes along the
way, since the Legend, or historical, path frequently intersects with the
Collection one. To distinguish the display along the routes, the team
designed the history sections to occupy artificially lighted, two-story-high
areas, while the one-story-high Collection rooms offer panoramic views
of the surrounding environment through curved-glass walls.

As the visitor wanders down on an oblique angle through the
museum, he or she will notice that the vantage points for both the exhib-
ited vehicles and the architecture seem to expand and contract. As
van Berkel explains, the building is meant to unfold and surprise
the museumgoer. The spatial effect could give a grid-addicted visitor a




The installation for the

120-year history of

Mercedes vehicles was
designed by HG Merz
for windowless, two-
story-high spaces.

disconcerting feeling (“where am I in this helix?”). But at least you know
where you're headed—down to the entrance—even if you’re not sure you
saw everything.

The structural solution for this aluminum-clad museum was
made possible with architectural and engineering advances that Wright
and Nervi could only dream about. As Sobek says, “Because of the double
curves of reinforced concrete, exposed on both sides, this is one of the
most complicated concrete buildings I've worked on.” The three vertical

ENGINEER WERNER SOBEK SAYS, “THIS
IS ONE OF THE MOST COMPLICATED
CONCRETE BUILDINGS I'VE WORKED ON.”

concrete shafts in the atrium clearly support the concrete ramps and con-
crete and steel floor plates. These floor plates are carried by concrete box
girders called “twists,” which extend to the facade. These hefty twists
transfer some of their load to steel tetrapodal (four-legged) columns,
which look like inverted V-shaped elements positioned just behind the
curved glass perimeter wall.

It is not surprising that Mercedes does not advertise the price,
which is rumored to be $192 million. Clearly it was worth it to the client,
in terms of providing a memorable building-as-logo for the carmaker.
(Interestingly, the trefoil plan recalls the age-old tripartite Mercedes Benz
hood ornament.) After all, this is a country where car manufacturers

believe strongly in marrying car design with architecture in the public
mind. Already rival company BMW has erected a building by Zaha Hadid
at its plant in Leipzig [RECORD, August 2005, page 82], and its BMW
World plans to open a car sales and event center by CoopHimmelb(l)au
next year in Munich.

This particular museum assumes a certain significance, not
only because of the inventiveness of its structure and design, but because
UN Studio has taken earlier architectural experiments to another
plateau. Yet it reveals its architectural history without becoming mired in
it—challenging Wright’s own museum, not copying it. As a museum,
however, it succeeds largely because it displays vehicles—hefty, sculptural
objects—rather than art against a swirling concrete background. The
peculiarity of the type—a museum for high-quality cars—and the finan-
cial commitment of the client allowed this advancement in modern
architecture to be realized. So, paradoxically, it is somewhat one-off, even
as it represents a step in the evolution of the spiral-ramp parti. m

Sources

ETFE foil membrane: Covertex
Resin-based flooring: Bolidt
(Bolicoat 50)

Terrazzo floors (shops): R. Bayer
Metal ceiling (shops):
Gema/Armstrong

For more information on this
project, go to Projects at
archrecord.construction.com.
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Foster and Partners
wrapped the library in a
double-skin structure
whose inner membrane
is made of clear and
translucent panels of
glass-fiber fabric. This

inner skin diffuses day-

light to make it easier
for people to read from
computer screens
while at the same time
allowing occasional
views outside to the
surrounding courtyard
and the older buildings.
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By Clifford A. Pearson

tudents at Berlin Free University have nicknamed it “the Brain,”

an apt reference both to its function and its plan. The intellec-

tual nexus of a dense network of linked buildings, the new

library of the faculty of philology indeed looks like a cranium
when viewed from above. More important, it’s a smart building that
employs a range of green design strategies and state-of-the-art digital
technologies for connecting people with information.

Designed by Foster and Partners, the library is the most prominent
element in the firm’s renovation of the Free University campus, a seminal
work by the firm Candilis, Josic, Woods, Schiedhelm that embodied many
of the ideas of the group of architects known as Team 10. Beginning 1956,
this group brought together designers and polemicists, such as Georges
Candilis, Shadrach Woods, and Peter and Alison Smithson, who wanted to
reform the Congres Internationaux d’Architecture Moderne. Candilis, Josic,
Woods, Schiedhelm, which started designing Free University in 1963 and
saw the project’s first phase completed in 1973, dismissed as old-fashioned
the notion of assembling the campus as a series of object buildings. Instead,
it envisioned its design—a sprawling grid of courtyards and connector
buildings—as a system of urbanism that would expand and change as
needed. Such a system would provide flexible growth, allowing entire
blocks of the campus to be dismantled and put up somewhere else. The
buildings’ innovative cladding panels, made of Cor-Ten steel, were
designed by Jean Prouvé, who used Le Corbusier’s Modulor system to
devise their proportions. Unfortunately, the Cor-Ten rusted through the
thin panels, compromising their performance.

With the library, the challenge for Foster was to somehow insert a
68,000-square-foot building within Candilis, Josic, Woods, Schiedhelm’s
dense campus fabric without overwhelming it. “We asked ourselves, ‘What
is the most compact form for<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>